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This  year  the  Tixylix  range  of 
paediatric  cough  and  cold  products 
has  the  biggest  ever  investment 
behind  it. 

Over  £1  MILLION  will  be  spent  on 
National  TV,  radio,  women's  press, 
mother  and  baby  press  to  keep 
Tixylix  at  the  top.  "9^^ 
There's  also  a  full  support  programme 
for  the  pharmacy,  including  point  of  ^ 
sale  material  and  a  new  information 
booklet  for  mothers. 
With  all  this  going  on,  make  sure 
that  you  stock  up  now  with  each 
of  the  4  Tixylix  products 
because  you  can  be  sure  that  6/) 
Tixylix  will  be  the  one  that  * 
mothers  will  be  asking  for  afl^ 
this  winter.  J?^. 
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Intercare  Products  Ltd.  Wokingham,  Berkshire  RG11  2QZ 
Telephone:  0734  790345. 
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Nicotine  transdermal  patch 


Nicabate  abridged  prescribing  information 

Presentation:  Transdermal  patch  containing  a  drug  reservoir 
of  nicotine.  Available  in  3  strengths  Nicabate  7mg/day,  Nicabate 
14mg/day  and  Nicabate  21mg/day  delivering  7,   14  and  21mg 
of  nicotine  respectively  over  24  hours    Uses:  Indication  Rebel 

01  nicotine  withdrawal  symptoms  associated  with  smoking  cessation 
II  possible  use  with  behavioural  support   Mode  ot  action  Nicotine 
withdrawal  symptoms  may  be  controlled   in  some  individuals  by 
steady  state  plasma  levels  of  nicotine  lower  than  those  with  smoking. 
Provides  systemic  delivery  of  nicotine  at  a  controlled  rate  whilst  in  contact  with  the  skin 
Dosage  and  Administration:  Adults  Patients  must  be  committed  to  stopping  smoking  and 
must  stop  smoking  or  using  any  other  form  of  nicotine  whilst  using  Nicabate.  Usual  dose  schedule: 
Nicabate  21mg/day  lor  the  first  6  weeks,  Nicabate  14mg/day  next  2  weeks,  Nicabate  7mg/day  final 

2  weeks.  Patients  with  cardiovascular  disease,  weighing  less  than  lOOlbs  or  who  are  light  smokers 
should  start  with  Nicabate  14mg/day  for  4-6  weeks.  Decrease  to  7mg/day  for  final  2  4  weeks. 
Individual  dose  titration  is  possible,  see  full  product  data  sheet  for  details  The  treatment  course 
should  not  be  longer  than  3  months  However,  following  re-evaluation  of  motivation,  further  courses 
ol  Nicabate  may  be  used  at  a  later  time  if  appropriate. 

The  patch  is  applied  once  a  day  and  worn  continuously    |f=  T  I 

for   24   hours    Patients   must   not   use  a   patch  B^ufik. 
for  more  than  24  hours  and  must  not  wear  more 
than  one  patch  at  once  Children  Use  of  Nicabate 
is  not  recommended.  Elderly,  hepatic  and  renal 
impairment  Refer  to  data  sheet  Contra  indications. 
Warnings  etc:  Contra  indications  Hypersensitivity 
to  the  system  or  its  components.  Use  by  non  -smokers 
or  occasional  smokers  or  children  Warnings 
Used  or  unused  patches  may  be  harmful  or  even 
to  children    Patches  must  be  stored  and  disposed 
safely  Potentially  a  dermal  irritant,  contact  sensitisation 
possible    Avoid   unnecessary   handling.  Precautions 
Patients  must  not  use  any  other  form  of  nicotine  whilst 
using  Nicabate.   If  cardiovascular  or  other  nicotine- 
related  adverse  effects  increase,  reduce  or  discontinue 
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Nicotine  transdermal  patch 

ADDRESSING  PHYSICAL  ADDICTION 
AND  PSYCHOLOGICAL  DEPENDENCE 
ON  NICOTINE 


Nicabate  Do  not  exceed  3  months  treatment  It  severe 
persistent  local  reactions  occur,  patients  should  stop  Nicabil 
and  contact  doctor  Consider  risk/benefit  ratio  in  patieil 
with  cardiovascular  and  peripheral  vascular  disease,  pep  I 
ulcer  disease,  accelerated  hypertension,  hyperthy roidis  t 
phaeochromocytoma  and  insulin -dependent  diabetes  See  d<  i 
sheet.  Pregnancy  and  Lactation  Nicotine  is  harmful  to  maternal  a  1 
foetal  health  See  full  product  data  sheet  for  details  Use  duril 
pregnancy  or  lactation  only  if  likelihood  of  smoking  cessation  justill 
potential  risk  of  using  Nicabate  Drug  Interactions  Smoking  cessation  with  or  without  nicotihj 
replacement  may  alter  response  to  concomitant  medications.  Dose  adjustments  may  be  require!;; 
See  data  sheet  Side-effects  Local  eflects:  mainly  minor,  most  frequently  transient  itchii 
burning  or  tingling  at  application  site  Rarely  allergic  skin  reactions  Systemic  effects  Inclujjj 
insomnia,  abnormal  dreams,  nervousness,  pain,  myalgia,  dyspepsia,  pharyngitis  and  increasi 
cough  Data  sheet  lists  other  effects  with  unknown  causal  relationship.  Overdosaly 
See  full  product  data  sheet  Signs  and  symptoms  would  be  expected  as  for  acil 
nicotine   poisoning     Due   to   the   potentially   serious   toxicity   of   nicotine   support!  I 

measures  may  be  required    Legal  Category:  1 
TM  Package  Quantities:   Nicabate  21  mg,  Nicab; 
-  14mgand  Nicabate  7mg,  each  in  packs  of  L4patch<| 

Cost:  Trade  prices  —   Nicabate  21mg  £17.1 
Nicabate  14mg£16.42,  Nicabate7mg£15  59.  Prodi 
Licence  Numbers:  Nicabate  21mg  PL4425/01* 
Nicabate   14mg   PL4425/0128,   Nicabate  7n 
PL4425/0127.   Further  information  includii 
full  product  data  sheet  is  available  on  requi 
from  the  licence  holder  Marion  Merrell  Dow  Limite 
Lakeside  House,  Stockley  Park,  Uxbndge,  Middles 
UB11    1BE    Date  of  Preparation:   November  19S 
Trademarks:  Marion,  Merrell,  Dow,  Nicabate. 
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Comment 


The  Department's  announcement  that  a  further  ten 
categories  of  medicines  are  to  join  the  Selected  List  has 
been  followed  by  a  dearth  of  further  information,  leaving 
manufacturers  with  little  more  to  go  on.  The  DoH  has 
announced  its  broad  intention  without  having  sorted  out 
the  detail,  although  officials  must  have  a  shrewd  idea  of 
which  products  are  likely  to  be  blacklisted.  The  extension 
of  the  Selected  List  is  only  part  of  a  parcel  of  measures 
intended  to  cut  back  the  NHS  drugs  bill.  So  what  do  we 
know?  To  hypothesise:  the  drugs  bill  for  1991-92  was 
£3,343,000m  and  has  risen  by  some  12  per  cent  this  year. 
If  the  Department  is  to  cap  spending  within  the  range 
1.8-2  per  cent  it  needs  to  lop  around  £230m  off  the 
anticipated  bill  for  1993-94.  Some£70m  has  been  "saved" 
through  the  realignment  of  generic  prices  in  the  Tariff. 
The  additions  to  the  Selected  List,  if  earlier  experience  is 
any  guide,  should  bring  around  £75m.  The  final 
"savings",  judging  by  statements  made  by  the  Health 
Secretary  this  week,  will  probably  be  wrung  out  of  the 
PPRS.  The  "grey  area"  in  the  17.5-22.5  per  cent 
profit-on-return  formula  may  be  eliminated,  or  industry 
might  be  faced  with  a  price  freeze  and  an  across-the-board 
price  cut  of  around  2.5  per  cent.  Both  are  tactics  that  have 
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been  used  successfully  before.  And  the  Department  always 
has  the  big  stick  of  generic  substitution... 

For  community  pharmacists,  the  major  interest  is 
which  products  will  be  blacklisted.  This  will  be 
determined  precisely  by  the  Advisory  Committee  on  NHS 
Drugs.  Several  new  appointments  have  to  be  made  to  the 
Committee  and  this  is  unlikely  to  happen  until  January, 
so  there  will  be  a  natural  pause.  The  new  categories  are 
likely  to  be  phased  in  from  next  April. 

A  look  at  the  types  of  medicines  listed  in  the  BNF  for  the 
various  new  categories  will  give  an  indication  of  the  type 
of  products  which  will  remain  available  on  FPU).  This 
suggests  that  sustained  release  preparations,  transdermal 
patches,  topical  NSAIDs  and  other  more  sophisticated 
dosage  forms  may  well  be  out.  Contraceptives  may  well 
get  the  generic  approach.  Remember  how  Dista's 
Distalgesic  suddenly  became  "generic"  when  it  was 
blacklisted,  but  dextropropoxyphene  capsules  appeared 
on  the  so-called  White  List?  Couple  this  with  the  Mrs 
Bottomley's  intention  to  push  through  POM  to  P  switches 
and  the  Department's  game  plan  for  1993  is  laid  out.  It's 
going  to  be  quite  a  year,  and  community  pharmacists  will 
be  at  the  forefront  of  explaining  the  changes  to  the  public. 
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Welsh  scheme  to  help 
provide  disabled  aids 


Collaboration  between  a  local 
pharmaceutical  committee  and  a 
social  services  department  has 
resulted  in  a  scheme  allowing 
disabled  people  to  obtain  aids  to 
daily  living  through  community 
pharmacies. 

The  scheme,  now  up  and 
running  in  Mid-Glamorgan,  uses 
a  catalogue  from  Chester  Care, 
the  mail  order  division  of  Home 
Crafts  Supplies  Ltd.  It  replaces 
the  former  arrangement  where 
items  were  available  direct  from 
the  social  services  department. 

Unfortunately,  whereas  the 
original  service  was  provided  free 
of  charge,  no  one  agency  now  has 
the  finance  to  pay  for  the 
equipment  and  customers  will 
have  to  foot  the  bill  themselves. 

LPC  chairman  Peter  Jenkins 
sees  the  scheme  as  combining  the 
assessment  and  advisory  role  of 
the  social  services  staff  with  the 
convenience  and  supply  function 
of  community  pharmacists.  "It  is 
a  positive  step  towards  actively 
involving  the  pharmacist  in  the 
primary  healthcare  team,"  he 
says. 

All  community  pharmacies  in 
the  area  will  hold  a  copy  of  the 
Chester  Care  catalogue.  Disabled 
people,  possibly  after  assessment 
by  the  social  services,  visit  their 
pharmacist  who  helps  them 
complete  the  order  form  for  the 
required  items.  The  pharmacist 
takes  the  money  and  passes  the 
order  to  the  company.  In 
recognition  of  his  role,  he 
receives  a  handling  charge. 

Mr  Jenkins  told  C&D  that  the 
scheme  had  been  well  received  by 
local  contractors  and  had  the 
backing  of  the  Family  Health 
Services  Authority.  The  LPC  is 
currently  considering  plans  to 


promote  the  scheme  direct  to  the 
public. 

While  Mr  Jenkins  does  not 
envisage  that  the  scheme  will 
generate  a  large  amount  of 
business  for  any  particular 
pharmacy  he  hopes  that  it  may 
encourage  some  contractors  to 
hold  a  larger  stock  of  such  items 
on  the  premises. 

Terry  England,  sales  director  of 
Home  Crafts  Supplies  Ltd,  told 
C&D  that  the  company  was  well 
established  in  this  area,  with  50 
years  experience,  often  working 
with  occupational  therapists. 

"This  is  very  difficult  business, 


because  disabled  people  are 
disseminated  right  across 
society,"  he  said.  "They  are  a 
minority  who  are  difficult  to 
reach  in  normal  terms." 

Mr  England  recognises  that 
this  is  not  a  business  that  can  on 
its  own  support  a  retail  outlet. 
The  mail  order  approach  is  often 
the  only  financially  viable 
method.  "The  support  of  the 
pharmacist,  who  is  a  highly 
respected  member  of  the 
community,  makes  a  wide  range 
of  products  available  to  people 
which  they  otherwise  wouldn't 
find,"  he  said. 


Selected  List:  still  no  details 


No  further  details  have  emerged 
from  the  Department  of  Health 
this  week  as  to  how  the  new 
Selected  List  will  be  implemented 
(C&D  last  week  p910). 

A  first  step  is  to  recruit  more 
members  to  the  Advisory 
Committee  on  NHS  Drugs,  which 
will  examine  medicines  in  one 
category  at  a  time  and  make 
recommendations.  The 
Committee  already  has  two 
pharmacist  members  —  David 
Coleman,  president  of  the 
Society,  and  Professor  David 
Ganderton,  visiting  professor  in 


pharmacy.  Kings  College, 
London,  and  chairman  of  the 
British  Pharmacopoiea 
Commission. 

The  new  categories  will  be 
phased  in  during  the  next  year  — 
which  is  understood  to  mean  the 
next  financial  year  —  so  the  first 
seems  unlikely  to  appear  before 
April  1993.  The  Government  has 
not  specified  officially  how  much 
it  hopes  to  save  by  extending  the 
Selected  List.  The  savings  will 
depend  on  "what  the  Advisory 
Committee  decides,"  said  a 
Department  spokesman. 


Some  companies  where  NHS  sales  might  be  'at  risk' 

Products  potentially  in 

Company 

%  of 

list  £m 

turnover 

turnover 

Merrell 

23.1 

34.8 

66.38 

Rhone-Poulenc  Rorer 

22.7 

94.7 

23.97 

Organon 

15.4 

26.9 

57.25 

Schering  Plough 

8.6 

11.8 

72.88 

Steifel 

8.5 

11.0 

77.27 

Panpharma 

6.3 

7.5 

84.00 

Farmitalia 

2.1 

5.1 

41.18 

Bottomley 
highlights 
drive  to  curb 
drugs  bill 

"To    deliver    the    services    to  I 
patients  which  I  want  —  and 
which  people  expect  —  business 
skills  are  just  as  important  to  the 
NHS,"  Health  Secretary  Virginia  ' 


Health  secretary  Virginia  Bottomley 
at  the  Institute  of  Directors'  dinner 
with  president  Sir  Peter  Walters 

Bottomley  told  guests  at  the 
Institute  of  Director's  annual 
dinner  on  Tuesday. 

Speaking  of  the  NHS  as  her 
"£30  billion  organisation",  Mrs 
Bottomley  said  30  per  cent  of 
expenditure  went  on  wages.  The 
"vast  drugs  bill"  with  its  rapid 
rate  of  increase  was  a  cause  for 
serious  concern.  "Other 
countries  face  a  similar  problem: 
Germany  is  currently  legislating 
to  cut  the  prices  of  some  drugs  by 
5  per  cent. 

"I  have  announced  measures  to 
extend  the  use  of  cheaper  drugs 
within  the  NHS.  I  will  be  looking 
at  the  scope  for  making  more 
drugs  available  over  the  counter. 
I  will  be  approaching  the 
forthcoming  renegotiation  of  the 
Pharmaceutical  Price  Regulation 
Scheme  with  a  determination  to 
be  fair  to  the  pharmaceutical 
companies  while  striking  a  hard 
bargain  on  behalf  of  the  NHS  and 
the  taxpayer." 

The  Health  Secretary  said 
preventative  measures  meant  less 
waste  to  industry,  fewer  days  lost 
through  absence,  and  fewer 
preventable  diseases.  "I  see  an 
expanding  market  in  health  and 
medicines." 

•  The  Health  Minister  Dr  Brian 
Mawhinney  has  announced  in  the 
Commons  that  the  terms  of 
reference  of  the  Advisory 
Committee  on  NHS  Drugs  were 
being  reviewed  in  the  light  of  the 
decision  to  extend  the  Selected 
List,  announced  on  November  12. 
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Croydon  campaign  offers 
a  condom  for  10p 


Contract 
appeal  goes 
to  judicial 
review 

In  London's  High  Court  on 
Tuesday  a  70  year  old  Wakefield 
pharmacist  won  a  leave  to 
proceed  with  a  judicial  review  in  a 
battle  to  thwart  a  competitor's 
plans  to  open  a  shop  100  yards 
down  the  road.  Mr  Justice 
Schiemann  declared  Mr  M. 
Hunterman's  claims  "arguable", 
opening  the  way  for  a  full  review. 

Mr  Hunterman  —  head  of  a 
family  company,  Dixon  Lane 
Chemists  Ltd  -  -  claims  his 
business  may  be  devastated  if 
another  pharmacy  is  allowed  to 
open  so  close  to  his  own.  Mr 
Hunterman,  of  Sandmore 
Avenue,  Leeds,  has  practised  as  a 
pharmacist  for  45  years  and,  since 
1973,  has  run  Buckley 
Dispensing  Chemists  at  217 
Bradford  Road,  Tingley. 

But  on  April  15  the  National 
Appeal  Panel  upheld  an  earlier 
decision  to  award  an  NHS 
contract  to  Mrs  Janet  Ward  to 
open  an  pharmacy  in  nearby 
Leigh  View,  the  court  heard.  It 
was  that  decision  which  Mr 
Hunterman  challenged  on 
Tuesday. 

His  counsel,  Mr  John  Collins, 
said  that  despite  first  appearances 
Mr  Hunterman  was  not  seeking 
to  protect  a  monopoly  situation. 
His  NHS  contract  obliged  him  to 
provide  a  public  service.  "What 
has  gone  wrong  here  is  this:  if  the 
decision  is  not  quoshed,  there 
will  be  one  pharmacy  about  100 
yards  from  the  doctors'  surgery 
and  another  about  50  yards 
away,"  said  Mr  Collins. 

The  court  heard  the  two 
pharmacies  would  be  left  "cheek 
by  jowl",  with  both  of  them 
"competing  for  the  same 
customers  and  the  same  demand 
which  formerly  kept  one  shop 
going".  Mr  Collins  claimed  that 
two  pharmacies  operating  almost 
side  by  side  would  bring  no  extra 
benefit  to  residents  of  the  area. 

Mr  Hunterman's  shop  has  a 
trade  of  "about  4,000 
prescriptions  a  month  —  slightly 
above  the  national  average",  said 
counsel.  There  was  never  any 
complaint  that  a  required  service 
was  not  being  made  available  by 
the  existing  pharmacy,  and  Mr 
Collins  said  there  was  no  reason 
why  another  pharmacy  should  be 
considered  necessary. 

Mr  Justice  Schieman  granted 
Mr  Hunterman  and  his  company 
leave  to  take  their  case  to  a  full 
judicial  review  hearing. 

Outside  the  court,  Mr 
Hunterman's  solicitor,  Mr  David 
Honeybone,  said  the  case  had 
already  provoked  great  interest  in 
the  area.  There  had  been  "quite  a 
campaign"  in  the  local  Press  in 
favour  of  Mrs  Ward's  pharmacy 
being  allowed  to  open. 


Croydon's  public  are  being  given 
the  chance  to  practice  safer  sex 
throughout  December  when 
selected  pharmacies  will  be 
offering  condoms  for  sale  at  just 
10p  each. 

The  campaign,  whose  launch 
coincides  with  World  AIDS  Day 
on  December  1,  will  be  aimed 
particularly  at  increasing 
condom  usage  among  young 
people  and  non-condom  users. 

The  event  is  the  brainchild  of 
Croydon  LPC  chairman  Andrew 
McCoig,  who  came  across  a 
similar  scheme  while  on  holiday 
in  France.  There  a  national 
campaign  offered  "un 
preservative  un  franc  in  tous  les 
pharmacies"  and  was  supported 
by  television  advertising. 

On  returning  to  the  UK,  Mr 
McCoig  discussed  the  idea  with 
the  LPC,  which  decided  to  push 
for  a  limited  trial  of  the  campaign 
to  see  if  it  was  beneficial.  "With 
no  independent  pharmaceutical 
advisor  in  SW  Thames  there  is  an 
extra  responsibility  on  LPCs  to 
nag  FHSAs,"  says  Mr  McCoig. 

Approaches  for  funding  were 
made  to  a  number  of  agencies  and 
backing  to  the  tune  of  £1,200  was 
received  from  the  FHSA.  The  LPC 
also  linked  with  the  condom 
manufacturer  0  Healthcare  who 
provided  the  condoms  at  low  cost, 
individually  packaged  in 
wrappers  printed  with  a  phone 
number  for  advice  on  safer  sex. 

Maggie  Davis  of  Croydon 
Community  Trust,  who  are 
backing  the  campaign,  told  C&D 
that  the  scheme  was  planned  to 
run  until  the  December  31  or 
until  stocks  of  condoms  are 
exhausted. 

The  campaign  will  only  run 


In  Croydon  Pharmacies 
from  1st  -  31st  December 


One  Condom  -10p 


through  20  or  so  pharmacies, 
including  branches  of  Boots, 
Lloyds  and  Safeway,  who  were 
among  those  who  at  recent 
health  promotion  seminars 
organised  by  the  LPC.  The 
pharmacists  have  attended  a 
workshop  to  help  anticipate 
possible  questions  on  safe  sex  and 
condoms.  Because  of  a  limited 
budget,  each  pharmacy  will  be 
supplied  with  around  200 
condoms.  The  lOp  sale  price  is 
seen  as  a  fee  and  to  offset  any  loss 
of  sales. 

Posters  (above)  have  been 
produced  to  publicise  the 
campaign.  They  depict  a  cartoon 
character  with  a  10p  piece  for  a 
head  and  a  condom  hat,  battling 
against  the  Winter  weather.  The 
slogan  is  "Keep  well  covered  this 
December". 

Posters  will  be  on  display  in 
health  centres  and  libraries. 
Information  has  been  sent  to 
local  newspapers  and  Ms  Davis 
also  appeared  on  the  local  cable 
TV  station,  Croydon  Cable,  to 


publicise  the  initiative. 

Ms  Davis  said  that  they  hoped 
to  target  younger,  sexually  active 
people  who  may  be  put  off  buying 
condoms  because  of  the  price  or 
who  don't  currently  use  them. 

Although  free  condoms  are 
available  from  family  planning 
clinics,  research  has  shown  that  it 
was  women  who  are  the  main 
recipients,  she  explained.  The 
Croydon  scheme  would  hopefully 
reach  new  users. 

The  District  Health  Authority 
is  taking  an  interest  in  the 
scheme  as  it  has  allocated  £6,000 
lor  free  condom  distribution 
through  CP  surgeries  this  year. 


The  27th  Chemist  <£  Druggist  seminar,  co-sponsored  by  Yardley 
Lentheric,  was  on  the  subject  of  fragrance.  Pictured  are  the  presenters  at 
the  event  (left  to  right):  David  Horbury,  general  manager,  Chemtec 
Systems;  John  Eastaff,  marketing  manager  at  Yardley  Lentheric;  Yves  de 
Chiris,  director  at  Quest  International  Fine  Fragrances  See  pp977-979) 


Parentrovite  recall 

Smithkline  Beecham  are 
recalling  all  batches  of 
Parentrovite  ampoules  IVHP 
and  Parentrovite  ampoules 
IMHP  following  a  complaint 
from  a  Swedish  distributor 
about  particulate  matter.  Any 
stock  received  from 
wholesalers  should  be 
returned  to  them,  while  that 
purchased  direct  should  be 
returned  to  Return  Goods 
Inward,  SB  Pharmaceuticals 
Ridgeway,  Welwyn  Garden 
City,  Herts  AL7  2DD,  marked 
"batch  recall".  No  further 
stocks  are  being  made 
available.  Inquiries  can  be 
made  to  customer  services 
(tel:  081-913  4290). 

Allowance  criteria 

Contractors  dispensing  more 
than  1,000  scripts  per  month 
or  who  are  in  the  essential 
small  pharmacy  scheme  will 
be  eligible  for  the 
professional  allowance  being 
brought  in  for  contractors  in 
England  and  Wales  next  year, 
provided  they  comply  with 
the  requirements  laid  down 
by  the  DoH,  not  as  stated  last 
week  (p911). 

C&D  Price  Service 

Due  to  a  communication  error 
earlier  this  year  with  Fisons 
Consumer  Health,  Sanatogen 
Childrens  Syrup  200ml  was 
allocated  an  incorrect  PIP 
code,  namely  088-9071.  The 
correct  PIP  code  for  the 
product  is  042-9910,  which 
appears  on  the  product 
packaging.  All  other  details 
remain  the  same. 

Committed  for  trial 

Pharmacist  Jaqdish 
Chayanbhai  Patel,  of  22  Perth 
Road,  Wood  Green,  was 
committed  for  trial  at 
Snaresbrook  Crown  Court  on 
unconditional  bail  at 
Highbury  Magistrates  Court 
on  November  10.  Mr  Patel  is 
accused  of  seven  specimen 
charges  including  supplying 
preparations  of  methadone 
not  as  prescribed  (C&D 
November  7  p828). 
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Eastbourne  pharmacists 
hold  drua  abuse  forum 


The  Eastbourne  Branch  of  the 
Royal  Pharmaceutical  Society 
have  hailed  as  a  success  their 
drug  abuse  forum  held  as  part  of 
European  Drug  Prevention 
Week. 

The  event,  which  took  the  form 
of  an  "Any  Questions"  discussion, 
brought  together  local 
community  pharmacist  David 
Skinner  and  DC  Rod  Evers  of  the 
Sussex  Police,  with  Pat 
Armstrong  of  the  Seaside  Centre 
and  Gerry  Barnard  of  Libra,  two 
agencies  specialising  in  drug 
problems.  It  was  chaired  by  Philip 
Anson,  secretary  of  the 
Eastbourne  Branch. 

Although  the  turn  out  was  not 
as  high  as  had  originally  been 
hoped,  Mr  Anson  described  those 
members  of  the  public  who  did 
attend  as  "opinion  formers".  The 
meeting  started  at  8pm  and 
discussions  where  still  going  on 
after  10pm,  he  told  C&D. 

The  event  was  held  after  the 
local  Branch  was  asked  to  put 
forward  suggestions  to 
participate  in  European  Drug 
Prevention  Week.  The  Health 
Authority  paid  for  the  room  hire 

Boots  help  to 
boost  police 
fitness 

Boots  are  helping  to  boost  police 
fitness  levels  in  Lincolnshire  with 
their  health  screening  service. 

The  move  follows  a  report  on 
the  high  level  of  sickness  within 
the  force  which  recommended 
regular  health  screening. 

The  Boots'  screening  service  is 
provided  in  conjunction  with 
Minerva  Health  Management 
Ltd,  the  company  specialising 
in  preventative  healthcare 
screening,  who  run  the  health 
check  centres  in  Boots'  stores  in 
Lincoln  and  Bromley  (C&D 
February  29  p302).  The  test, 
which  lasts  about  30  minutes, 
will  measure  blood  pressure  and 
cholesterol  levels  as  well  as 
height,  weight,  eyesight  and 
hearing. 

A  Boots  spokesman  told  C&D 
that  the  contract  with  the 
Lincolnshire  force  was  initially 
for  three  months  to  screen  125 
people.  This  will  be  evaluated  in 
February  and  then  the  company 
hopes  it  will  extend  to  the  entire 
force  for  a  longer  period. 

Currently,  the  Lincolnshire 
police  are  the  only  group  to  take 
advantage  of  the  service  although 
Boots  have  a  sales  representative, 
based  in  the  Bromley  store,  who 
is  responsible  for  arranging  such 
contracts  for  both  the  health 
check  centres. 
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and  the  pharmacists  organised 
the  speakers. 

Topics  discussed  included  the 
extent  of  the  local  drug  problem, 
alcohol  abuse  and  the  role  of  the 
local  police,  said  Mr  Anson. 

In  addition,  the  speaker  from 
the  Seaside  Centre,  which 
specialises  in  weaning  people  off 
benzodiazepine  addiction,  spoke 
of  their  programme. 

The  meeting  was  well  received, 
said  Mr  Anson,  and  those  who  did 


attend  found  it  a  useful  exercise. 
However,  the  general  opinion  was 
that  further  efforts  should  be 
made  to  inform  local  parents  and 
their  children  of  the  dangers  of 
drug  abuse. 

All  members  of  the  panel 
expressed  their  willingness  to 
address  meetings  on  the  subject 
of  drug  abuse.  Unfortunately 
letters  to  local  schools  suggesting 
such  events  have  not  generated 
any  interest  to  date. 


Pharmacist  reprimanded  for 
breaching  label  regulations 


A  pharmacist  who  supplied  cut 
price,  imported  and  unlicensed 
medicines  that  were  incorrectly 
labelled  has  been  reprimanded  by 
the  Royal  Pharmaceutical 
Society's  Statutory  Committee. 

Appearing  before  the 
Committee  on  November  17,  was 
Trevor  Tobias  of  8  Ben  Hale 
Close,  Stanmore,  Middlesex,  the 
owner  of  Dale's  Chemist  at  416 
Edgware  Road,  Paddington. 

In  March  1990  two  Society 
inspectors  found  16  products 
which  did  not  come  up  to 
labelling  regulation  standards. 
These  included  antibiotics  and 
anti-asthma  steroids. 

Some  did  not  carry  a 
description,  others  lacked  an 
expiry  date,  batch  number  or  had 
nothing  to  indicate  quantity. 
Inspectors  also  found  a  number 
of  imported  inhalers  which  may 
have  been  substandard. 

On  May  31  last  year,  Mr  Tobias 
was  fined  £750  with  £500  costs  at 
Wells  Street  Magistrates  Court, 
Marylebone,  for  breaching  the 
labelling  regulations. 

Birmingham-based  wholesaler 
Martonland  Ltd  was  blamed  by 
Mr  Tobias  because  that  firm 
supplied  the  unlicensed  products, 
marked  "export  only". 

"For  quite  a  number  of  years,  I 
was  satisfied  in  the  knowledge  all 
the  products  were  bona  fide, 
licensed,"  Mr  Tobias  told  the 
Committee.  "They  led  me  to 
understand  I  could  dispense  on 
prescription. 

"I  am  extremely  sorry  about  all 
the  aggravation  and  the  thought 
that  some  of  the  people  may  have 
got  medicines  that  were 
substandard." 

Reprimanding  Mr  Tobias, 
Statutory  Committee  chairman 
Gary  Flather  QC  said  that  the 
background  to  the  case  was  the 
Code  of  Ethics. 

"It  sets  out  that  a  pharmacist 
should  have  regard  to  laws  and 
regulations  and  maintain  high 
standards  of  professional 
conduct,"  he  said.  "The 
pharmacist  should  not  sell  any 


products  where  he  has  doubts 
about  their  quality." 

"Martonland's  products  were 
attractive  because  they  could  be 
put  on  the  market  at  a  significant 
discount,"  Mr  Flather  continued. 
"And  it  is  a  matter  of  sadness  to  us 
to  see  Mr  Tobias,  a  pharmacist  of 
experience,  explaining  to  us  how 
his  mind  was  diverted  from  the 
obvious." 

Because  of  the  length  of  time 
since  the  visit,  the  Committee  felt 
a  reprimand  was  sufficient  penalty. 
"The  probability  is  that  Mr  Tobias 
will  never  do  such  a  thing  again. 
What  is  clear  is  he  has  learned  his 
lesson,"  said  the  chairman. 


Seasonal 
advice  after 
break-ins 

Bristol  police  are  advising  local 
pharmacies  to  take  extra  care 
with  security  in  the  run  up  to 
Christmas.  The  warning  follows 
"ram-raids"  in  which  thieves 
have  smashed  into  shops  and 
stolen  expensive  perfumes. 

A  police  spokesman  said 
pharmacies  were  particularly 
vulnerable  at  this  time  of  year.  He 
suggested  keeping  only  a  few 
perfumes  on  display  with  the  rest 
locked  away  in  a  stockroom. 

A  recent  victim  was  Tower 
Pharmacy  in  Fishponds  Road, 
which  needed  the  whole 
shopfront  replacing  after  thieves 
used  a  stolen  car  to  ram  into  it 
and  steal  over  £500  worth  of 
premium  fragrances. 

In  Clevedon,  pharmacist  John 
Christensen  recently  suffered  his 
fifth  raid  in  12  months  when 
thieves  smashed  through  the 
front  door  and  escaped  with  over 
£2,000  worth  of  fragrances.  He 
had  to  put  in  an  insurance  claim 
for  £12,500  the  first  time  and  a 
later  one  was  £10,000;  he  is  now 
finding  it  difficult  to  get 
insurance. 

He  has  been  forced  to  protect 
his  windows  with  metal  shutters, 
which  have  spoiled  the  character 
of  the  160-year  old  listed 
building.  He  told  C&Dhe  is  now 
wondering  if  there  is  any  point  in 
stocking  expensive  perfumes. 


Unlicenced  and  imported 
medicines  case  is  adjourned 


A  pharmacist  accused  of 
supplying  thousands  of  pounds 
worth  of  cut  price,  imported  and 
unlicenced  medicines  to 
pharmacies  has  had  his  Statutory 
Committee  hearing  adjourned 
until  the  New  Year. 

Appearing  before  the 
Committee  on  November  18  and 
19,  was  Ketan  Mehta  of  14 
Harwood  Drive,  Court  Drive 
Hillingdon.  Mr  Mehta  is  a 
director,  with  his  brother  Bharat, 
of  importers  and  wholesalers 
Necessity  Supplies  Ltd,  Uxbridge. 

The  company  was  fined  £4,000 
at  Uxbridge  Magistrates  Court 
last  year,  after  being  found  guilty 
of  three  charges  of  supplying 
unlicenced  medicines  and  four  of 
breaking  labelling  requirements. 

In  1989,  visiting  Society 
inspectors  found  there  was  no  UK 
product  licence  on  75  packets  of 
Belgian-made  Trandate  tablets 
supplied  to  Islington  chemist 
Bensfarm.  On  a  visit  to  Lister 
Chemists,  Eastcote,  in  1990, 
£12,600  worth  of  Australian- 
made  Zantac  tablets,  unlicenced 
and  unlabelled  were  seized. 

In  both  cases,  the  Committee 
was  told,  "competitive"  prices 
were  promised. 


The  medicines  were  supplied 
because  Mr  Mehta  spent  very 
little  time  at  the  company  and 
was  not  in  complete  control,  the 
Committee  heard.  Mr  Mehta's 
brother,  who  was  not  a 
pharmacist,  dealt  mostly  with 
small  pharmacies  where  the 
inspectors  found  illegal  drugs 
supplied  by  the  firm. 

On  February  14,  1990,  the 
firm's  premises  were  checked  by 
inspectors  and  a  number  of 
unlabelled  plastic  bags 
containing  pink  tablets  were 
found.  Mr  Mehta  said  they  were 
Brufen  from  a  failed  export  order. 

Independent  examination  of 
the  tablets  showed  they  were  at 
least  two  and  a  half  years  old. 

"We  bought  the  Brufen  tablets 
from  a  a  company  in  Birmingham 
called  Martonland  only  on  the 
understanding  they  were  for 
export,"  said  Mr  Mehta. 

Not  all  the  tablets  were 
exported  and  when  Mr  Mehta's 
brother  suggested  selling  them 
off,  he  was  allowed  to  do  this 
without  any  questions  asked. 

The  Committee  adjourned  the 
case  for  a  date  to  be  fixed,  not 
before  January,  when  their 
decision  will  be  given. 
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UKCPA  offers 
new  award 

The  United  Kingdom  Clinical 
Pharmacy  Association  and 
Upjohn  have  joined  forces  to  offer 
a  new  bursary  scheme  —  the 
Upjohn  Pharmacoeconomics 
award  . 

The  new  award  is  designed  to 
promote  the  role  of  pharmacists 
in  improving  the  effective  use  of 
resources  in  treating  patients.  It 
will  provide  the  winner  with 
£1,500  to  help  develop  the 
necessary  skills  in  pharmaco- 
economics and  to  introduce  and 
evaluate  the  chosen  area. 

The  closing  date  for 
applications  is  February  15,  1993. 
Further  details  can  be  obtained 
from  Mrs  Pat  Kennedy,  73 
Aylestone  Road,  Leicester  LE2 
7LL  (tel:  0533  552020)  or  from 
Peter  Mumford,  Commercial 
Manager,  Upjohn  Ltd,  PO  Box  8, 
Fleming  Wav,  Crawlev,  RH10 
2LZ. 


£50  fine  for 
Fermanagh 
pharmacist 

Kevin  O'Reilly,  a  pharmacist  in 
Ederney,  co  Fermanagh,  has  been 
fined  £50  with  costs  for  selling  a 
Prescription  Only  Medicine  other 
than  in  accordance  with  a 
prescription. 

He  was  prosecuted  by  the 
Department  of  Health  and  Social 
Services  for  an  offence  under  the 
Medicines  Act  1968. 


Mawhinney 
tackles  drug 
problem 

Minister  for  Health  Dr  Brian 
Mawhinney  has  set  out  the 
Government's  five  point  plan  for 
tackling  drug  misuse. 

Under     the     scheme  the 
Government  will: 

•  Improve  international  efforts 
and  co-operation  to  restrict 
supplies  from  abroad 

•  Increase  the  effectiveness  of 
police  and  customs  enforcement 

•  Maintain  effective  deterrents 
and  tight  domestic  control, 
through  legislation 

•  Develop  prevention,  publicity 
and  education 

•  Improve      treatment  and 
rehabilitation 

Announcing  the  policy,  Dr 
Mawhinney  also  condemned 
recent  calls  for  the  legalisation  of 
drugs. 

He  said:  "It  would  be  absurd 
and  totally  irresponsible  for  any 
government,  knowing  full  well 
the  damage  and  harm  proscribed 
drugs  can  cause  when  misused, 
to  move  to  allow  them  to  be  freely 
bought  and  sold." 
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Financial 
attrition  the 
order  of  the 
day.... 

The  pieces  of  next  year's 
remuneration  jigsaw  are 
rapidly  falling  into  place  and 
the  emerging  picture  is  one  of 
financial  attrition  for  the  most 
vulnerable.  We  have  now  been 
told  next  year's  increase  in  the 
global  sum  will  be  limited  to 
1.5  per  cent  (C&D  November 
21,  p911).  If  this  arbitrary 
figure  was  translated  into 
actual  income  then  despite 
objecting  on  principle  I  would 
accept  its  inevitability,  but 
community  pharmacy  is  not  a 
salaried  service  and  is  unable 
to  pass  back  to  its  paymasters 
cost  increases  outside  its 
control.  In  fact,  many  increases 
are  not  only  above  1.5  per  cent 
but  are  a  result  of  Government 
action. 

The  new  professional 
allowance  could  be  seen  as 
stabilising  this,  but  in  order  to 
introduce  it,  the  smallest 
pharmacies,  regardless  of  guilt 
from  an  admittedly  inglorious 
past,  are  being  made  the 
sacrificial  lambs.  Having, 
worked  in  an  inner  city 
pharmacy  with  little  NHS 
dispensing  I  know  that  many 
offer  a  vital  community  service. 

The  2km  criteria  may  be 
non-negotiable,  some  of  these 
pharmacies  may  be 
non-essential,  but  pure  NHS 
prescription  numbers  are  a 


blunt  determinent  for  areas 
where  NHS  demand  is  low  but 
where  pharmaceutical  services 
are  equally  vital. 

The  introduction  of  a 
professional  allowance  is  to  be 
applauded  but  at  the  same  time 
we  are  expected  to  absorb  the 
costs  of  dispensing  more 
prescriptions.  If,  instead  of 
clawback  greed,  the 
Department  had  shown 
compassion,  then  the  monies 
which  by  moral  right  should  he 
paid  to  community 
pharmacists  for  an  obligatory 
increased  workload  could  be 
diverted  to  a  genuine 
compensation  scheme  for  small 
non-essential  pharmacies.  The 
one-off  payments  would  then 
become  self-financing  since  the 
baseline  global  sum  will  not 
have  changed  but  the  closure 
of  this  excess  of  pharmacies 
would  have  been  achieved 
more  speedily,  tidily  and 
compassionately. 

Looking 
beyond  the 
Selected  List 

It  cannot  really  be  a  surprise 
that  the  Government  is  going 
to  extend  the  Selected  List  to 
more  categories  of  medicines 
but  whether  substantial  savings 
on  the  drugs  bill  will  be 
achieved  remains  to  be  seen. 

Most  of  those  categories 
highlighted  contain 
preparations  of  relatively  low 
value  where  the  high 
expenditure  lies  either  in 
excessive  prescribing  (eg  the 
antihistamines  and  rehydration 
preparations)  or  from  large 
pack  sizes  in  dermatological 
products.  The  latter  have 
particularly  suffered  from  a 
rash  of  pack  consolidations 
where  small  sizes  have  been 
discontinued  in  favour  of  large, 
thus  ensuring  much  waste,  but 
where  the  economy  of  scale  has 
not  been  passed  to  the  NHS. 

Blacklisting  these  products 
and  transferring  some  of  them 
to  Pharmacy  status  will 
certainly  save  money  and  will 
enhance  the  independent 
practice  facility  of  the 
community  pharmacist  but  if 
real  savings  are  to  be  made 


then  I  would  suggest  three, 
more  radical,  measures  which 
could  have  a  substantial  effect. 

The  first  would  be  the 
blacklisting  of  all  branded 
generics;  the  second  the 
requirement  that,  in  order  to 
be  granted  a  licence,  all  new 
products  must  demonstrate  a 
clinical  advantage  over  those 
presently  in  existence;  and 
thirdly,  the  banning  of  brand 
names  for  all  new  products  but 
ensuring  them  a  suitable 
patent  extension  to  ensure  an 
adequate  return  on  research 
and  development  costs. 

Given  the  political  will  all 
these  measures  could  be 
achieved  and  could  save 
substantial  sums  for  the  NHS. 
Some  manufacturers  would  cry 
foul  but  those  genuinely 
founded  on  a  sound  research 
base  should  welcome  and 
support  the  suggestions. 

Cut  to  the 
quick 

Once  more  the  ostomy  jungle 
has  upset  me,  with  a  patient  I 
supply  regularly  apologising  for 
even  suggesting  that  she  might 
be  forced  to  go  "mail  order". 
For  many  years  this  lady  has 
used  scissors  to  cut  her 
Stomahesive  flanges  but 
advancing  years  have  meant 
that  the  task  has  at  last 
defeated  her.  On  asking  the 
ostomy  nurse  for  help  she  was 
advised  of  this  nice  mail  order 
company  who  would  supply  her 
flanges  ready  cut! 

Having  been  acquainted  with 
the  problem  by  this  very 
worried  patient  I  quickly 
obtained  a  hole  cutter  (at  my 
expense)  and  the  problem  is 
now  solved.  The  lady  is  very 
relieved,  particularly  as  she  had 
no  desire  to  lose  my  personal 
service  which  includes  both 
collection  and  delivery,  but  the 
situation  would  never  have 
arisen  if  the  nurse  had 
contacted  me  first. 

Mail  order  can  never  offer 
the  depth  of  service  given  by 
the  personal  practitioner,  and  I 
am  disturbed  that  nurses  are 
prepared  to  broach  such  an 
alternative  to  a  patient  without 
first  consulting  with  the 
supplying  pharmacist.  This 
particular  patient  did  contact 
me  first  before  taking  the 
nurse's  advice,  but  how  many 
patients  are  unknowingly  lost 
to  the  avaricious  mail  order 
suppliers  by  the  proferring  of 
that  opportunist  stamped 
addressed  envelope? 


Topical 

REFLECTIONS 
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SEND  YOUR 
CUSTOMERS  PACKING 


^^^^^^^ 


SWEETEX 


Would  you  turn  down  savings  of  up  to  £300  off  the  cost 
of  your  next  holiday? 

Your  customers  won't  either  because  collecting  tokens 
from  promotional  packs  of  Sweetex  will  mean  big  holiday 
discounts. 

Each  pack  could  be  worth  between  £50  and  £125,  so 
pack  your  shelves  now  with  the  number  one  sweetener! 


4,000,000  PEOPLE  SWEETEN  WITH  SWEETEX. 


Scriptspecials 


Immukin  —  UK's  first 
gamma  interferon 


Boehringer  Ingelheim  have 
launched  Immukin,  the  first 
interferon  gamma  to  he  launched 
in  the  UK. 

Immukin  has  been  licensed 
initially  to  reduce  infection  in 
patients  who  have  chronic 
granulomatous  disease  (CGD),  an 
inherited  disorder  that  leaves  the 
body  prone  to  serious  infection. 

By  activating  macrophages 
which  ingest  and  destroy 
micro-organisms,  Immukin 
enhances  the  body's  natural 
ability  to  fight  infections  and  the 
company  is  investigating  its 
possible  use  in  a  wide  variety  of 
conditions  including  atopic 
dermatitis,  burns  and  trauma 
related  infections,  pneumonia, 
toxoplasmosis,  and  some  cancers. 

Interferon  gamma,  a  type  II 
interferon,  has  antiviral  and 
antiproliferative  properties,  but 
differs  from  type  I  group 
interferons  (alpha,  beta  and 
omega)  by  its  strong 
immunomodulating  properties. 

CGD  is  a  rare  disease  which 
affects  just  over  one  in  a  million 
people.  Infections  begin  within 
the  first  few  years  of  life  but, 
because  of  its  rarity,  the 
condition  is  often  not  diagnosed 
for  several  years.  The  infections 
occur  mainly  in  the  lymph  nodes, 
skin,  lungs  and  mucous 
membranes. 

The  final  diagnosis  is  made  by 
examining  neutrophil  function. 
In  CGD  patients  the  neutrophils 
are  able  to  engulf  and  ingest 
micro-organisms  but  produce 
insufficient  amounts  of  toxic- 
oxygen  radicals  to  kill  them. 

Immukin  can  be  administered 
at  home  on  a  three  times  weekly 
basis  and  the  company  is 
providing  a  free  patient  support 


Vitamin  E 

Further  evidence  that  vitamin  E 
supplementation  may  reduce  the 
risk  of  heart  and  blood  vessel 
disease  has  been  reported  in 
America.  In  two  large-scale 
studies,  a  protective  effect  was 
seen  in  people  who  took  more 
than  lOOiu  of  vitamin  E  per  day. 
However,  this  was  not  the  case  in 
people  whose  only  source  of  the 
vitamin  was  dietary.  The  research 
also  showed  that  people  who  took 
vitamin  E  for  two  years  or  more 
had  half  the  risk  of  heart  disease. 


kit    consisting    of   a  patient 
information    booklet,  syringes 
and  needle  clipper. 
Product        licence  holder 

Boehringer  Ingelheim  Ltd, 
Ellesfield  Avenue,  Bracknell, 
Berks  RG12  8YS 

Presentation  Vials  containing  an 
isotonic  solution  for 
subcutaneous  injection,  each 
containing  lOOmcg  recombinant 
human  interferon  gamma- lb  in 
0.5ml 

Indications  As  adjunct  therapy  to 
antibiotics  to  reduce  the 
frequency  of  serious  infections  in 
patients  with  CGD 
Dosage  50mcg/sq  m  or 
1.5mcg/kg/dose  for  patients  with 
body  surface  area  of  0.5sq  m  or 
less,  to  be  given  by  subcutaneous 
injection  three  times  a  week 
Contra-indications,  warnings  etc 
Hypersensitivity  to  closely  related 
interferons.  Concurrent  use  of 
drugs  having  neurotoxic, 
haemotoxic  or  cardiotoxic  effects 
may  increase  the  toxicity  of 
interferons  in  these  systems. 
Immukin  may  impair  the  ability 
to  drive  or  operate  machinery  and 
the  effect  may  be  enhanced  by 
alcohol.  See  Data  Sheet 
Side  effects  The  most  common 
are  fever,  headache,  chills, 
myalgia  or  fatigue  which  may 
decrease  in  severity  as  treatment 
continues 

Storage  In  a  refrigerator  (2-8C). 

Do  not  freeze.  Do  not  shake 

vigorously.  Once  opened  the  vial 

should  be  used  immediately  and 

not  stored  as  it  contains  no 

preservative 

Legal  category  POM 

Packs  6  vials  (£444  basic  NHS) 

Product       licence  number 

0015/0154    (issued  November 

1992) 


Targocid  in  neonates 

The  injectable  antibiotic  Targocid 
(teicoplanin)  is  now  indicated  for 
neonates.  Marion  Merrell  Dow  say 
it  has  a  low  nephrotoxic  potential 
and  has  been  shown  not  to 
exacerbate  the  nephrotoxicity  of 
aminoglycosides  when  used  in 
combinations  with  adults.  The 
recommended  dose  is  a  16mg/kg 
loading  dose  with  an  8mg/kg  once 
daily  maintenance  dose,  which  for 
neonates  should  be  infused  over  30 
minutes.  See  Data  Sheet  for  full 
details.  Targocid  is  a  hospital  only 
product.  Marion  Merrell  Dow  Ltd. 
Tel:  081-848  3456. 

Supreme  offer 

Hypoguard's  blond  glucose  meter 
—  the  Hypocount  Supreme 
Monitor  —  is  on  special  offer  at 
£29  plus  VAT  (from  £49  plus  VAT) 
until  Januarv  31,  1993.  Hypoguard 
(UK)  Ltd.  Tel:  0394  387333. 

Nicotinell  goes  P 

Nicotinell  TTS  can  now  be  supplied 
to  the  public  without  a  doctor's 
prescription.  OTC  packs  will  be 
available  shortly.  Until  then  the 
"POM"  information  leaflet  should 
be  replaced  by  a  "New  information 
leaflet"  and  old  packs  should  be 
overlabelled  with  stickers  supplied 
by  the  company.  Ciba-Geigy 
Pharmaceuticals.  Tel:  0403 
272827. 

Medicern  forms 

A  new  form  for  monitoring 
medication  in  residential  homes 
has  been  launched.  The  Medicern 
form,  which  can  be  implemented  in 
a  home  with  25  residents  for  £60 
per  year  (excluding  VAT),  is  a  "12 
weeks  at  a  glance"  chart  that  allows 
accurate  monitoring  and 
inspection,  savs  David  Miller,  MBF 
Business  Forms  Ltd.  Tel:  0602 
813786. 

Monolet  in  100s 

Sherwood  Medical  have  launched  a 
new  100  pack  of  Monolet  blood 
lancets,  which  will  be  available  on 
the  Drug  Tariff  from  December  1 
(£3.15  trade).  Sherwood  Medical. 
Tel:  0293  534501. 


Voltarol  75mg  SR 

Ciba-Geigy  say  the  black  print  on 
Voltarol  75mg  SR  tablets  will  be 
replaced  with  text  impressed  into 
the  tablet  core;  the  text  itself 
remains  unchanged.  In  addition, 
the  blisters  on  several  Voltarol 
packs  are  changing  colour  from 
opaque  white  to  clear.  The  packs 
involved  are  Voltarol  25mg  (84), 
Voltarol  50mg  (84),  Voltarol  Retard 
lOOmg  (28)  and  Voltarol  75mg 
(56).  Ciba-Geigy  Pharmaceuticals. 
Tel:  0403  272827. 

Dioctyl  tablets 

Medo  Pharmaceuticals  say  Dioctyl 
tablets  will  be  temporarily 
unavailable  due  to  production 
difficulties.  All  outstanding  orders 
will  be  cancelled  and  further 
announcements  will  be  made  when 
information  becomes  available. 
Dioctyl  solution  remains  available. 
Medo  Pharmaceuticals  Ltd.  Tel: 
0494  772071. 

Cyclospasmol 

Brocades  Great  Britain  say  that  no 
further  credit  on  returns  can  be 
accepted  for  Cyclospasmol  which 
was  discontinued  on  April  30. 
Brocades  (Great  Britain)  Ltd.  Tel: 
0932  345535. 

Propylthiouracil 

Propylthiouracil  tablets  50mg  have 
been  deleted  from  Part  VIII  of  the 
Drug  Tariff.  Payment  will  be  made 
on  the  basis  of  the  version  supplied. 
Pharmacists  are  reminded  to 
endorse  the  supplier  and/or  net 
cost  price. 

Covermark  changes 

Covermark  is  now  distributed  in 
the  UK  by  Cupharma  Ltd. 
Meanwhile,  Masking  Cream  has 
been  renamed  Classic  Foundation, 
and  Finishing  Powder  is  now 
available  in  white  only.  Removing 
Cream  has  been  reformulated, 
although  it  is  not  available  on 
prescription.  The  company  says  the 
Covermark  range  will  soon  be 
expanded  to  include  toners  and  a 
moisturiser  for  sensitive  skins. 
Cupharma  Ltd.  Tel:  0494  522114. 


Medical  Matters 


The  management  of  heart  failure 


Use  of  ACE-inhibitors  in  heart 
failure  will  improve  quality  ol  lite 
and  help  meet  the  Government's 
target  for  a  reduction  in 
heart-disease  mortality, 
according  to  new  guidelines 
drawn  up  by  the  Heart  Failure 
Task  Force  (HFTF). 

The  addition  of  ACE-inhibitors 
to  conventional  therapy  is  said  to 
further  reduce  symptoms,  reduce 
the  need  for  hospital  admissions 
and  improve  survival. 

The  new  guidelines  say  GPs 


should  review  the  diagnosis  of 
existing  heart  failure  patients.  If 
heart  failure  is  confirmed, 
creatinine  and  electrolyte  levels 
should  be  measured  and  the 
diuretic  dose  reviewed. 

If  the  patient's  blood  pressure 
is  above  lOOmmHg  and 
electrolyte  and  creatinine  levels 
are  normal,  treatment  with  an 
ACE-inhibitor  can  he  initiated 
using  the  lowest  recommended 
dose.  Initiation  in  a  hospital 
should    be    considered    if  the 


patient  is  hypotensive;  on  a  high 
diuretic  dose;  has  peripheral 
vascular  disease;  or  is  over  70 
years  of  age.  In  cases  where  the 
CP  is  unsure  of  the  diagnosis,  or 
patients  have  heart  murmur, 
severe  heart-failure  symptoms  or 
angina  the  patient  should  he 
referred  to  hospital  for 
assessment. 

•  The  product  licence  for 
Innovace  (enalapril)  has  been 
changed  to  allow  initiation  ol 
therapy  by  GPs. 
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Counterpoints 


A  touch  of  magic 
from  Jordan 


You've  heard  of  t-shirts 
that  change  colour  as  the 
temperature  rises,  now 
Jordan  have  injected  the 
magic  into  toothbrushes. 

Magic  toothbrushes 
have  a  heat  sensitive 
handle  which  changes 
colour  after  two  minutes 
at  a  temperature  of 
26-29C.  It  has  a  small  oval 
multi-tufted  head  and 
round  ended  bristles.  The 
Magic  brush  comes  in 
junior  (3-11)  and  adult  (12 
plus)  sizes. 

Jordan  Magic  (£1.39 
each)  is  available  in  three 
colourways:  purple  which 
changes  to  pink,  blue  to 
white  or  red  to  yellow.  A 
choice  of  12  assorted 
blister  packs  are  available, 
with  illustrations  of 
Mickey  Mouse. 

The  launch  will  be 
supported  by  a  £500,000 
television  and  Press 
campaign  plus  in-store 
promotional  activity. 
Chemist  Brokers.  Tel: 
0705  219900. 


Pharmacies  number  one  for  OTCs, 
says  new  market  report 


Pharmacies  are  the  most 
significant  type  of  retail 
outlet  within  the  OTC 
pharmaceuticals  sector, 
valued  at  £349  million  in 
1991,  according  to  a  new 
report  from  Market 
Assessment. 

The  report  highlights 
the  "valuable,  professional 
advice"  pharmacists  are 
able  to  offer  consumers  on 
the  large  proportion  of 
Pharmacy  products  in  the 
sector  —  defined  as 
analgesics,  cold  remedies, 
cough  remedies,  stomach 
remedies  and  travel 
sickness.  Grocers  and 
drugstores  account  for 
most  of  the  remainder  of 
sales. 

The  value  of  the  market 
has  increased  by  8.4  per 
cent  on  the  1990  figure 
and  nearly  48  per  cent 
since  1986. 

The  largest  individual 
market  market  in  1991 
was  analgesics,  accounting 
for  45  per  cent  of  the  total 
sector  value  at  £158m.  The 
highest  rate  of  growth  was 
shown  by  the  second 


largest  market,  stomach 
remedies  (up  9.5  per  cent 
to  £74m),  which  has 
benefited  from  the  newer 
hangover  remedies  which 
contain  analgesics. 

Cough  remedies  were 
worth  £60m,  cold 
remedies  £53m,  and  travel 
sickness  remedies  £4. 2m. 

A  wide  range  of 
companies  are  active 
across  the  sector,  and 
many  are  involved  in  more 
than  one  market.  A  few  are 
active  across  the  sector. 

A  number  of  brand  sales 
have  taken  place  between 
companies  during  the  last 
five  years;  there  have  also 
been  several  mergers  and 
acquisitions. 

Main  media  advertising 
expenditure  remained 
equivalent  to  around  12 
per  cent  of  total  sector 
retail  value  until  1990, 
when  it  fell  to  9  per  cent. 
In  1991,  analgesics 
continued  to  receive  the 
highest  level  of  support, 
accounting  for  34  per  cent 
of  the  year's  total  main 
media  expenditure. 


Spending  on  travel 
sickness  remedies 
remained  minimal 
throughout  the  review 
period. 

The  report  concludes 
that  since  all  markets  are 
well  established,  no 
outstanding  growth  can  be 
expected  over  the  next  five 
years.  However,  steady 
growth  across  the  sector  is 
expected,  aided  by  the 
ageing  population,  the 
trend  towards 
self-treatment,  and  the 
continued  delisting  of 
Pharmacy  drugs  to  OTC 
status. 

Further  impetus  may 
come  from  POM  to  P 
moves,  and  it  is  likely  that 
pressure  on  CPs  to  keep  to 
their  prescribing  budgets 
will  mean  that  patients  are 
encouraged  to  buy  OTC 
products  where  possible. 
"OTC  Pharmaceuticals"  is 
available  (price  £495)  from 
Market  Assessment 
Publications  Ltd,  2 
Duncan  Terrace,  London 
Nl  8BZ.  Tel:  071-278 
9517. 


Hot  lemon  joins 
Numark  range 


Hot  lemon  powders  are  the 
latest  addition  to  the 
Numark  own  label 
remedies  range. 

Active  ingredients 
contained  in  the  product 
are  paracetamol  BP  650mg 
and  ascorbic  acid  BP 
50mg.  Hot  lemon  powders 
also  contains  natural 
lemon  flavour,  but  do  not 


include  artificial  colour. 
The  product  comes  in 
boxes  of  five  sachets  and 
retails  at  £1.09,  giving  a 
POR  of  40  per  cent. 

Powders  represent  70 
per  cent  of  the  cold  relief 
market,  with  80  per  cent 
sold  between  November 
and  April,  say  Numark. 
Tel:  0827  69269. 


A  night  on 
the  town 

Unichem  and  Pampers  are 
offering  pharmacists  the 
chance  to  win  one  of  two 
theatre  breaks  in  London 
when  they  order  15  or 
more  Pampers  Phases 
small  packs. 

Entrants  must  answer 
two  questions  and 
complete  a  tie-break.  The 
prize  includes 
accomodation  for  two, 
tickets  for  a  show,  a  dining 
voucher  and  a  sight-seeing 
tour.  Closing  date  is 
December  31.  Unichem. 
Tel:  081-381  2323. 


Hairspray 
addition 

Numark  have  extended 
their  haircare  range  with 
the  addition  of 
conditioning  hairspray. 

The  hairspray  comes  in 
three  variants  —  ultra 
hold,  firm  hold  and 
normal  hold,  in  200ml 
cans  (£0.85  each). 

The  gels  and  mousses  in 
the  Numark  range  have 
been  rationalised  and 
given  a  more 
contemporary  image. 
Prices  remain  unchanged. 
Numark  Management  Ltd. 
Tel:  0827  69269. 


Chemcard  incentive 
from  Unichem 


Unichem  are  offering 
customers  an  incentive  to 
stock  the  Chemcard  home 
cholesterol  test  with  a  15 
per  cent  discount  on 
orders  placed  during 
December. 

Support  includes  PoS 
material  including  window 
stickers,  a  tiered  display 
unit  and  a  Chemcard/ 
Unichem  consumer  leaflet. 


Available  through 
Prosper,  Chemcard  is  on 
offer  at  £22.13  for  a  pack 
of  six  (normally  £26.04).  A 
PoS  pack  containing 
display  stand,  20  leaflets 
and  a  window  stickers  can 
be  obtained  by  phoning 
0264  773109  and  quoting 
your  Unichem  account 
number.  Unichem.  Tel: 
081-391  2323. 
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Washing  is  now  an  important  part  of 

dry  skin  care. 


WASH 
E45 

dermatolo^ical 
washing  cream 

CLEANS  AND  SOFTENS  Of* 
SOAP  FREE/NON  DRYING 


Soap  and  detergent-based  cleansers  all  have  a  drying  effect  on  the  skin.  (A  good  rule  of 
thumb:  it  it  foams,  it's  drying.) 

So  your  customers  who  have  a  dry,  sensitive  and  irritated  skin  should  replace 
soap  with  Wash  E45.  This  non-drying  washing  cream  is  an  effective  cleanser 
containing  no  soap,  detergent,  perfume  or  other  potential  sensitisers.  It  gently  cleanses 
with  water  -  but  without  stripping  away  the  skin's  natural  protective  barrier  of  oils  - 
and  leaves  the  skin  soft  and  comfortable. 

Trials  demonstrate  the  superior  efficacy  of  Wash  E45.  They  show  that  it's  non- 
drying,  unlike  other  specialist  cleansers  and  soaps  for  dry  skin  A  clinical  trial  also 
demonstrated  that  Wash  E45  is  more  acceptable  to  patients  than  Emulsifying  Ointment4. 

Not  only  is  Wash  E45  effective,  it's  also  versatile.  It  can  be  used  on  the  face 
or  the  whole  body  when  bathing,  showering  or  just  washing;  but  it's  especially  good 
Ku  hands  as  they  are  washed  more  often.  Available  on  FP10  or  OTC,  Wash  E45 
can  be  recommended  for  washing  dry  skin  conditions,  including  eczema,  dermatitis 
and  psoriasis. 


ESSENTIAL  CLEANSING  THERAPY  FOR  DRY  SKIN 


Reference*:  1.  Data  on  file.Crookes  Healthcare  Limited,  Report  No  MSW76  2  Data  on  file.Crookes  Healthcare  LmweJ.  Report  No.  CPD  184  3.  Data  on  File.Crookes  Healthcare  LmweJ.  Report  No  CPD  186.  4.  Data  on  hit, 
Lro,.les  Healthcare  LimiteJ.  Report  No  CPD  187 

For  detailed  information  on  Wash  E45  and  the  kill  range  of  E45  products,  contact:  Crookes  Healthcare  Limited,  Nottingham  NG7  2LJ. 


On  TV  Next  Week 


Radox  salts  get  a 
facelift 


Radox  bath  salts  have  been 
relaunched  in  more 
contemporary  packaging, 
and  two  new  variants  have 
been  added  to  the  range. 

Radox  Moisturising  and 
Foaming  variant  will  not 
dry  the  skin,  says  the 
company.  Although 
packaged  in  pink,  it  is 
aimed  at  both  men  and 
women. 

Radox  Active  Therapy 
salts  (blue)  is  claimed  to 
help  ease  backache  and 
stiff  muscles  resulting 
from  gardening  or  sport. 
All  variants  retail  at  £1.38 
(5()()g). 

The  Radox  range  will  be 
supported  by  a  £4.2 
million  television 
campaign  early  next  year. 
Sara  Lee  Household  & 
Personal  Care.  Tel:  0753 
523971. 


Vantage 
put  offers 
on  display 

Vantage  members  are  to  be 
supplied  with  a  free  "top 
offers"  display  board. 

Designed  to  ensure 
details  of  offers  are 
permanently  displayed  to 
customers,  the  new  menu 
board  is  made  from 
lightweight  plastic,  to 
which  insert  cards  can  be 
attached.  AAH 
Pharmaceuticals.  Tel: 
0928  717070. 


A  colourful  future 


Home  perms  and 
semi-permanent 
colourants  will  dominate 
growth  within  the 
colourants,  home  perms, 
setting  products  and 
styling  aids  sector  of  the 
haircare  market  for  the 
next  few  years,  according 
the  Economist  Intelligence 
Unit. 

Between  1987  and  1990 
styling  aids  were  the 
fastest  growing  sector  of 
this  market.  By  1991. 
however,  these  products 
had  begun  to  suffer  from 
the  recession. 

Home  perm  kits,  which 
are  benefitting  from  a 
revival  in  curly  hair  styles 
and  from  consumers 
avoiding  the  cost  of 
visiting  a  salon,  had 
become  the  fastest 


CROWE'S 


SKIN  CREAM  300ml 


NEW 
DESIGN 
IMPROVED 
MARGINS 


NEW  DESIGN  CREMINE  IS 
AVAILABLE   NOW  THROUGH 
YOUR  WHOLESALER  FROM: 

FARILLON  LTD.  ROMFORD 

WALKER  DAVIS  &  CO.  LTD.  0628  822808 


growing  sector. 

Warner  Lambert's  Poly 
Foam  pushed  L'Oreal's 
Velvet  into  a  joint  second 
place  in  this  sector,  taking 
and  estimated  20  per  cent 
of  the  market  share.  Velvet 
and  the  Fashion  Style 
brand  (then  owned  by 
Beauty  International)  both 
took  18  per  cent. 

Pharmacies  accounted 
for  56  per  cent  of  home 
perm  kit  sales,  although 
drugstores  were  increasing 
their  share  at  the  expense 
of  pharmacies,  excluding 
Boots. 

Colourant  sales  were 
also  maintained,  totalling 
around  £75m  in  1991. 
Manufacturers  moved  to 
more  natural  shades,  with 
product  formulations 
moving  away  from 
ammonia  and  peroxide 
additives  and  containing 
conditioners. 

Boots  was  the  largest 
retailer  in  this  sector, 
followed  by  drugstores  and 
other  pharmacies. 

Styling  aids  suffered  the 
most  from  recessionary 
effects,  with  less 
willingness  to  experiment 
by  fashion-conscious 
consumers  and  a  slow 
down  in  the  rate  of 
product  launches.  The 
slowdown  could  also  be 
attributed  to  changing 
styles  in  the  90s  and 
increased  competition 
from  other  haircare 
products. 

For  the  future,  EIU 
predict  this  sector  will 
reach  £420m  by  1995.  a  15 
per  cent  increase  at 
current  prices  and  a  slight 
decline  in  real  terms. 

Sales  of  home  perms 
and  colourants  are 
expected  to  increase  most 
rapidly,  with  hairsprays 
declining  and  styling  aids 
remaining  static  until  real 
signs  of  the  economic 
recovery  emerge. 


GTV  Grampian          C4  Channel  4 
B  Border                U  Ulster 
BSkyB  British  Skv      G  Granada 
Broadcasting  AAnglia 
C  Central               TWS  South  West 
(TV  Channel  Islands   TTV  Thames 
LWT  London  Weekend  Television 

TV-am  Breakfast 
Television 

o i  v  oeuuaiiu  leeiiuao 

Y  Yorkshire 

HTV  Wales  ^  West 

TVS  South 

TT  Tyne  Tees 

Asfcit  powders: 

STV,  C4 

Beechams: 

All  areas 

Colgate  toothpaste  stand-up  tubes: 

All  areas 

Duraceil: 

AH  areas 

Hill's  Balsam: 

G,  Y,  TT 

Nicorette:         GTV,  U,  B,  G.  HTV.  TSW,  LWT.  TTV,  STV,  C4 

Rapeze:                 All  areas  except  GTV,  U,  B,  Y,  CTV,  TT 

Salon  Selectives: 

GTV,  STV,  B,  Y,  TT.  C4 

Seven  Seas  cod  liver  oil: 

All  areas 

Wrigley's  Extra  and  Orbit: 

All  areas 

Whitehall 
back  OTC 
handbook 

Whitehall  Laboratories  are 
sponsoring  a  special 
edition  of  the  "Handbook 
of  Over-the-Counter 
Medicines"  by  Dr  Mike 
Smith. 

The  special  edition, 
flashed  "presented  with 
the  compliments  of  the 
manufacturers  of  Anbesol 
and  Compond  W".  will  he 
given  away  free  to 
pharmacy  assistants  while 
stocks  last.  The  book  is 
available  at  bookshopfs 
priced  £6.99.  Whitehall 
Laboratories.  Tel: 
071-636  8080. 


Win  a 

healthy 

prize 

Healthcrafts  are  running  a 
competition  for  pharmacy 
assistants  on  their  newly 
acquired  Vita  Fibre  brand. 

There  are  50  prizes  to  be 
won.  First  prize  is  a  set  of 
workout  dumb-bells, 
second  is  a  workout  video 
and  hook,  and  runners  up 
will  receive  a  sports  bag. 
Entrants  have  to  answer 
ten  questions  on  the 
health  benefits  of  fibre  — 
answers  can  be  found  on 
the  Vita  Fibre  information 
card.  The  closing  date  is 
December  18.  Healthcrafts 
Ltd.  Tel:  0932  336366. 


AAH  Pharmaceuticals  have  extended  their  Vantage  babycare 
range  with  the  addition  of  designer  feeding  bottles. 
Featuring  graphic  designs,  the  125ml  and  250ml  bottles 
have  a  silicon  teat.  The  125ml  bottle  retails  at  £1.19  and  the 
250ml  size  at  £1.29.  AAH  Pharmaceuticals.  Tel:  0928 
717070. 


970 


Chemist  &  Druggist  28  NOVEMBER  1992 


This  new  pack 
will  really  gel  your 


sales  moving  too. 


New  1  65g  pack  desigi 
improved  seal  avoids  wasted  product. 

Still  the  best  value  bowel 
regulator  available. 


S02C   Simply  the  best  way  to  go. 

Charwell  Pharmaceuticals  Ltd,  Charwell  House,  Wilsom  Road,  Alton,  Hants  GU34  2TJ 


Health  Aid  add  cod 
liver  oil 


Pharmadass  have  launched 
a  cud  liver  oil  range 
comprising  five  products. 

Pure  cod  liver  oil  comes 
in  three  variants:  with 
multivitamins  and 
minerals  (30  capsules 
£3.99);  with  evening 
primrose  oil  500mg  (30 
£5.99);  with  garlic  oil  (30 
£3.49).  Mega  cod  liver  oil 
l.OOOg  comes  in  packs  of 
30  capsules  (£2.99)  or  60 
(£4.99).  PoS  material  is 
available. 

The  company  has  also 
produced  a  range  of  shelf 
talkers  for  other  products 
in  their  range. 
Pharmadass  Ltd.  Tel: 
081-991  0035. 


Vitamin 
campaign 

Haliborange  will  he 
supported  by  a  new  Press 
advertising  campaign. 

Focusing  on  the  primary 
products  in  the 
Haliborange  range,  there 
will  he  three 

advertisements.  A  separate 
advert  for  the 
multivitamin  liquid  will 
run  in  the  parental  Press. 
The  advertisements  are 
aimed  at  women  with 
families.  Reckitt  & 
Colman.  Tel:  0482  26151. 

Body 
sponge 

Fine  Fragrances  & 
Cosmetics  have  launched 
The  Body  Sponge  (£3.95). 
it  is  made  from  a  soft  fibre 
which  does  not  absorb 
water,  allowing  it  to 
remain  light  and  soapy 
during  use.  Fine 
Fragrances  &  Cosmetics 
Ltd.  Tel:  081-979  8156. 


Seasonal  price  cuts 
from  Unichem 


December  offers  for 
Unichem  customers 
include  promotions  on 
Finesse,  Head  & 
Shoulders,  Dove,  Elnett 
and  Heinz. 

Finesse  shampoo  and 
conditioner  (300ml  six 
pack)  are  down  from  £7.80 
to  £5.69;  intensive 
conditioner  (150ml  six 
pack)  is  £6.37;  the  Finesse 
Maxima  styling  range  has  a 
POR  of  27  per  cent. 

Head  &  Shoulders 
normal/dry  and  frequent 
use  12-pack  (150ml)  is 
reduced  from  £14.13  to 
£11.04,  and  the  greasy 
variant  is  £11.36.  The  2  in 
1  variant  gives  a  28  per 
cent  POR. 

Dove  cleansing  bar 
(lOOg  six  pack)  is  down 
from  £2.88  to  £2.42;  cream 
bath  (400ml)  is  on  offer  at 
£4.97  and  cream  shower 
(200ml)  at  £7.15. 

Flnett  is  also  on  price 
promotion.  The  75ml  cans 
(12  pack)  are  on  offer  at 


Cuxson  Gerrard  are  repackaging  their  Carnation  footcare 
brand  in  more  contemporary  packaging,  designed  to  appeal 
to  a  broader  age  range  of  customers.  In  addition  to  the  new 
packs,  the  company  has  updated  the  consumer  leaflets, 
including  more  information  on  how  foot  problems  may  be 
prevented.  Cuxson  Gerrard.  Tel:  021-544  7117 


£12.32,  the  200ml  cans  at 
£18.27  and  the  450ml  cans 
at  £15.12. 

Discounts  are  available 
across  the  whole  range  of 
1  leinz  babyfoods.  PORs  of 
24  per  cent  are  available 
and  reductions  include 
spaghetti  bolognaise 
savoury  red  cans  (24s)  to 
£5.62.  Egg  custard  and 
rice  dessert  green  jars 
(12s)  are  reduced  to  £3.28. 

A  30  per  cent  discount  is 
available  in  Slim-Fast 
during  December,  with  the 
trade  price  for  a  six  pack 
being  reduced  to  £21.50. 
Unichem.  Tel:  081-391 
2323. 


Hero  ads 

target 

men 

Hero  is  on  screen  to  boost 
Christmas  sales  with  a  new 
television  campaign. 

The  £1 .5  million 
commercial,  directed  by 
the  creator  of 
advertisements  for  Coco 
and  L'Egoiste,  aims  to 
appeal  to  men.  Elida 
Gibbs.  Tel:  071-486  1200. 

Scents  for 
men 

Collection  2000  have 
created  a  range  of  nine 
aftershaves  and  body 
sprays,  based  on  leading 
brands.  The  aftershaves 
retail  at  £3.99  (100ml)  and 
the  body  sprays  at  £1.39 
(150ml).  Displays  and  shelf 
units  are  available. 
Collection  2000.  Tel: 
0732  453213. 


Christmas  closings 


Cox  Pharmaceuticals: 

closed  December  25-29. 
Open  December  30-31. 
William  Ransom: 
closed  from  12.30 
December  24  to  January  4. 
Biorex  Laboratories: 
closed  from  1pm 
December  24  to  January  4. 
Upjohn  Ltd: 
closed  from  12.00 
December  24  to  January  4. 
Emergency  number:  0293 


531133. 

Schwarz  Pharma: 

closed  from  12.00 
December  24  to  January  4. 
Lederle  Laboratories: 
closed  from  12.30 
December  24  to  January  4. 
Syntex  Pharmaceuticals: 
closed  from  12.00 
December  24  to  January  4. 
Boots  Pharmaceuticals: 
closed  from  12.00 
December  24  to  January  4. 


Musical  offer 

Clairol  are  offering 
consumers  the  chance  to 
send  for  a  free  music 
cassette,  featuring  the 
theme  tune  to  their  latest 
advert.  The  cassette  is 
available  with  one  purchase 
from  the  Glints  range. 
Bristol-Myers.  Tel:  0895 
622129. 

Free  batteries 

Ever  Ready  are  offering  two 
free  batteries  with  every 
four  pack  of  Gold  Seal  LR6 
batteries.  A  television 
campaign  running  from 
December  11  for  two  weeks 
will  highlight  the  offer. 
Ever  Ready.  Tel:  081-202 
3171. 

Wipes  for  less 

AAH  Pharmaceuticals  have 
reduced  the  price  of  their 
Vantage  thin  baby  wipes 
and  baby  lotion  wipes.  The 
baby  wipes  (100s)  drop 
from  £12.42  per  dozen  to 
£11.13  and  the  rsp  is  now 
£1.49.  The  baby  lotion 
wipes  drop  from  £14.76  to 
£12.30  and  the  rsp  is 
reduced  to  £12.30.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 

Special  effects 

Couture  Designer  Hosiery 
have  added  tights  for  night 
time  glamour.  Liquid  Metal 
tights  (£6.99)  are  70  denier 
opaque  and  come  in 
copper,  silver  or  gold. 

Renaissance  tights 
feature  a  rich  scrollwork 
pattern  and  come  in  black 
or  amethyst  (£3.99). 

Glitter  tights  with  Lycra 
are  sheer  black  with  a 
sprinkling  of  gold  or  silver 
glitter  (£3.99).  Couture 
Designer  Hosiery.  Tel: 
0788  823169. 

Almay  offer 

Almay  are  offering  £1  off 
cleansers  from  December 
21.  Products  on  offer 
include  Effective  Cleansing 
Milk.  Enriched  Creamy 
Cleanser  and  Ultra  Light 
Cleansing  Lotion.  A 
promotional  unit  is 
available  to  display  the 
products.  Sara  Lee  Health 
&  Personal  Care.  Tel:  0753 
523971. 

Hitachi 

Wholesalers  Sangers  Ltd 
have  been  appointed 
distributors  of  the  Hitachi 


range  of  battery  and 
rechargeable  shavers  in  the 
independent  pharmacy 
sector.  Opening  offers  are 
available.  Sangers.  Tel:  021 
523  4471. 

Teaching  aid 

Addressing  the  needs  of 
deaf  mothers,  Milupa  have 
funded  a  teaching  video  on 
bottle  feeding,  which  uses 
subtitles  and  a  sign 
language  interpreter.  The 
video  is  available  to 
antenatal  classes  as  part  of 
a  teaching  package.  Milupa. 
Tel:  081-573  9966. 

Pigeon  aid 

A  wormer  product 
specifically  for  pigeons  has 
been  develped  by  Hoechst 
Animal  Health.  Panacur 
capsules  contain  8mg 
fenbendazole  and  come  in 
50  dose  packs  (£4.99). 
Suitable  for  young  and 
adult  birds,  owners  are 
advised  to  treat  each  bird 
twice  a  year.  Hoechst 
Animal  Health.  Tel:  0908 
665050. 

Wrong  number 

The  phone  number  for 
Tongkleen  Ltd,  distributors 
of  a  "tongue  cleanser"  is 
081-904  0384  and  not  as 
stated  last  week  on  p922. 

Door  display 

Whitehall  Laboratories  will 
be  giving  away  a  Bisodol 
Christmas  tree  display 
open/  closed  sign  in  the 
December  12  issue  of 
Chemist  &  Druggist. 
Whitehall  Labs.  Tel: 
071-636  8080. 

Bonjela  ads 

Bonjela  antiseptic  pastilles 
will  be  supported  over 
Christmas  with  a  Press 
advertising  campaign  in 
national  newspapers. 
Reckitt  &  Colman.  Tel: 
0482  26151. 

Philishave  TV 

Philishave's  pre-Christmas 
television  advertising 
campaign  is  to  be  extended 
into  January  1993.  Philips 
Home  Appliances.  Tel:  081 
689  2166 

New  size 

Isogel  is  now  available  in  a 
165g  pack,  which  replaces 
the  existing  200g  pack. 
Charwell  Pharmaceuticals. 
Tel:  0420  84801. 
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vVICKS, 


VapoSyrup 


Soothes  away  dry,  tickly 
coughs  fast. 

Does  not  cause 
drowsiness. 


Following  hot  on  the  heels  of  the  success  of  Vicks  Vapo- 
Syrup comes  new  Vicks  Children's  VapoSyrup. 

A  cough  syrup  with  all  the  benefits  of  the  adult  version  but 
that  is  specially  formulated  for  children  as  young  as  three  years  old. 

It  is  fast  acting,  non  drowsy  and  contains  an  effective  dose  of 
active  ingredients  for  children  (Dextromethorphan  hydrobromide). 


And  best  of  all,  children  will  iove  its  great  strawberry  taste. 

Not  forgetting  Mum  and  Dad,  there's  our  new  Accutip 
dispenser,  a  clever  little  device  that  gives  you  more  accurate  doses 
and  less  drips  and  spills. 

So  when  it  comes  to  recommending  a  cough  mixture  for 
children,  nothing  goes  down  as  well  as  Vicks  Children's  VapoSyrup. 


News 


O 


Pharmacists 
demonstrate 

Perhaps  stung  by  accusations  of  taking  too 
little  action  too  late  against  planned  health 
funding  reforms  (C&D  October  17),  ABDA, 
the  umbrella  organisation  of  German 
pharmacists,  organised  a  protest  march. 

The  march  was  to  publicise  its  warnings 
that  the  proposed  changes  would  lead  to 
closure  of  pharmacies,  job  losses  and  the 
possibility  that  country  areas  would  be  left 
without  proper  cover. 

In  an  impressive  show  of  solidarity  from  a 
traditionally  low  key  section  of  the  health 
care  professions,  one  fifth  of  the  country's 
pharmacists,  with  pharmacy  students, 
dispensers  and  shop  assistants  from  all  over 
Germany,  marched  in  their  white  coats  to 
the  Cathedral  Square  in  Bonn. 

There  they  were  addressed  by  the 
president  of  ABDA  and  other  leading 
members  of  the  profession.  In  spite  of  this 
success,  pharmacists  face  a  major  problem 
convincing  the  German  public  —  who  still 
view  pharmacy  as  a  gold  mine  —  of  the 
merits  of  their  case.  Furthermore,  in  an 
interview  published  in  one  of  the  country's 
best-selling  Sunday  newspapers,  Health 
Minister  Seehofer  —  a  respected  moderate 
—  strongly  refuted  the  pharmacists'  claims 
of  unfair  treatment  and  hotly  disputed 
their  figures  of  potential  cuts  in  turnover. 

According  to  Seehofer,  pharmacists  have 
done  well  in  the  past  few  years,  earning  on 
average  more  than  doctors  and  only 
slightly  less  than  dentists.  He  argued  that  it 
was  now  the  turn  of  pharmacy  to  do  some 
belt-tightening  with  the  rest  of  society. 

In  the  lion'sden 

For  the  logo  of  the  1992  German 
Pharmaceutical  Conference  in  Munich,  the 
organisers  chose  a  lion  guarding  the 
national  emblem  for  a  pharmacy. 

Invited  into  the  lion's  den,  the  Ministry  of 
Health  representative,  former  East  German 
Dr  Sabine  Bergmann-Pohl,  discovered  just 
how  loud  the  animal  could  roar. 

As  Dr  Bergmann-Pohl  rose  to  address  a 
record  2,000  delegates,  she  was  greeted  by 
unprecedented  scenes.  Pharmacists  held  up 
banners  and  placards  protesting  against  the 
planned  health  funding  reforms. 
Throughout  her  speech,  she  was 
interrupted  by  jeers,  whistles  and  shouts  of 
disagreement  and,  visibly  shaken,  she 
finally  abandoned  her  text. 

Just  before  the  conference  ended,  news 
reached  the  delegates  that  the  opposition 
parties  had  broadly  agreed  to  the  proposed 
health  reforms,  thus  virtually  guaranteeing 
them  a  clear  passage  through  parliament. 

Worse  still,  the  opposition  had  insisted 
on  lower  increases  in  prescription  charges 
at  the  expense  of  the  pharmaceutical 
industry  and  pharmacists,  and  had  forced 
through  their  long-held  policy  that  a  Drugs 
Institute  draw  up  a  positive  list  of  drugs 
(based  primarily  on  price)  that  could  be 
prescribed  under  health  insurance  schemes. 

The  only  crumbs  of  comfort  for 
pharmacists  are  that  instead  of  the 
proposed  percentage  prescription  charge, 
patients  will  eventually  have  to  pay  a  three 
tier  flat  rate  of  DM3,  DM5  or  DM7,  based 
on  pack  size.  In  addition,  proposed 
increases  in  the  price  of  OTC  medicines 
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from  January  1993  has  been  reduced  from 
2.5  to  2  per  cent. 

Pharmacists  are  also  incensed  by  the  fast 
footwork  of  the  doctors,  who  agreed  with 
the  health  insurance  schemes  that  they 
keep  any  savings  they  make  on  their  new 
drugs  budget,  and  that  they  will  only  be 
liable  for  part  of  any  budget  overshoot. 

The  rest  will  be  paid  to  the  health 
insurance  schemes  by  the  pharmaceutical 
industry,  who  will  be  forced  to  prolong  a 
price  moratorium  and  recoup  some  of  their 
lost  profits  by  reducing  discounts  to 
wholesalers  and  pharmacists. 


Eastern 
get-together 

ABDA,  along  with  the  Austrian  and  Swiss 
Pharmaceutical  Societies,  has  been  talking 
with  representatives  of  their  Polish,  Czech, 
Slovakian,  Hungarian,  Slovenian  and 
Croatian  counterparts  in  Dresden. 

The  two-day  meeting  resulted  in  the 
"Dresden  Declaration",  affirming  their 
belief  that  a  well-ordered,  comprehensive 
and  patient-orientated  provision  of 
medicines  could  only  be  achieved  when  the 
system  of  state-controlled  or  "socialist" 
pharmacies  is  replaced  and  that  this  should 
be  done  as  soon  as  is  practicable  without 
endangering  the  interests  of  the  patients, 
by  the  privatisation  of  pharmacies. 

The  Germans,  Austrians  and  Swiss 
declared  their  readiness  to  help  their 
Eastern  European  colleagues  in  achieving 
this  aim,  particularly  in  view  of  the  recent 
experience  in  the  former  East  Germany, 
where  privatisation  is  almost  complete. 

In  Poland,  the  process  has  already  begun, 
but  is  fraught  with  difficulty  while  the 
Czech  republic  is  at  an  even  earlier  stage, 
with  most  pharmacies  still  state-owned. 

Although  Hungary  announced  a 
privatisation  programme  more  than  two 
years  ago,  it  has  barely  started  and  there 
nas  been  conflict  because  state-run  and 
privatised  pharmacies  have  run  in  parallel 
and  nearly  all  continue  to  receive  supplies 
centrally  from  the  state. 

Pharmacies  in  Slovenia  were  nationalised 
in  1947,  but  in  1974  were  given  the  status 
of  independent,  self-governing 
organisations.  In  1991,  their  independence 
was  ended  and  pharmacies  became 
community  institutions  that  could  only  be 
run  by  qualified  pharmacists.  Private 
pharmacies  can  now  be  set  up  on  a 


controlled  basis 

Some  1,200  pharmacists  are  trying  to 
work  in  470  pharmacies  of  a  variety  of 
types  in  war-torn  Croatia.  Over  20  per  cent 
of  all  pharmacies  have  been  destroyed  and 
the  estimated  damage  is  around  £40 
million.  "Donation  pharmacies"  have  been 
set  up  to  distribute  medical  aid. 


Shut  that  door! 

A  regional  court  has  ordered  that 
pharmacies  located  in  large  stores  must  not 
leave  interconnecting  doors  open. 

The  court  decreed  that  the  pharmacy 
must  be  clearly  separated  from  the  rest  of 
the  store  because  of  the  special  nature  of 
transactions  when  drugs  are  handed  over 
or  advice  given  concerning  their  use. 

The  case  arose  when  the  owner  of  a 
pharmacy  in  a  department  store  in 
Frankfurt,  having  been  summonsed  for  not 
having  any  doors  dividing  the  pharmacy 
premises  from  other  areas,  had  doors  built 
then  left  them  open. 

He  was  summonsed  again  but  appealed, 
saying  that  it  represented  an  infringement 
of  his  constitutional  rights  to  freely  practise 
his  profession.  This  was  rejected. 

Ancient  high 

Research  workers  at  the  Institute  of 
Anthropology  and  Human  Genetics  at 
Munich  University  have  discovered  traces  of 
tetrahydrocannabinol,  cocaine  and  nicotine 
in  ancient  Egyptian  mummies. 

Using  the  latest  techniques  of  gas 
chromatography,  mass  spectrometry  and 
radioimmunology,  nine  mummies  dating 
from  1070  BC  to  395  AD  were  investigated 
for  organic  molecules  and  all  were  found  to 
contain  traces  of  the  narcotics.  Eight 
showed  traces  of  nicotine. 

Careful  checks  have  shown  that  these 
substances  had  not  resulted  from  chemical 
reactions  between  the  various  resins  and 
oils  used  to  preserve  the  bodies. 

The  researchers  are  as  yet  unwilling  to 
conclude  that  the  pyramids  were  built  with 
a  little  extra  "help"  because  further  tests 
are  needed  to  decide  if  the  alkaloids  could 
be  by-products  of  more  innocent  plants. 

Closet  dangers 

German  doctors  have  been  advised  to  tell 
patients  with  anal  skin  problems,  or  with  a 
tendency  to  develop  allergies,  to  avoid 
recycled  lavatory  paper  and  use  the  pure 
cellulose  variety  instead. 

It  has  been  discovered  that  the 
increasingly  popular  and  "environmentally 
friendly"  recycled  paper  contains  10  to  100 
times  more  metals  such  as  lead,  cadmium, 
nickel  and  mercury  than  the  cellulose  type. 

Furthermore,  at  least  six  chemicals 
amongst  the  commonest  causes  of  contact 
allergy  —  nickel  sulphate,  fragrance  mix, 
cobalt  chloride,  potassium  dicnromate, 
paraphenylenediamine  and  formaldehyde 
—  have  been  found  in  the  recycled  paper. 

These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmaceutische  Zeitung 
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Migraleve 


Migraleve 
brings 
relief  from 
the  agony 
of  migraine  for  over  two 
million  sufferers.  And 
clinical  trials  showed  that 
over  70%  of  migraine 
patients  preferred 
Migraleve  to  their  regular 
treatment. 

With  Charwell's 
launch  of  Migraleve  12's 
to  the  consumer  and  a 
continued  commitment  to 
national  advertising 
support,  thousands  of  new 
customers  will  be  asking 
for  Migraleve  and  our 
other  products.  In  fact, 
continuous  advertising 
across  all  our  brands  will 
be  seen  by  over  19  million 
potential  customers. 

Effective  products  and 
effective  marketing  -  that's 
why  Charwell  brands  make 
profits  for  you. 


CHARWELL 

CARE  FOR  YOUR 
CUSTOMERS 

PROFIT  FOR  YOU 


Migraleve 

fOR  nrcRJ 

HEADACHE 
NAUSEA  A 
VOMITING 

r  4* 

7  * 

Aludrox 


Will  t 

Isogel 


The  complete  Charwell  range  is  available  from  your  wholesaler.  For  more  information  telephone  or  write  to  Charwell  Pharmaceuticals  Ltd, 
Charwell  House,  Wilsom  Road,  Alton,  Hampshire  GU34  2TJ  Tel:  (0420)84801  Fax:  (0420)  89376 


Internationale  Frankfurter  Messe  Premiere 


Cosmetics  Hairdresser's 
Requisites  Accessories 


Scents  are  full  of  secrets.  And  they  will 
be  unfolded  for  you  at  the  Perfumery 
trade  fair  at  the  Premiere.  Dive  into  the 


world  of  scents:  Perfumery,  cosmetics, 
fashion  and  hair  jewellery,  accessories 
and  everything  for  bathtime  -  the 


Perfumery  trade  fair  has  a  world  class 
offering  to  present  to  you. 


Frankfurt  am  Main,  30. 1  -  3.  2. 1993 


Messe 
Frankfurt 


Fair  and  travel  information,  admission  tickets' 

Collins  &  Endres,  Messe  Frankfurt  Representatives  in  the  United  Kingdom  (U  K  ).  Morley  House.  314/322  Regent  St,  GB  London  W1R  5AB 
Tel.:  (071)  3236570,  Telefax  3  2365  23 


CHEMIST& 
DRUGGIST 

PHARMACY  TRAINING  SEMINAR 

CO-SPONSORED  BY 

Yardley  Lentheric  group 

Fragrance 

This  is  the  27th  Chemist  &  Druggist  training  seminar  for 
pharmacists  and  their  assistants,  sponsored  jointly  with 
companies  having  a  particular  expertise  in  the  title  subject 

Perfumes:  a  profitable 
proposition  for  the  pharmacy 


David  Horbury,  general 
manager,  Chemtec 
Systems  Ltd,  shares 
some  of  the  "secrets  of 
successful  selling" 

Over  the  years  pharmacy  has 
lost  the  lion's  share  of  a 
number  of  a  markets  where  it 
had  previously  been  dominant: 
toiletries,  dental,  photography 
—  including  developing  and 
printing  —  to  name  just  a  few. 

One  product  area  which  has 
so  far  resisted  the  attentions  of 
both  drug  stores  and  grocers  is 
fragrance,  although  both  have 
tried  to  intrude  into  this  sector. 


At  the  moment  the  fragrance 
market  is  dominated  by  sales 
through  pharmacies  and 
department  stores.  But  unless 
pharmacy  is  prepared  to  fight 
and  hold  on  to  its  market  share 
by  actively  promoting  and 
selling  fragrance,  then  it  too 
will  be  eroded  away. 

The  total  value  of  the 
fragrance  market  is  around 
£606  million  per  year  of  which 
£393  million  is  accounted  for  by 
female  fragrance  alone. 

Other  retailers  want  to  sell 
fragrance  because  it  is 
extremely  profitable.  Fragrance 
really  is  worth  selling  —  only  a 
few  sales  can  really  boost  your 
takings  and  profit  margins. 

Fragrance  sales  tend  to  be 


concentrated  into  the  months 
of  November,  December  and 
January,  yet  this  need  not  be 
so.  Any  occasion  that  warrants 
a  greetings  card  could  also  carry 
with  it  a  gift  of  fragrance. 

The  fragrance  market  is  huge 
—  there  are  many  brands.  It  is 
important  that  you  stock  the 
market  leaders,  choosing  price 
points  that  are  suitable  For  your 
customers.  If  you  try  to  stock 
too  many  brands  you  will 
confuse  customers  and  dilute 
the  effect  of  merchandising. 

The  art  of 
persuasion 

Persuading  customers  to 
actually  walk  into  your  shop  is 


difficult,  even  though  pharmacy 
is  well  shopped  compared  to 
most  other  retailers. 

Look  at  your  shop.  Would 
customers  cross  the  road  to 
your  shop,  walk  inside  and  buy 
a  gift  for  someone?  What  sort 
of  image  does  your  pharmacy 
portray?  Could  customers  tell 
that  you  sell  fragrance? 

Is  your  shop  logically  laid  out 
and  well  merchandised? 
Remember  that  your  customers 
also  shop  in  supermarkets 
which  offer  a  high  standard  of 
display  and  merchandising. 

Merchandising  is  all  about 
making  the  maximum  use  of 
the  available  selling  space.  Pull 
your  stock  forward  to  make  the 
shelves  look  full.  Fragrance 
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Pharmacy  only 
medicines 


Mid-market 
fragrance 


Retailer  profit  on  cost  for  products 
13-18%  sold  in  pharmacies 
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should  be  blocked  to  make 
colourful  displays  and  to 
maximise  the  impact  of 
corporate  image.  Customers  do 
not  look  for  a  product  by 
reading  the  name  on  each  pack. 
They  look  for  the  product  by  its 
colour,  its  design,  its  shape. 

Look  at  your  fragrance 
counter.  Does  it  prevent 
customers  from  getting  at  the 
merchandise  or  for  displaying 
and  selling  it?  Is  the  display 
hidden  behind  a  counter? 

Look  at  your  staff.  They  are 
your  most  important  resource; 
they  can  make  or  break  you.  In 
a  survey  by  the  National 
Consumer  Council,  67  per  cent 
of  the  reasons  cited  for 
dissatisfaction  with  shop  service 
were  problems  with  staff. 

Would  you  feel  confident 
buying  fragrance  from  your 
staff?  If  not,  then  neither 
would  your  customers. 
Remember  when  you  sell 
fragrance  you  are  selling 
aspirations  and  dreams. 

Your  staff  may  need  training. 
If  you  haven't  the  expertise  or 
the  time  for  this,  send  them  on 
a  training  course.  It  will  be 
money  and  time  well  spent. 

Promotions 

How  do  you  promote  your 
fragrance?  Do  you  rely  on 
manufacturers  to  provide  show 
material  and  special  offers  or 
do  you  and  your  staff  try 
actively  to  sell  fragrance?  It  can 
be  exciting  and  is  different  to 
promoting  anything  else. 

Have  a  "Fragrance  of  the 
month"  promotion.  Decide 
which  fragrance  you  are  going 
to  promote  each  month  and 
link  it  in  with  a  manufacturer's 
promotion  or  run  it  yourselves. 

Make  sure  it  features  strongly 
in  your  window  display  and  also 
on  the  medicine  counter. 
Prepare  show  cards  (use  a 
stencil  or  get  them  done 
professionally)  and  display 
them  in  the  window,  and  on 
your  fragrance  counter  where 
the  bulk  of  your  customer 
traffic  occurs. 

Put  testers  out  and  ask  the 
staff  to  talk  to  customers  about 
the  fragrance.  Provide  strips  of 
blotting  paper  to  spray  with  the 
fragrance  for  customers  to  take 
home  with  them. 

Make  small  gift  baskets.  Line 
them  with  a  face  cloth  and 
include  a  range  of  products: 
soaps,  bubble  bath  etc.  Don't 
make  them  too  expensive! 
Include  a  silk  flower  and  cover 
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the  basket  with  cling  film  —  a 
quick  blow  with  the  hair  dryer 
will  pull  it  taut.  Make  sure  that 
it  all  colour  co-ordinates. 

Christmas  is  the  major  selling 
opportunity  and  could  attract 
customers  into  your  shop  who 
may  then  remain  with  you  for 
the  rest  of  the  year.  Make  your 
window  display  attractive  and 
colourful  not  complicated  and 
cluttered.  Simple  is  best. 

The  same  applies  inside  the 
shop.  Make  sure  everything  is 
displayed  and  priced.  You  can 
display  by  manufacturer,  by 
price  point,  or  by  sex.  Do 
whatever  is  suitable  for  you  and 
your  business.  Take  care  what 
you  put  high  and  what  you  put 
on  low  shelves  —  grannies  find 
it  difficult  to  bend  down  to 
look  at  things  on  bottom 
shelves.  Determine  your  prime 
selling  area  and  use  it  well. 

Gift  baskets  and  a  gift 
wrapping  service  —  especially 
for  those  who  hate  wrapping 
presents  —  attract  customers, 
but  must  be  advertised! 

Girls  are  using  cosmetics  and 
fragrances  at  younger  ages. 
Remember  they  are  your 
customers  of  the  future.  Get 
them  to  shop  with  you  at  an 
early  age  and  feel  happy  with 
your  staff  and  service,  if  you 
have  a  large  young  female 
customer  potential,  consider 
setting  up  a  small,  visible 
budget  area  for  them. 

Many  men  do  not  like  buying 
fragrance  and  yet  they  buy 
large  amounts  each  year  for 
their  partners.  Make  it  easier 
for  them.  Be  prepared  to  offer 
advice  and  assistance. 

The  male  fragrance  market 
has  shown  considerable  growth 
over  the  last  few  years.  It  is 
often  the  men  who  look  the 
least  well-off  that  spend  the 
most  —  back  to  aspirations  and 
dreams.  Fragrance  is  cheaper 
than  the  Porsche! 

Remember  too  that  half  the 
birthdays  and  anniversaries  are 
for  men  and  that  women  often 
choose  the  fragrance  they  want 
their  man  to  wear. 

No  secrets! 

There  are  no  secrets  to  being  a 
success  at  selling!  Successful 
selling  is  common  sense  and 
being  more  aware  of  the 
customer's  needs  and  desires 
than  your  competition.  Stock 
what  the  customer  wants  and 
present  it  in  such  a  way  that 
they  can't  resist  buying  it  and 
you  too  will  be  successful. 


The  history  of 
scent 

Yves  de  Chiris,  director  at  Quest  International 
Fine  Fragrances,  looks  at  how  the  use  of 
fragrance  has  evolved  over  the  years. 


In  the  12th  century,  perfumiers 
became  recognized  by  the  King 
of  France  who  granted  them  a 
charter.  The  alcoholic  perfumes 
and  toilet  waters  were 
manufactured,  and  Grasse  in 
Provence,  Southern  France 
became  a  centre  of  the 
cultivation  of  flowers  used  in 
the  finest  of  fragrances. 

Until  the  1800s  perfumery 
was  known  as  a  "craft"  .  For 
the  first  50  years  of  the  century, 
the  industrialisation  of  the 
economy  created  a  market 
which  allowed  companies  such 
as  Roger  &  Gallet,  Lubin, 
Yardley  and  Guerlain  to 
develop. 

At  this  time  perfume  was 
considered  a  semi-hygiene, 
semi-luxury  product.  The 
packaging  was  of  little 
importance  and  advertising 
practically  non-existent.  The 
main  criterion  for  the  success  of 
the  product  was  the  perfume. 

At  the  end  of  the  19th 
century  a  quest  for  greater 
sophistication  in  the  domain  of 
the  Arts  came  with  the  arrival 


of  Impressionists,  Fauvists, 
Cubists  and  Faberge.  Coty  and 
Guerlain  were  the  first  to 
package  their  fragrances  in  a 
crystal  bottle  which 
transformed  perfume  into  a 
truly  luxury  product. 

Going  chypre 

The  1900s  saw  the  emergence 
of  semi-oriental  fashions,  which 
inspired  perfumery  dominated 
by  woody  and  spicy  notes.lt  led 
to  the  development  of  the 
chypre  family,  such  as  Le  Chypre 
(Coty),  L'Origan  (Coty),  L'Heure 
Bleue  (Guerlain)  and  Mitsouko 
(Guerlain). 

The  roaring  20s  contributed 
to  the  liberation  of  women  and 
the  development  of  more 
avant-garde  fashion  styles.  In 
1921,  Coco  Chanel  realising  that 
fragrance  was  a  necessary 
fashion  accessory,  launched  the 
first  lifestyle  fragrance  -  Chanel 
No  5.  This  contained  a  larger 
than  usual  proportion  of 
aldehydes,  with  a  sparklingly 
elegant  fragrance. 

The  deepening  of  interest  in 


A  fragrant  future? 

John  Eastaff,  marketing  manager  at  Yardley 
Lentheric  Group,  reviews  the  female  fragrance 
market  today  and  looks  at  future  trends. 


Over  the  last  five  years,  the 
female  fragrance  market  has 
grown  from  £354  to  £393 
million.  Historically  the  market 
has  been  split  between  fine  and 
mass  fragrances. 

Fine  fragrances  are  those 
produced  by  the  French/ 
American  houses  with  retail 
prices  of  £1 5  or  more.  The  mass 
market  brands  are  value  for 
money  products  at  prices 
usually  below  £10. 

The  split  within  the  market's 
volume  sales  is  about  65/35  in 
favour  of  the  mass  market 
brands,  although  there  is  a 
move  towards  fine  fragrance. 

The  pharmacy  sector 
accounted  for  1 1  per  cent  of 
volume  fragrance  sales  in  1991 
and  in  1992  this  has  increased 
to  more  than  12.5  per  cent. 
Pharmacy  has  a  slightly  greater 
share  of  mass  market 
fragrances  accounting  for  13 
per  cent  of  volume  sales  against 
12  per  cent  of  the  fine 
fragrance  market. 

At  a  cross-roads 

The  fragrance  market  in  the  UK 
is  at  a  cross-roads;  a  number  of 
factors  are  beginning  to  affect 
the  market.  If  we  were  able  to 
turn  the  clock  forward  five 
years,  we  would  see  many 
significant  changes. 


The  main  factors  are: 

1.  Recession 

With  Britain  in  the  grip  of  a 
severe  recession,  consumers  are 
cutting  back  on  their  spending. 

2.  Changing  lifestyles 

Since  the  '60s,  there  has  been  a 
dramatic  change  in  the  lifestyle 
of  Britain's  women.  More  work, 
they  marry  later  in  life  and  are 
more  likely  to  get  divorced.  In 
the  boom  years  of  the  1980s, 
these  trends  meant  that  women 
had  fewer  family  ties  and  had 
the  disposable  income  to  treat 
themselves,  more  frequently. 
This  was  a  major  factor  in  the 
growth  of  fine  fragrances. 

3.  Distribution  changes 
Traditionally  the  distribution  of 
fine  fragrances  has  been 
carefully  controlled  to  protect 
the  image  that  has  been 
developed  by  the 
manufacturer. 

This  situation  is  now  under 
threat  with  retailers  like 
Superdrug,  Tesco  and  Asda 
prepared  to  buy  in  the  "grey" 
market  and/or  work  on  reduced 
margins.  Consequently  familiar 
fine  fragrances  can  be  up  to  30 
per  cent  cheaper.  This  increases 
the  pressure  on  the  mass 
market  and  on  the  traditional 
distribution  outlets  of  fine 
fragrance. 

When  changing  distribution 
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fashion  also  encouraged  the 
creation  of  new  exotic  notes 
which  led  to  the  evolution  of 
"The  Orientals"  -  Shalimar 
(Guerlain)  and  Habanita 
(Molinard). 

The  Wall  Street  Crash  of  1929 
saw  a  return  to  austerity  and 
more  severe  fashion  trends. 
Perfume  followed  suit  and  a 
return  to  traditional  values 
encouraged  the  introduction  of 
classic  floral  fragrances  such  as 
Joy  (Patou)  and  White 
Shoulders  (Evyan). 

Coco  Chanel's  success  had 
incited  other  fashion  designers 
to  launch  their  own  perfumes 
and  these  began  to  dominate 
the  perfume  industry.  By  1945, 
designers  such  as  Rochas, 
Balmain,  Dior  and  Piquat  were 
able  to  impose  their  own 
fragrances  on  the  markets. 
Femme,  Vert  Vert,  Miss  Dior 
and  Fracas  were  launches 
typical  of  this  era. 

A  subtle  choice 

Until  1950  fashion  and 
fragrance  catered  to  the  elite. 
This  period  saw  the  emergence 
of  an  upper  middle  class,  who 
aspired  to  the  same  luxuries, 
but  sought  subtlety,  delicacy 
and  prettiness  in  their 
fragrance  choice.  The  fashion 
world  responded  by  creating  a 
"ready  to  wear"  collection 
offering  conservative,  floral 
fragrances  such  as  L'air  du 
Temps  (Ricci),  Diorissimo  and 
Caleche  (Hermes). 

The  mid  1960s  saw  the 
revolution  of  youth.  A  new 


daring  fashion  emerged  in  the 
guise  of  the  mini,  Mary  Quant 
and  Twiggy.  Fragrances 
changed  again,  becoming 
lighter,  fresher,  youthful  and 
more  sparkling.  Examples  are 
Calandre  (Rabanne)  and  Fidji 
(Laroche). 

The  1970s  saw  a  further 
emancipation  of  women,  the 
"American  challenge",  and  a 
proliferation  of  brands  for  the 
mass  markets.  Estee  Lauder's 
Youth  Dew,  the  first  American 
prestige  fragrance  brought  out 
in  the  late  1950s,  became  an 
American  market  leader. 

From  1970,  marketers  had  to 
follow  the  evolution  of  social 
and  cultural  trends  closely  to 
analyse  their  impact  on 
fragrance  demand  and 
communications: 

•  1960-1970:  Boom  economy 
Luxury  was  a  must,  and  women 
were  placed  on  a  pedestal.  Soft, 
gentle,  floral  and  feminine 
perfumes  evolved. 

•  1970-1975:  An  oil  crisis  and 
increase  in  the  cost  of  living 
meant  that  women  had  to  start 
imposing  themselves  as  equal 
partners.  The  career  women 
was  developing  and  fashion 
became  more  masculine. 
Fragrances  became  light,  fresh 
and  dynamic  eg.  Rive  Gauche 
(YSL),  Charlie  (Revlon),  Chanel 
19,  Alliage  (Lauder),  Fresh 
water,  0  de  Lancome  and  Eau 
de  Rochas. 

•  1975-1980:  A  second  oil  crisis 
encouraged,  in  contrast,  a 
return  to  femininity.  Fashion 
became  more  romantic,  with 


fragrance  preference  reverting 
to  soft,  delicate  floral  notes, 
particularly  the  white  floral 
notes  emphasised  Chloe 
(Lagerfield),  Anais  Anais 
(Cacharel),  White  Linen 
(Lauder)  and  Osca"r  de  la  Renta. 

Between  1980  and  1986  the 
recession  came  under  control 
and  people  became  increasingly 
self  protective.  Women  were 
determined  to  re-establish  their 
femininity  without  losing  their 
new  found  independence. 
Heavy,  rich  and  sensual 
perfumes  underlined  this  trend, 
with  Opium  (YSL)  Giorgio 
(Beverley  Hills),  Obsession 
(Klein)  and  Dior's  Poison  being 
especially  popular. 

By  the  mid-1980s,  women 
had  asserted  their  position  in 
the  workplace  and  yet  had 
proved  that  they  could  retain 
their  femininity.  There  is  a  view 
that  the  considerable  anxiety 
experienced  by  the  new 
"Superwoman"  has  been  the 
cause  of  the  return  to  a  desire 
for  "things  nostalgic".  There 
were  three  categories  of 
nostalgia: 

•  Romantic  nostalgia  was 
obvious  in  fashion  with  a  trend 
for  ruffles,  and  fragrances 
focused  around  the  soft  floral 
notes  found  in  Beautiful 
(Lauder),  Nina  (Ricci),  Paris  (YSL) 
and  Kenzo. 

•  Classical  nostalgia  saw  a 
return  to  the  Audrey  Hepburn 
look  of  the  1950s  with 
fragrances  characterised  by  the 
warm  chypre  notes  found  in 
Ysatis  (Givenchy),  La  Nuit 


channels  and  lower  prices  are 
combined  with  recession  and 
consumers  who  have  high 
aspirations  but  low  disposable 
income,  there  are  serious 
implications  for  the 
manufacturers  operating  within 
the  market. 

The  middle  market 

Manufacturers  have  tried  to 
develop  the  gap  between  mass 
and  fine  fragrances  by 
producing  brands  that  possess 
many  of  the  fine  fragrance 
values  and  can  be  offered  at 
realistic  prices  —  the  middle 
market. 

An  example  of  this  is  Forever, 
a  fragrance  launched  in  1991. 
Its  development  is  typical  of 
that  behind  many  brands  now 
available. 

The  process  began  in  1989 
with  a  thorough  analysis  of  the 
market  identifying  the  above 
trends.  This  market  research 
project  highlighted  an 
opportunity  within  the  25-35 
year  old  age  group  for  a  new 
branded  fragrance. 

This  new  fragrance  was  based 
on  the  strong  link  that  was 
revealed  between  the  sense  of 
smell  and  memory.  It  was  found 
that  frequently  a  smell  was 
associated  witn  a  fond  memory; 
for  example,  the  odour  of  sun 
tan  lotion  can  instantly  bring 
back  the  happy  memory  of  a 
summer  holiday  —  even  on  a 
cold  November  night! 

The  research  project  showed 
that  music  had  this  same 
quality.  A  particular  tune  can 
instantly  recreate  an  image 
from  years  ago.  Nearly  every 
couple  had  a  tune  that  they 
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considered  to  be  "our  tune". 

These  two  strong  emotions 
were  then  combined  in  the 
launch  of  a  fragrance 
associated  with  timeless 
romantic  memories.  Hence  the 
birth  of  Forever  and  its 
promotion  through  the  use  of 
the  Nat  King  Cole  tune  of  the 
same  name. 

The  fierce  market  place 
demanded  that  each  individual 
element  of  the  brand  was 
subjected  to  careful  scrutiny.  To 
replicate  the  romantic 
positioning  the  pack  design  was 
based  on  the  style  made 
famous  in  the  late  19th  century 
by  the  illustrator  William 
Morris. 

The  range  of  bottles  were 
thoroughly  tested  to 
complement  the  pack  with  the 
winner  selected  on  the  basis  of 
its  impression  of  "an  elegant 
classic". 


The  fragrance  is  an  oriental 
floral  fragrance  which  features 
a  combination  of  ylang  ylang, 
marigolds  and  citrus  accords 
with  a  sandalwood  and  sweet 
musk  base.  This  was  perceived 
as  exactly  reflecting  the 
timeless  romantic  concept. 

The  whole  package  was 
supported  with  television  and 
radio  advertising,  particularly  at 
the  seasonal  sales  periods  of 
Christmas  and  Mother's  Day.  In 
store  the  brand  has  been 
supported  with  POS  material 
and  promotions  that  reflect  the 
brand's  positioning,  for 
example,  a  free  cassette  of  love 
songs  and  a  competition  for  a 
romantic  weekend  in  Florence. 

With  the  dramatic  changes 
that  are  taking  place  within  the 
market  it  is  only  through  such 
thorough  analysis  and  clear 
positioning  that  success  can  be 
achieved  with  a  new  fragrance. 
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Perfume  is  a  harmonious  accord 
which  can  he  visualised  in  three 
parts: 

□  HEAD  (or  top-notes) 
The  first  impression  of  the 
fragrance  and  lasting  up  to  an 
hour.  Lemon,  lavender  and  mint 
are  common  top  notes  providing 
the  freshness  and  sparkle  of  the 
perfume.  Careful  consideration  of 
this  note  is  important  in  the  design 
as  it  evokes  the  first  appeal. 

□  HEART  (or  middle-notes) 
The  body  and  bouquet  of  the 
fragrance  as  it  warms  to  the  skin. 
This  note  creates  the  personality 
and  character  of  the  fragrance  and 
lasts  for  three  to  four  hours. 

□  BASE 

This  part  of  the  fragrance  when 
blended  with  the  middle  notes 
combines  to  form  the  true 
fragrance.  The  rest  of  the  fragrance 
is  also  created  and  supported  by  the 
base,  giving  the  perfume  depth  and 
tenacity.  The  base  notes  will  linger 
for  the  next  four  to  five  hours. 

(Rabanne),  Paloma  Picasso  and 
Coco  (Chanel) 

•  Sensual  nostalgia  was  evoked 
by  a  return  to  the  woman/child 
look  and  with  its  floral-oriental 
notes  represented  a  young, 
innocent  form  of  sensuality 
Lou  Lou  (Cacharel),  Senso 
(Ungaro),  Bysance  (Rochas)  and 
Passion  (Liz  Taylor)  were  all 
popular. 

Harmonious  1990s 

And  so  to  the  1990s,  and  a 
growing  desire  for  harmony, 
signified  by  comfortable, 
personalised  and  uncluttered 
perfume.  In  the  USA,  there  is  a 
return  to  the  traditional  values, 
with  women  wanting  to  project 
themselves  as  "being 
themselves".  This  is  portrayed 
by  fragrances  such  as  Liz 
Claiborne  which  evokes  a  sense 
of  well-being,  Eternity,  so 
unafraid  to  espouse  the 
concept  of  couples,  and 
Realities  which  focusses  on  the 
family. 

In  France  there  is  a  desire  to 
return  to  one's  roots  with 
spiritual  harmony  being 
portrayed  by  Samsara, 
fulfilment  by  Tresor,  and  a 
sense  of  being  "at  one  with 
nature"  by  Dune. 

Perfumes  such  as  Amarige, 
Spellbound  and  White  Linen 
are  successful  in  representing 
the  traditions  of  romance  and 
nostalgia  while  of  great 
significance  is  the  new  and 
original  approach  to  fragrance 
with  the  trend  for  fresh  ozonic 
(marine  notes)  which  dominate 
today's  successes  —  New  West 
for  women  and  Escape. 
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NEW  FROM  YARDLEY 


The  citizens  of  Lancashire  were 
the  only  losers  when  John 
D'Arcy  was  appointed 
pharmacist  administrator  at  the 
National  Pharmaceutical 
Association.  If  the  job  hadn't 
come  up  nearly  two  years  ago, 
John  D'Arcy  imagines  he  would 
now  be  running  his  own 
pharmacy  up  in  the  North  of 
England,  and  no  doubt  running 
it  with  the  same  efficiency  and 
enthusiasm  that  he  brings  to  his 
position  at  the  NPA. 

Pharmacist  administrator  at 
the  NPA  carries  a  very  wide 
brief.  "In  some  ways  odd-job 
man  is  a  better  way  of 
describing  it,"  says  Mr  D'Arcy.  "I 
cover  areas  that  do  not  neatly 
fit  into  other  departments." 

He  is,  however,  specifically  in 
charge  of  advising  on  NHS 
contract  applications.  Many 
fundholding  GPs  are  expanding 
their  premises  or  relocating  to 
purpose-built  surgeries  and  the 
NPA  will  advise  existing 
pharmacy  contractors  who 
might  wish  to  relocate. 

The  lack  of  a  formal  channel 
of  communication  between 
pharmacists  and  manufacturers 
has  been  addressed  by  the  NPA 
which  has  set  up  a 
subcommittee  to  liaise  directly 
with  suppliers.  Mr  D'Arcy  is 
secretary  of  this  subcommittee 
and  sees  this  as  one  of  the 
developing  areas  of  his  job. 

Business  hot  line 

"The  idea  is  to  communicate 
with  manufacturers. 
Pharmacists  are  the  final  point 
of  contact  with  patients  in 
terms  of  a  manufacturer's 
product.  It  seems  ludicrous  that 
most  contact  between 
pharmacists  and  manufacturers 
only  occurs  when  something 
has  gone  wrong  or  when  there 
is  a  complaint. 

"Increasing  numbers  of 
fundholding  GPs,  the  shift  of 
products  from  POM  to  P,  and 
the  growing  area  of  servicing 
nursing  homes  and  residential 
homes  means  that  pharmacists 
are  going  to  be  advising  on 
cost-effective  prescribing  and 
that  they  will  be  more  involved 
in  the  choice  of  drugs. 
Manufacturers  must  be  made 
aware  of  the  important  role  the 
pharmacist  plays." 

An  extension  of  this  liaison 
with  manufacturers  is  his 
involvement  in  trade  disputes 
between  pharmacists  and 
pharmaceutical  manufacturers, 
wholesalers  and  cosmetic 
houses. 

John  D'Arcy  is  part  of  a  team 
that  examines  consultative 
documents,  particularly  those 
from  Europe,  and  any  new 
legislation  for  their  implications 
for  pharmacists.  "It's  quite  an 
important  area,  pharmacists 
need  to  be  aware  of  legislation 
that  affects  them  but  obviously 
they  haven't  got  the  time  to  do 
it.  The  proprietor  pharmacist 
has  to  know  about  more 
legislation,  and  in  more  detail, 
than  any  other  retail  proprietor 
in  the  UK." 

A  lot  of  NPA  members  run 
into  problems  with 
employment  law  so  John 
D'Arcy,  who  has  now  passed 
the  intermediate  stage  of  a  law 
degree,  is  part  of  a  team 
advising  on  such  problems  and 


other  quasi-legal  matters. 
"Employment  law  is  a  very  big 
problem  and  industrial 
tribunals  are  becoming 
increasingly  common.  Lack  of 
communication  between  the 
pharmacist  and  staff  is  often 
the  cause  of  problems." 

He  believes  his  experience  in 
retail  pharmacy  gives  him  a 
better  understanding  of  the 
staff  problems  experienced  by 
the  independent  pharmacist. 
"In  a  small  shop  with  three  or 
four  staff,  a  pharmacist  often 
spends  more  time  with  them 
than  with  his  family.  The 
frictions  that  rapidly  develop  in 
such  an  environment  are  very 
hard  to  understand  if  you've 
only  ever  worked  in  an  office 


where,  if  you  don't  get  on  with 
somebody,  you  can  easily  avoid 
them." 

One  enjoyable  aspect  of  the 
job  is  giving  talks  and  visiting 
local  branches  on  an  ad-hoc 
basis.  "It's  really  nice  to  meet 
members  and  put  a  face  to  a 
voice  on  the  phone.  I've 
become  very  friendly  with 
people  from  meeting  them 
once  or  twice  and  chatting  on 
the  phone.  It's  quite  rewarding 
to  think  that  you  can  build 
friendships  just  through  doing 
your  job." 

Mr  D'Arcy  also  answers  a  lot 
of  ethical  inquiries  about 
advertising  and  the  latest 
moves  by  Boots.  The  activities 
of  Boots  are  being  monitored 


constantly,  partly  through  the 
general  purposes 
subcommittee.  He  stresses: 
"Boots  are  not  offering 
anything  an  independent 
pharmacy  can't  offer." 

On  the  subject  of  Boots,  Mr 
D'Arcy  explains  that  the 
company  has  lost  out  on 
dispensing  business  to 
community  pharmacy  and  is 
using  various  tactics  to  regain 
its  share.  "Unfortunately  we  are 
not  playing  on  a  level  field 
because  of  Boots'  commercial 
muscle.  They  have  greater 
resources  at  their  disposal  than 
the  independent  pharmacist. 
This  is  where  the  NPA  can  help. 
We  are  a  big  organisation 
which  can  provide  the  back-up, 
advice  and  services  the 
independent  pharmacist 
needs." 

John  D'Arcy  is  very  definite 
that  his  future  lies  with  the  NPA 
and  in  helping  pharmacists  to 
adapt  to  their  changing  role. 
"The  services  offered  by 
pharmacists  will  be  changing  in 
line  with  the  Joint  Working 
Party  Report  and  as  a  result 
their  status  will  change.  I  would 
like  to  help  pharmacists  to  react 
to  the  opportunities  these 
changes  offer." 

Accountants 

When  asked  about  the  recent 
National  Audit  Office  report  on 
community  pharmacy,  which 
recommends  fewer  pharmacies 
while  retaining  "reasonable 
access",  Mr  D'Arcy's  immediate 
response  is:  "The  NAO  was 
written  by  accountants,  and 
what  accountant  wouldn't  say 
there's  too  many  of  you  getting 
paid  too  much."  On  a  more 
serious  note  he  adds:  "It's  a 
gross  generalisation  to  say 
there  are  too  many  pharmacies. 
The  fact  that  all  these 
pharmacies  do  exist  and  are 
viable  means  that  there  is  a 
population  to  support  them." 

He  strongly  supports  the 
development  of  a  remuneration 
system  that  accurately  and 
adequately  repays  pharmacists 
for  what  they  actually  do. 
"Pharmacists  are  providing  a 
valuable  service  for  the 
community.  At  the  moment  this 
is  not  being  recognised  and 
they  are  only  being  paid  for 
their  supply  function.  We  need 
a  remuneration  system  that  will 
allow  the  profession  to  survive 
and  flourish." 

John  D'Arcy  obviously  enjoys 
his  job:  "It's  so  interesting 
because  it's  so  varied  —  you 
simply  cannot  get  bored.  In  the 
same  way  as  a  community 
pharmacist  cannot  predict  who 
will  walk  through  the  door,  I 
never  know  who  might  be  on 
the  phone  when  it  rings.  Taking 
this  job  seemed  like  the  right 
thing  to  do  at  the  time  and  I've 
certainly  no  regrets  in  that 
respect.  The  job  is  everything  it 
appeared  to  be  and  more." 

In  his  first  locum  job  as  a 
pharmacist  his  employer  told 
him:  "The  NPA  is  an  excellent 
organisation.  If  you  need 
anything  just  give  them  a  ring." 
Nowadays  John  D'Arcy  is  at  the 
other  end  of  the  telephone  line 
providing  that  service  to 
members,  and  likely  to  be 
doing  so  for  many  years  to 
come. 
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A  video  produced  recently  at 
Auburn  University  in  the  USA 
highlights  the  progress  of 
information  technology  and 
robotics  in  pharmacy. 

The  video  describes  AutoRx,  a 
novel  24  hour  automated 
dispensing  machine  —  a 
drive-in  pharmacy  using  smart 
card  technology.  The  service 
includes  a  counselling  video 
which  can  be  selected  in  lay  or 
technical  language.  AutoRx  is 
fiction:  however,  the 
application  of  current 
technology  could  easily 
transform  it  into  reality. 

Presently,  several  automated 
dispensers  are  undergoing 
development.  These  include 
Multimed  from  Baxter 
Healthcare,  which  uses  a  unit 
dose  package  in  an  outpatient 
dispensing  pack.  The  system  has 
been  used  in  Scandinavia, 
where  it  has  increased  patient 
compliance  (although  the 
reasons  for  this  are  not 
immediately  apparent)  and  it 
has  a  turnover  of  1,200 
prescriptions  per  hour. 

The  AutoScript  system 
manufactured  by  Baker  utilises 
a  stacker  crane  system  with  a 
traditional  cylindrical  vial 
commonly  used  by  pharmacists 
in  North  America.  Another 
automated  unit,  Komech  APFS 
200  occupies  an  area  of  3.6m  by 
4.2m,  and  is  produced  by  JPM 
Technologies.  The  company 
claims  that  it  can  dispense  up  to 
1,000  items  per  hour  and  can 
replace  50  employees.  This 
system  is  primarily  for  mail 
order  prescription  processing. 

Pharmacists  offering  IV 
additive  services  may  be 
interested  in  Pharmhand.  This  is 
a  Canadian  automated  IV 
reconstitution  apparatus.  It 
would  appear  to  overcome  the 
problems  associated  with 
operators  reluctant  to  handle 
cytotoxics.  When  the  system  has 
been  loaded  with  its 
components,  it  will  perform  all 
stages,  including  reconstitution 
and  particulate  inspection. 

The  USP  and  Pharmacy 
Department  of  Auburn 
University  have  collaborated  to 
develop  an  educational  aid 
called  VIDEO  —  Visually 
Interactive  Drug  Education 
Offerings.  This  system  uses 
computer,  touchscreens,  laser 
disc  and  CD-ROM  technology  to 
give  information  on  the  several 
thousand  drugs  available  on 
the  US  market.  A  further  VIDEO 
interactive  educational  system 
on  comprehensive  care  of  the 
diabetic  has  been  produced  by 
the  American  Diabetic 
Association  and  is  apparently 
proving  very  successful. 

Who  uses  it? 

In  the  first  instance,  automated 
dispensing  will  be  used  by  the 
sizeable  military  and  Veteran 
Association  hospitals  in  the  US, 
and  prescription  mail  order 
companies  which  can  justify  the 
initial  large  capital  expenditure. 

Prescription  mail  order 
companies  want  to  encroach  on 
pharmacy  prescription  business, 
either  to  increase  market  share 
or  to  offer  value-added  services 
on  a  contractual  basis  to 
companies  with  their  own 
employee  drug  insurance  plans. 

Large  American  corporations 


MANOR 
MACHINE 

Dispensing  machines  that  churn  out  medicines 
and  videos  that  counsel  patients  may  sound  like 

science  fiction.  But  as  Gerry  Diamond,  Boots 
teacher-practitioner  at  RGIT,  Aberdeen,  explains, 
the  technology  exists  to  make  this  a  reality.  Can 
the  community  pharmacist  survive? 


see  an  immediate  benefit  from 
dispensing  machines  in  the 
workplace.  Since  most  US 
companies  offer  healthcare 
insurance  plans,  it  is  to  their 
advantage  to  look  at  cost 
effective  healthcare  to  keep 
premiums  low.  Vending 
machines  are  a  means  of 
keeping  staff  at  work  by 
providing  OTC  medication  that 
gives  symptomatic  relief. 

At  Florida  University,  the 
school  of  pharmacy  has 
produced  a  self-diagnostic  OTC 
selection  program  which  has 
been  purchased  by  an  employer 
with  a  50,000  strong  payroll. 
The  new  technology  can  be 
viewed  either  as  a  threat  or, 
more  sensibly,  as  a  tool  for 
helping  the  pharmacist  extend 


his  or  her  professional  role  in 
other  directions. 

In  the  USA  and  at  the 
Department  of  Health  in  the 
UK,  the  new  philosophy  of 
"Pharmaceutical  Care" 
envisaged  by  American 
academics  and  paralleled  by  the 
Nuffield  Report  at  home,  takes 
an  optimistic  perspective  on 
community  pharmacy's  future. 

Pharmaceutical  care  takes  a 
top  down  approach  to  the  role 
of  the  pharmacist,  which 
centres  on  the  provision  of  drug 
therapy  with  the  purpose  of 
achieving  definite  outcomes 
towards  the  patient's  quality  of 
life.  It  encourages  the 
pharmacist  to  abandon  his 
preoccupation  with  the 
technical  dispensing  task  which 


can  be  easily  delegated  or 
automated. 

A  question  which  requires 
careful  consideration  is:  Who 
pays  for  these  services  and  are 
they  economical?  In  the  UK  this 
will  depend  on  Department  of 
Health's  remuneration  policy  — 
whether  it  will  be  concerned 
with  drug  costs  or  with  the  cost 
consequences  of  drug  therapy. 

US  drug  insurance  plans  such 
as  Green  Shield  and  Blue  Cross 
are  coming  to  recognise  the 
value  of  pharmaceutical 
monitoring  of  drug  therapy  and 
the  savings  to  them  in  terms  of 
reducing  costly  visits  to  the 
surgery  and  unnecessary 
hospitalisation. 


Who  pays? 


Remuneration  for  such  drug 
insurance  plans  is  heavily 
dependent  on  submission  of 
documentation.  This  requires  a 
high  level  of  computerisation 
which  is  largely  under-utilised 
by  most  pharmacists.  This 
"waste"  is  being  addressed  by 
taking  on  board  pharmacy 
consultant  software  for 
screening  patients'  therapy. 

Drug  insurance  plans  and  the 
American  consumer  have 
started  to  pay  for  these 
monitoring  services.  A 
Californian  company  charges 
£8-15  monthly  per  patient. 

A  chain  pharmacy,  Hook 
SuperRx  Inc  (HSI),  has 
introduced  a  patient  drug 
therapy  monitoring  program 
called  RXWatch.  HSI  receives  a 
small  fee  for  each  item 
dispensed  plus  the  drug  cost 
and  dispensing  fee  to  cover  the 
cost  of  RXWatch. 

HSI  pharmacists  use  their 
clinical  surveillance  software  to 
record  pharmacist  interventions 
and  outcomes.  These  are 
submitted  to  drug  plans  along 
with  the  usual  paperwork  as 
proof  that  the  RXWatch 
program  is  being  implemented 
at  store  level. 

Pharmaceutical  companies  in 
the  US  are  also  interested  in  the 
monitoring  services  provided  by 
the  community  pharmacist.  The 
money  and  time  spent 
developing  and  licensing  a  drug 
is  not  worthwhile  if  the  patient 
has  compliance  problems, 
either  leading  to  reduction  or  a 
complete  halt  in  their  self- 
administration  of  medication. 

Consider  a  new  chronic  drug 
therapy  which  establishes  a 
million  clients:  if  after  six 
months  compliance  reduces  for 
one  reason  or  other  by  40  per 
cent,  then  the  demand  for  that 
drug  also  falls.  Hence 
companies  pay  for  this 
post-marketing  surveillance,  via 
a  scheme  called  Wellspring. 

Other  pharmaceutical 
manufacturers  in  the  US  will 
pay  for  refill  reminders  to  be 
posted  out  to  patients,  which 
helps  advertise  the  community 
pharmacy  and  brings  the 
patient  back  to  get  the 
prescription  redispensed. 

If  we  are  to  draw  parallels  to 
the  US  experience  of  new 
computer  and  dispensing 
technology  then  it  is  important 
that  pharmacists  develop 
clinical  skills.  If  we  do  not, 
preferring  to  stick  to  technical 
duties,  we  may  have  to  hang  up 
the  hat. 
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New  Nicorette  Pati 

the  first  daytime-only  nicotine  p 


A  Major  OTC  Opportunity 

Kabi  Pharmacia,  the  manufacturers 
of  the  best  selling  NICORETTE  gum, 
announces  the  arrival  of  an  important 
new  OTC  nicotine  replacement 
therapy  -  NICORETTE  Patch. 

v  Convenience  -  worn  only 
during  the  day 


INI 


h  patch 


Simple  3-month  course  of 
treatment 


15  mg 

10  mg 

8  weeks 


2  weeks    2  weeks 


Available  in  convenient 
7  day  pack 

•  Supported  by  extensive 
T.  V.  and  press  campaign 

The  rapid  and  consistent  growth 
of  NICORETTE  gum  underlines 
the  enormous  potential  for  the 
new  NICORETTE  Patch. 


Maximise  your  opportunity  by 
making  sure  you  have  a  stock 
of  NICORETTE  Patch  on 

display  in  your  pharmacy. 

Contact  your  Kabi  Pharmacia 
Representative  or  Wholesaler  now. 

Alternatively,  call  the  Nicorette 
Help  Desk  on  (0908  603848). 


NICORETTE 

Patch* 

transdermal  nicotine 


Intensive 
care 


Intensive  care  therapy  is  high 
cost  care  and  is  likely  to  become 
even  more  so  with  the  advent 
of  hugely  expensive  drugs  such 
as  Centoxin.  Delegates  at  the 
Guild  of  Hospital  Pharmacists' 
one-day  symposium  on 
intensive  care,  sponsored  by 
Merck  Sharp  &  Dohme  Ltd, 
were  told  that  the  hospital 
pharmacist  has  an  important 
advisory  role  to  play  in 
maximising  the  resources 
available  to  intensive  therapy 
units  as  well  as  educating  other 
healthcare  professionals. 

iWlSD  award  lecture 

Pharmacists  Robert  McArtney, 
Howard  Rowe  and  Jenny 
Harries,  from  East  Glamorgan 
Hospital,  were  presented  with 
the  MSD  award  for  their  study 
of  the  design  and 
implementation  of  a  clinical 
pharmacy  intervention  record 
sheet  and  scoring  system. 

The  objectives  of  the  study 
were  to  design  a  "user  friendly" 
clinical  pharmacy  form  and 
scoring  system,  validate  the 
system  and  assess  its  potential 
in  quality  assessment. 

Interventions  were  scored 
using  a  system  intended  to  be 
meaningful  to  healthcare 
professionals  other  than 
pharmacists.  Validation  of  the 
system  was  then  carried  out  by 
selecting  100  interventions  and 
circulating  them  to  ward  sisters, 
service  centre  managers, 
consultants,  clinical  directors, 
clinical  pharmacy  managers  and 
unit  pharmacy  managers.  Their 
scores  were  compared  with  the 
initial  scores  of  the  pharmacists 
in  East  Glamorgan  Hospital. 

Many  ward  sisters  couldn't 
score  interventions  as  they  were 
unfamiliar  with  the  drugs  or 
the  significance  of  the 
interventions.  They  tended  to 
score  slightly  higher  and 
identified  problems  with 
administration  as  serious. 

Consultants  also  scored  the 
interventions  higher  than  the 
pharmacists.  The  scores  of  other 
pharmacists  corresponded 
closely  with  those  from  East 
Glamorgan  pharmacists. 

Robert  McArtney  says  there 
must  be  a  measure  of  patient 
outcome  and  this  study  has 
gone  some  way  to  identifying 
outcome  with  respect  to 
intervention.  The  study  also 
identified  areas  valued  by 
purchasers,  an  increasingly 
important  consideration  in 
hospitals  applying  for,  or 
already  with,  Trust  status. 

Another  conclusion  of  the 
study  is  that  pharmacists 
undervalue  their  interventions, 
a  sentiment  echoed  by 
president  of  the  Guilcf  Ron  Pate. 
He  is  "amazed  by  the  poor 
perception  that  pharmacists 
have  of  their  work". 


pHi  is  critical 

Intensive  care  could  increase 
the  number  of  survivors  if 
treatment  was  proactive  rather 
than  reactive,  says  Dr  David 
Bennett,  director  of  intensive 
care  at  St  Georges's  Hospital. 

The  blood  supply  to  the  gut  is 
the  body's  greatest  oxygen 
consumer.  A  substantial 
decrease  in  blood  flow  for  a 
short  period  can  lead  to  severe 
microscopic  damage  of  the  gut 
mucosa.  Increased  permeability 
of  the  gut  wall  facilitates  the 
passage  of  organisms  and 
toxins  which  can  cause  death. 

As  the  oxygen  supply  to  the 
intestine  falls  the  pH  of  the  gut 
mucosa  (pHi)  falls.  Patients 
admitted  to  hospital  with 
normal  pHi,  which  is  sustained 
for  their  stay,  appear  to  have  a 
greater  survival  rate  than  those 
with  low  pHi. 

The  hypothesis  that  increased 
oxygen  delivery  peri- 
operatively  can  decrease 
mortality  and  morbidity  in  high 
risk  surgical  patients  was  tested 
by  Dr  Bennett  in  a  study  of  107 
patients.  Treatment  was  with 
dopexamine  HCI,  a  dopamine 
analogue  which  preferentially 
increases  perfusion  in  the  renal 
and  hepatosplanchic  bed  as 
well  as  increasing  the  cardiac 
index  and  causing  vasodilation. 

Highly  significant  differences 
were  noted  between  the 
dopexamine  group  and  the 
placebo  group.  Patients  treated 
with  dopexamine  showed  much 
less  haemorrhaging,  less 
respiratory  and  renal  failure 
and  fewer  cardiac  arrests.  After 
28  days  there  was  a  75  per  cent 
reduction  in  mortality  and  50 
per  cent  fewer  complications. 

Ecomomics 

Although  pharmacists  are 
under  increasing  pressure  to 
save  money  there  must  be  a 
move  away  from  "cutting  the 
drugs  bills"  to  evaluating  the 
outcome  of  therapy  and 
ensuring  the  most  economic  use 
of  resources,  says  Duncan  Petty, 
aseptic  services  manager  at 
Leeds  General  Infirmary. 

According  to  Mr  Petty 
pharmacists  should  be  able  to: 
interpret  economic  data  from 
drug  companies;  make 
recommendations  to  drug  and 
therapeutics  committees; 
educate  other  professionals 
about  pharmaco-economics 
and,  where  resources  permit, 
perform  economic  analysis. 

Drug  usage  evaluation  (DUE) 
is  a  cyclic  system  which 
evaluates  the  quality  of  drug 
usage.  Its  aim  is  to  improve  the 
safety  and  effectiveness  of  drug 
use.  However,  DUE  has  a 
number  of  limitations:  it  only 
examines  a  drug  once  it  has 
been  prescribed;  it  fails  to 
measure  all  aspects  of 


Winners  of  the  MSD  award:  (left  to  right)  Howard  Rowe,  Jenny  Harries 
and  Robert  McArtney  from  East  Glamorgan  Hospital 


pharmaceutical  care;  and  some 
doctors  find  it  confrontational 
and  the  findings  are  often 
incomplete  and  unspecific. 

Biotechnologicals 

Pharmacists  will  have  to  update 
their  knowledge  and  develop 
new  skills  to  deal  with  the  new 
biotechnologicals  coming  onto 
the  market,  believes  Simon 
Badcott,  staff  pharmacist  at  St 
George's  Hospital.  "It  is  vital 
that  hospital  pharmacists 
become  known  as  the  experts 
in  biotechnologicals".  The  role 
of  the  pharmacist  in  evaluating 
these  drugs  will  become  more 
important  because  of  the  huge 
expense  associated  with  these 
new  drugs  —  HA-1A  (Centoxin) 
costs  over  £2,000  per  dose. 

Biotechnologicals  will 
influence  all  aspects  of  hospital 
pharmacy.  High  costs  will  affect 
purchasing,  stocking  and  supply 
functions.  Some  of  these 
products  may  require  aseptic 
preparation  or  reconstitution. 
Pharmacists  should  be  able  to 
meet  the  information  needs  of 
other  healthcare  professionals 
with  respect  to  uses,  patient 
selections,  dosing,  stability, 
storage,  compatability  and  side 
effects  of  biotechnologicals. 

Pharmacist's  role 

Intensive  care  can  be  a 
"frightening  but  challenging 
working  environment  for  a 
pharmacist",  says  Sandy  Harper, 
unit  pharmacy  manager  at  the 
Royal  United  Hospital.  In  ITUs 
there  is  a  need  for  a  good  team 
to  work  together  to  provide  the 
best  patient  care. 


Sandy  Harper,  principal  pharmacist, 
Royal  United  Hospital,  Bath 

The  clinical  pharmacist  can 
provide  objective  drug 
information  which  can  assist  in 
decision-making  about  the 
optimum  drug  therapy  at  the 
patient's  bedside  and  at  a 
policy-making  level.  Mr  Harper 
stressed  that  information  on 
drug  costs  should  not  be  used 


to  restrict  clinical  freedom,  but 
rather  to  ensure  that  drugs  are 
being  used  cost-effectively. 

Another  role  for  the 
pharmacist  is  the  accumulation 
of  data  on  drugs  used  in  ITU. 
This  information  can  be  used  to 
build  up  databases  which  will 
allow  safer  and  more  effective 
use  of  drugs  in  haemofiltration, 
hepatic  impairment  or  multiple 
organ  failure. 

Inotropes 

The  actions  of  a  number  of 
inotropic  agents  and  other 
drugs  used  to  treat  heart  failure 
were  discussed  by  specialist 
principal  pharmacist  Mojgam 
Sani  of  Guy's  Hospital. 
Sympathomimetic  agents  such 
as  adrenaline,  noradrenaline, 
dopamine  and  dobutamine  are 
the  main  inotropic  agents. 

Newer  treatments  for  heart 
failure  include  the  synthetic 
catecholamine,  dopexamine, 
which  particularly  improves 
regional  blood  flow  and  organ 
perfusion.  Phosphodiesterase 
enzyme  inhibitors,  such  as 
enoximone  and  milrinone, 
increase  cyclic  AMP  levels  which 
leads  to  vasodilation  as  well  as 
increasing  myocardial 
contractility. 

Flosequinan  (Manoplax)  has 
no  inotropic  effect  but 
produces  balanced  arterial  and 
venous  vasodilation.  It's  action 
may  involve  attenuation  of  the 
intracellular  inositol 
triphosphate  (IP3)  and  the 
inhibition  of  protein  kinase  C. 

ITU  infection 

The  vast  majority  of  patients  in 
ITU  who  die  do  so  with,  if  not 
from,  infection.  Dr  Ian  Gould, 
consultant  microbiologist  at 
Aberdeen  Royal  Infirmary, 
outlined  sources  of  infections  in 
ITU,  the  common  culprits  in 
cases  of  infection,  drugs  used  to 
prevent  and  treat  infection  and 
the  growing  problem  of 
antibiotic  resistance. 

Selective  digestive 
decontamination  (SDD)  is  being 
used  prophylactically  to  control 
infection,  but  Dr  Gould 
suggested  that  resistant  strains 
may  replace  those  removed  by 
SDD,  and  SDD  has  no  proven 
benefit  in  terms  of  lives  saved. 

Chairman  of  the  Education 
and  Science  Committee  Chris 
Cairns  closed  the  day  by 
thanking  the  speakers,  sponsors 
and  delegates  and  reminded 
delegates  to  book  their  places 
for  the  Guild's  weekend  school 
on  immunodeficiency,  which 
will  be  held  in  Edinburgh  on 
March  26-28,  1993. 
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Whenever  your  customers 
are  suffering . . . 

NDIGESTIO 
HEARTBURN 
FLATULENCE 
ACIDITY- INDIG 
EARTBURN-FLAT 
DITY 
HEART 


to  deliver  rapid  relief  from  pain  and  discomfort 


A  balanced  combination  of  4  well-proven  antacids 


and  rapid  profits  too. 

•  Strong  demand  from  substantial  consumer 
press  campaigns 

•  Rewarding  bonus  opportunities  for  you 


•  Pleasant  peppermint-flavoured  tablets 

COMPLETE  AND  RETURN  THIS  COUPON 

For:  A  free  pack  of  OPAS  tablets 

Information  on  the  OPAS  bonus  rewards  available 


NAME: 


PHARMACY: 
ADDRESS: 


Y     Please  return  to:  Rvbar  Laboratories  Limited.  2  Viscount  Court.  South  Wav.  Andover.  Hants  SP10  5NW 


Business  news 


MMC  to  take  lid 
off  perfume  trade 


The  conflict  between  the  fine 
fragrance  houses  and  outlets 
selling  cut  price  perfumes  has 
intensified  as  the  Monopolies  and 
Mergers  Commission  (MMC) 
begins  a  nine  month 
investigation  into  the  issue. 

The  move  was  sparked  off  by  a 
combination  of  complaints  by 
retailers  (notably  Superdrug) 
that  fine  fragrance  houses  refuse 
to  supply  them,  and  the  decision 
by  some  magazines  to  boycott 
Superdrug's  advertising 
campaign  promoting  their  cut 
price  fragrances  (see  C&D 
October  10). 

Speaking  of  the  decision,  the 
Director  General  of  Fair  Trading, 
Sir  Bryan  Carsberg,  said:  "Cases 
involving  refusal  to  supply  are  of 
particular  concern  to  me, 
especially  when  some  evidence 
exists  to  suggest  that  they  are 
accompanied  by  a  lack  of  effective 
competition  at  retail  level." 

Sir  Bryan  also  said  he  was 
concerned  that  the  stringent 
conditions  imposed  by  fragrance 
houses  on  their  potential 
stockists  were  not  being  applied 
"even  handedly".  He  added:  "I 
particularly  want  the  MMC  to 
consider  whether  there  is  any 
evidence  to  support  the 
allegation  that  the  restrictions 
are  being  applied  in  order  to 
maintain  resale  prices  in  a 
manner  that  would  be  illegal  if  it 
were  undertaken  directly." 

Superdrug  lodged  complaints 


against  the  fine  fragrance  houses 
to  the  Office  of  Fair  Trading  in 
March.  A  spokesman  for  the 
drugstore  chain  said  the  result 
was  "what  we  were  hoping  for". 
The  MMC  investigation  will  take 
nine  months  to  complete  and 
Superdrug  hope  they  will 
conclude  that  there  are  unfair 
practices  going  on  among  the 
fine  fragrance  houses. 

Geoff  Brady,  Superdrug  buying 
and  marketing  director,  said:  "We 
have  campaigned  vigorously  to 
challenge  the  unfair  treatment  by 
fragrance  manufacturers  and  will 
co-operate  fully  with  the  MMC  to 
inform  and  aid  its  investigations. 
We  have  no  wish  to  tarnish  the 
image  of  fine  fragrances  —  we 
simply  want  to  be  able  to  sell 
them  at  reasonable  prices." 

The  drugstore  chain  has 
invested  some  £30m  in 
refurbishing  their  stores  to  cater 
for  fragrance  sales  in  the  last  two 
to  three  years,  in  order  to  comply 
with  manufacturers'  standards. 
But  the  fragrance  houses  have 
not  been  impressed. 

Superdrug,  forced  to  source 
their  stock  from  the  grey  market, 
now  sell  fine  fragrances  from  15 
outlets  and  would  like  to  extend 
this  service  to  200  of  their  stores. 
An  NOP  survey  carried  out  on 
their  behalf  revealed  that  seven 
out  of  ten  fragrance  buyers  would 
buy  more  if  prices  were  lower. 

The  fine  fragrance  houses  are 
keeping  a  low  profile  and  are  not 


yet  prepared  to  comment  on  the 
possible  effects  of  the 
investigation  on  their  industry. 

•  Mr  Nigel  Griffiths,  a  Labour 
spokesman  on  consumer  affairs, 
has  called  for  stronger  action  to 
protect  the  public  in  the  perfume 
price  war. 

He  called  on  Mr  Michael 
Heseltine,  the  President  of  the 
Board  of  Trade,  to  call  the 
perfume  companies  to  his  office 
"and  bang  heads  together" 

•  Mr  Griffith  said  that 
consumers  were  already  paying 
30  per  cent  more  than  they 
should  be,  and  had  been  waiting 
for  eight  months  for  the  Office  of 
Fair  Trading  to  decide  whether 
the  matter  should  be  referred  to 
the  Monopolies  and  Mergers 
Commission.  He  said  they  now 
faced  a  delay  of  up  to  nine  months 
before  cheaper  perfume  was 
made  widely  available. 


Mr  Griffiths  said  the  perfume 
companies  should  be  told  that  the 
Government  expected  them  to 
supply  Superdrug,  the  Co-op, 
Littlewoods  and  Tesco  —  the  four 
retailers  who  have  obtained 
supplies  from  the  so-called  grey 
market  —  without  delay. 

He  added  that  the  perfume 
companies  should  also  be  banned 
from  blackmailing  women's 
magazines  and  other 
publications  into  refusing 
Superdrug  advertisements. 


Labour  moves  on  Sunday  trading 


Mr  Ray  Powell,  the  Labour  MP 
who  is  sponsored  by  the 
shopworkers  union  USDAW,  has 
attacked  the  Government  over 
the  delay  in  announcing  its 
proposals  for  reforming  the 
Sunday  trading  laws  in  England 
and  Wales. 

In  the  Commons  last  week  he 
called  on  Mr  Kenneth  Clarke,  the 
Home  Secretary,  to  make  it  clear 
whether  all  shops,  and  not  just 
those  infringing  the  existing 
Sunday  trading  restrictions  in 
England  and  Wales,  would  be 
allowed  to  open  on  the  Sunday 
before  Christmas. 

The  Home  Office  has  warned 
that  the  legislative  timetable 
cannot  be  finally  determined 
until  the  European  Court  delivers 
its  judgment  on  whether  the 
existing  restrictions  conflict  with 


European  Community  law. 

The  judgment  had  been 
expected  next  month,  but  may 
now  be  delayed  until  the  New 
Year. 

Mr  Powell  will  be  seeking  a 
second   reading   for   his  own 


Private  Member's  Bill,  primarily 
aimed  at  strengthening  the 
safeguards  for  shopworkers 
required  to  work  on  Sundays  — 
almost  certain  to  be  opposed  by 
the  Government  —  in  January. 


Shoppers  give  thumbs  up  to 
reform  proposals 


Only  a  small  minority  of  people 
would  oppose  a  change  in  the  law 
allowing  stores  to  open  on 
Sundays,  according  to  a  new 
MORI  survey  carried  out  on 
behalf  of  the  Shopping  Hours 
Reform  Council. 

More  than  three  times  as  many 
people  questioned  supported  a 
changed  in  the  law  than  opposed 


it,  proving,  says  the  SHRC,  that 
opponents  to  a  liberalisation  of 
Sunday  trading  laws  were  only  a 
"tiny,  but  vocal  minority". 

SHRC  is  promoting  an  option 
which  would  allow  all  day 
opening  for  small  shops  and 
limited  hours  for  larger  stores, 
coupled  with  comprehensive 
worker  protection  measures. 


HSE  booklet 

The  HSE  has  published  a  free 
booklet  "The  Health  and 
Safety  Executive  —  Working 
with  Employers"  as  part  of  its 
contribution  to  the  Citizen's 
Charter.  It  explains  what 
employers  can  expect  from  the 
HSE  and  what  they  should  do  if 
they  are  unhappy  with  the 
treatment  they  nave  received. 

Chemilines  move 

Chemilines  Ltd,  importers  and 
distributors  of 
pharmaceuticals,  perfumes 
and  photography,  have  moved 
to  Unit  18,  Fleetway  West 
Business  Park,  14  wadsworth 
Road,  Perivale,  Middlesex,  UB6 
7TJ.  Tel:  081-810  5001.  Fax: 
081-810  4748. 

Pharma-Plast 

Redditch-based  medical 
products  manufacturer 
Pharma-Plast  have  achieved 
the  quality  management 
standard  BS7505  Part  1  for  its 
Steriseal  division.  Steriseal  has 
concentrated  on  promoting  a 
range  of  sterile  products  and  in 
1991  commenced  the 
documented  quality 
management  system  which 
leads  to  BS5750  Part  1.  The 
quality  system  recognises  and 
incorporates  the  relevant 
requirements  of  the  DoH  and 
EC  directives. 
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Coming  Events 


ICI  to  launch  major 
player  in  Zeneca 


ICI's  pharmaceutical  division  wil 
be  a  major  player  in  the  renamed 
biosciences  division,  Zeneca  Ltd, 
trading  under  the  name  Zeneca 
Pharmaceuticals. 

Following  the  announcement 
of  the  new  trading  title,  which 
comes  into  effect  from  January  1, 
David  Friend,  chief  executive  of 
ICI  Pharmaceuticals,  said  the 
demerger  would  allow  Zeneca 
Pharmaceuticals  to  develop  its 
technological  strengths  and  to 
better  respond  to  the  medical 
needs  of  patients  and  doctors. 

"Zeneca  Pharmaceuticals  will 
start  1993  from  a  strong  position, 
thanks  to  the  clinical  success  of 
relatively  new  products  such  as 
Zestril,  Diprivan  and  Zoladex,"  he 
said. 

"Added  to  that  there  are  some 
20  significant  new  products  in 
development  in  the  areas  of 
cancer,  cardiovascular,  asthma, 
anti-infectives  and  CNS  disorders 
—  products  on  which  Zeneca 
Pharmaceuticals  will  build  its 
future." 

Coupled  with  ICI's  existing 
Agrochemicals  and  Seeds  and 
Specialities  businesses,  the  new 
company  has  a  projected  sales  of 
£4  billion  a  year.  David  Barnes  is 
to  be  chief  executive. 

Mr  Barnes  said  it  will  aim  to  be 


a  responsible,  global  ma 
leader.  "Its  activities  will  be  b 
on  the  innovative  and  respon: 
use  of  organic  chemistry 
biological  science.  The  com| 
will  be  both  R&D  intensive 
marketing  intensive. 

"We  shall  seek  to  build  or 
very  best  of  the  ICI  heri 
whilst  simultaneously  develo 
a  clear,  strong  and  discrete  gl 
identity." 

The  final  decision  about 
full  ICI  demerger  still  has  t 
made  however,  with 
continuing  economic  difficu 
leading  some  anaylsts  to  sug 
the  group  may  be  having  se( 
thoughts. 

Should  the  proposed  deme 
go  ahead  in  February  after 
publication  of  ICI's  an 
results,  Zeneca  would  becor 
public  company. 


Business  as  usual 


Its    business    as  usual 
Collection  2000  despite  a  fii 
the  cosmetics  company's  fac 
in  Skelmersdale,  Lancashire. 

Two  of  the  company's  27  i 
in  Skelmersdale,  Lancashire 
victim  to  the  fire  during  the  t 
hours  of  November  10.  The  i 


SB  acquire 
Corsodyl 
with  rights  to 
technology 

Smithkline  Beecham  Consumer 
Brands  have  acquired  the 
gingivitis  treatment  Corsodyl 
from  ICI  Pharmaceuticals, 
together  with  the  right  to  new 
polymer  technology  with  oral 
hygiene  applications. 

Forming  part  of  SB's  strategic 
commitment  to  long-term 
development  of  oral  care 
products,  the  company  expects 
the  sales  of  Corsodyl  to  increase 
primarily  among  its  elder  users 
who  are  increasingly  keeping 
their  own  teeth  for  life,  said  Peter 
Jensen,  chairman  of  SB 
Consumer  Brands  Europe. 

"SB  Consumer  Brands  expect 
Corsodyl  sales  to  grow  through 
pharmacies,  where  it  will  be 
supported  by  the  strength  of  SB's 
health  and  personal  care  sales 
forces. 

SB  are  also  an  emerging 
presence  in  dental  surgeries 
where  specialised  dental  forces 
promote  its  oral  health  products 
and  antibiotics,  he  added. 

The  sale  of  Corsodyl  is  in  line 
with  ICI  Pharmaceuticals' 
strategy  to  concentrate  on  their 
core  business  of  Prescription 
Only  Medicines. 


Monday,  November  30 

Swindon  &  North  Wilts  branches 
NPA  and  RPSGB  Joint  meeting  in 
the  Postgraduate  Medical  Centre, 
Princess  Margaret's  Hospital, 
Swindon  at  8pm.  "Spinning  plates" 
by  Mrs  Mary  Allen,  head  of 
information,, NPA. 

Tuesday,  December  1 

Barnet  branches  RPSGB  and  NPA 

Joint  meeting  at  the  West  Lodge  Park 
Hotel.  Speaker  Tim  Astill,  director  of 
NPA.  Dinner  7.30pm. 

Fife  branch  RPSGB  Current 
aspects  of  diabetes"  by  Dr  Ian 
Campbell,  consultant,  Victoria 
Hospital,  Kirkcaldy.  Meeting  at 
7.45pm  in  the  Dunniker  House 
Hotel,  Kirkcaldy.  Buffet  sponsored  by 
Bayer  (UK)  Ltd'. 

Wednesday,  December  2 

Northern  Scottish  branch  RPSGB 

Meeting  at  8pm  in  the  Leys  Suite, 
Craigmonie  Hotel,  Inverness. 
Speaker  Mr  S.G.  Donald,  veterinary 
surgeon,  Inverness. 

Sheffield  &  district  branch  RPSGB 

"Migraine"  by  Jane  Counsell,  senior 
information  pharmacist,  Glaxo. 
Meeting  in  the  Lecture  Theatre,  The 
Jessop  Hospital  for  Women  at  8pm  . 
Buffet  at  7.30pm  in  the  Board  Room. 

Hull  branch  RPSGB  Christmas 
evening  at  7.30pm  for  8pm  in  the 
Pearson  Park  Hotel,  Pearson  Park, 
Hull.  Sponsors  Approved 
Prescription  Services. 

East  Metropolitan  branch  RPSGB 


and  West  Ham  &  District 
Association  of  pharmacists  "Life 
after  life  in  the  Law  Department"  by 
Dr  Gordon  Appelbe.  Meeting  at 
7.30pm  for  8pm  in  the  Churchill 
Room  Wanstead,  Spratt  Hall  Road, 
Wanstead.  Buffet  at  7.30pm. 

Thursday,  December  3 

Bath  and  district  branch  RPSGB 

"Pharmacy  can  be  phun"  by  Mr 
M.J.S.  Burden.  Meeting  at  8pm  in  the 
Gainsborough  Room,  Pratts  Hotel, 
Bath. 

Cornwall  and  Isles  of  Scilly  LPC 

"Update  and  implications  of  the  new 
contract  arrangements"  by  Mr 
Stephen  Axon,  secretary  PSNC. 
Meeting  at  7.30pm  for  8pm  in  the 
Alverton  Manor  Hotel.  Tregolls  Road, 
Truro. 

Advance  information 

YPG  Pennine  regional  conference  at 

Rotherham  Moat  House  Hotel  on 
November  29  at  10am. 
"Problems/challenges  facing  the 
future  of  pharmacy".  Further  details 
from  Garry  Myers  on  0742  530130  or 
Andy  Watson  on  021-356  1028. 

NPA  Sixth  North  West  Conference  at 

The  Lord  Daresbury  Hotel, 
Daresbury,  near  Warrington  on 
December  6.  Speakers  include: 
president  of  the  RPSGB,  David 
Coleman;  vice-chairman  of  the 
PSNC,  David  Billington;  director  of 
Glaxo  Pharmaceuticals  UK,  Michael 
Bailey  and  managing  director  of  L. 
Rowland  &  Co,  Sandy  Young.  Cost 
£22.50.  Details  from  Mrs  Anne 
Northey.  (Tel:  0727  832161). 
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involved  house  the  company's 
cardboard  and  plastic  materials. 

Despite  the  disruption,  all  UK 
orders  are  still  being  shipped  on 
time,  says  Collection  2000.  The 
company  hoped  to  have  replaced 
all  the  products  that  were 
destroyed  within  eight  to  ten 
days. 

Collection  2000's  directors 
paid  tribute  to  the  emergency 
services  who  put  the  fire  out  and 
to  the  staff,  many  of  whom 
worked  non-stop  for  over  24 


Next  Steps 
for  NHS 
pensions 

The  NHS  pensions  scheme  has 
been  launched  as  an  executive 
agency  under  the  Government's 
"Next  Steps"  initiative. 

The  NHS  has  Europe's  largest 
occupational  pension  scheme 
and  covers  all  grades  of  staff.  It  is 
not  unusual  for  staff  to  move  in 
and  out  of  the  NHS  several  times 
in  their  working  lives. 

The  scheme  also  provides 
pensions  for  NHS  contractors 
such  as  general  practitioners  and 
dentists. 

Based  in  Fleetwood,  Lanes,  and 
led  by  chief  executive  Alec  Cowan, 
the  £20  billion  scheme  becomes 
the  third  Next  Steps  agency 
launched  by  the  Department. 
Agency  status  will  not  affect  the 
scheme's  provisions,  and  benefit 
payments  will  continue  to 
guaranteed  under  Statute. 


hours,  which  helped  ensure  that 
the  company  was  able  to  continue 
production  with  only  limited 
disruption. 


Law  review 

The  Department  of  Trade  and 
Industry  is  to  look  at  ways  to 
improve  selected  areas  of  the 
1985  Companies  Act. 

Corporate  Affairs  Minister  Neil 
Hamilton,  said  looking  at  the  Act 
"Does  not  mean  that  new 
legislation  is  in  sight. 

"It  is  essential,  however,  that 
should  a  legislative  opportunity 
arise,  the  Department  and  all 
those  concentered  with  company 
law  should  be  in  a  position  to  take 
full  advantage  of  it." 


Chairman  of  the  Continence  Foundation  Stuart  Stanton(right)  pictured 
with  Sir  John  Hannam  MP  at  the  group's  launch  on  Tuesday  last  at  the 
House  of  Commons.  Mr  Stanton  said  up  till  now  continence  care  had  been 
a  "Cinderella  service"  and  one  with  a  social  stigma.  "I  expect  the 
Continence  Foundation  to  be  a  good  ship,  and  leak-free!".  The  Foundation 
is  supported  by  six  gold  sponsors  —  Bard  Ltd,  Coloplast  Ltd,  Paul 
Hartmann  UK  Ltd,  Molnlycke  Ltd,  Smith  &  Nephew  Pharmaceutical  Ltd, 
and  Vernon  Cams  Ltd  —  who  have  each  given  in  excess  of  £10,000 
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Classified 


APPOINTMENTS 


Safeway  Pharmacy 

THE  PRESCRIPTION 
FOR  PROGRESS 


From  informed  patient  counselling  and 
healthcare  advice  to  the  highest  standards  in 
ethical  pharmacy,  Safeway  are  now 
recognised  as  one  of  the  leading  names  in 
retail  pharmacy.  We  have  a  strong  commitment  to  service 
and  now  seek  Pharmacists  with  the  professional  integrity 
to  support  this. 


Pharmacy  Managers 


•  Cardiff  •  Southend  •  Bitterne,  Hants.  • 
•  Verwood,  Hants.  •  Nantwich  •  Devizes  • 


Pharmacists  (Part-time) 


•  Harrogate  •  West  Wickham,  Kent  • 

•  Eastwood,  Essex  •  Hadleigh,  Essex  • 


To  keep  your  career  in  peak  condition,  write 
to  Mike  Nelson,  Pharmacy  Department, 
Safeway  pic,  6  Milhngton  Road,  Hayes 
Middlesex  UB3  4AY.  Telephone  081-848 
8744  (daytime)  or  0734  734636  (evenings  &  weekends). 

SAFEWAY 

We  are  an  equal  opportunity  employer. 


SITUATIONS  WANTED 


~Afil[  a  healthy  outlook  to 


^nmr  local  community 


CHEMISTS. 


Moss  Chemists  is  one  of  Britain's  most  respected 
pharmacy  chains.  For  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and 
professionally  trained  staff.  Staff  who  listen  and  offer 
good  advice  and  regard  themselves  as  very  much  part  of 
the  community  health  team. 

PHARMACY 
MANAGER 

Corby 

Continued  growth  has  created  this  career 
opportunity  for  a  pharmacist  with  the  personality 
and  drive  to  make  a  real  impact  on  iocal 
community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will 
be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with 
the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly 
professional  company,  modern  well  equipped  and 
efficient  facilities,  flexible  working  hours  and  a 
highly  competitive  salary  and  benefits  package. 
This  will  include;  PPP  membership,  pension 
scheme  with  life  assurance  and  generous  staff 
discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW149BD. 

A5890 


AGENTS 


DURHAM/ 
CLEVELAND 
AREA 

Also  Kent/East  Sussex. 
Experienced,  friendly, 
efficient,  highly  regarded 

full  time  locum 
pharmacist  available  early 
December,  mid-January, 
end  of  February  and 
early  March. 
Telephone:  0388  608813 
Joan  Sutherland 


LONDON 
AREA 

Experienced 
pharmacist  available 
for  locum  work  on 
daily/short  or  long 

term  basis. 
Tel:  081-671  0067. 
081-777  1902  or 
071-373  2798 
(after  8pm) 


AGENTS 
REQUIRED 

To  sell  Generic  OTC  and  Pis  Directly  to  Retail 
Chemists  and  Cash  and  Carry  Outlets. 

Experience  and  contacts  would  be  desirable. 

Attractive  commission. 

ALPHACHEM  LTD 

55  NUTFIELD  ROAD,  MERSTHAM,  REDHILL, 
SURREY  RH1  3ER. 

0737  644  836 
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LLOYDS  CHEMISTS 


REQUIRE 

PHARMACY 
MANAGERS 

Capable  of  developing  a  community  Pharmacy  which 
genuinely  cares  for  the  needs  of  its  patients.  You  will 
need  a  professional  attitude,  excellent  communication 
skills  and  a  commitment  to  providing  a  quality  service. 

As  well  as  an  excellent  salarv  we  offer: 


BENEFITS 


VACANCIES 


•  Unrivalled  promotion 
prospects 

•  Profit  related  bonus 

•  20%  staff  discount 

•  Secure  Pension  Scheme 

•  Free  Private  Healthcare      •  PORT  GLASGOW 


•  ARUNDEL 

•  LEAMINGTON  SPA 

•  CHEDDAR 

•  BREWOOD 

•  READING 


CONTACT 


Mrs  Pat  Hughes,  The  Pharmacist  Recruitment  Manager. 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  0827  718001  (Daytime)  or 
0827  286829/0827  282117  (Evenings/Weekends) 
Direct  Line:  0827  713990  (During  Office  Hours) 


AGENTS 


Are  you  looking 

for  a 
new  challenge? 

IF  SO 

DUE  TO  EXPANSION,  WE  ARE  LOOKING 
FOR  AGENTS  TO  SELL  GENERICS  -  P.I.'S 

-  DRESSINGS  OTC'S  &  PERFUMES  TO 
EXISTING  CUSTOMERS  AND  TO  FIND  NEW 
OUTLETS  IN  THE  HOME  COUNTIES  AND 
THE  WEST  COUNTRY  -  EXCELLENT 
RATES  OF  COMMISSION 

IF  YOU  WOULD  LIKE  TO  JOIN  OUR  TEAM 
FOR  A  FRESH  START  IN  1993  WRITE  TO: 
NEIL  CALLAN  (Sales  Manager) 
WAYMADE  PLC 
SOVEREIGN  HOUSE, 
MILES  GRAY  ROAD, 
BASILDON,  ESSEX  SS14  3BR 


L0CUMS 


NORTHERN  LOCUMS 

Agency  (Lie.  No.  YH1599) 


ANNOUNCE:  We  now  cover  from  the  WATFORD  GAP  to  the  BORDERS!! 
WE  OFFER:  (1)  The  LOWEST  RATES  in  the  coutry  to  proprietors 
(2)  The  BEST  SERVICE  with  our  availability  SEVEN  DAYS  WEEKLY 
up  to  10.00pm 

So  why  not  save  yourself  TIME  and  FRUSTRATION  with  ONE  CALL 
Tel/Fax:  Manchester  (061)  725  8063 
Tel/Fax:  Bradford  (0274)  831631 

"  Locums  needed  in  all  areas'—  please  call  to  register  —  Top  rates  available 


Member  of  the  Henry  I.  Perlow  Group 
National  Pharmacy  Locum  Agency 

TELEPHONE  081-907  9894 

Kent/Sussex  Office  0892  510526 
We  invite  Pharmacist  Locums  to  apply  for  registration 


LUTON,  BEDS 

Locum  required 
from  January  '93 
for  one  or  two  days 
a  week  with  a  view 

to  joining  as  a 
manager,  leading  to 
possible  purchase. 
Tel  0582  581302 
after  9pm. 


STOCKPORT, 
CHESHIRE 

Locum  required 
for  two  weeks 
from  December 
21-31  inclusive. 

Telephone: 
061-872  6719 


BUSINESS  FOR  SALE 


LONDON/ESSEX  BORDERS.  Lock-up  pharmacy.  Annual 
turnover  £296.650.  NHS  items  1300  per  month  ESPS 
allowance.  20  year  lease.  Rent  £10,000  Owner  retiring 
Price  £195,000  SAV  Ref:, 09278 

LONDON,  N1.  Lock-up  pharmacy.  Annual  turnover 
£480,000.  NHS  items  1900  per  month.  Secure  lease.  Rent 
£16,000  p  a. 

Price  £275,000  SAV  Ref:  04265 


BABY  CLOTHES 


Baby  Clothes 
with  the  chemist  in  mind 


Cherish 

for  all  newborn  babies 
3  sizes   3  to  5lb.     5  to  8lb.   8  to  121b 

For  catalogue  and  information 
write  or  phone 

dollycare  Cosby  Ltd 

13  Elm  Tree  Road, 
Cosby 
Leicester 


Contacts:  George 
and  Simon  Brown 


Tel:  0533  773013 
Fax:  0533  477727 
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BUSINESS  FOR  SALE 


Specialists  in  Stocktaking 
for  Transfer  and  Audit 


&    C  O  M  P  A  N  Y 


Est.  1846 


SOUTH  EAST  GLASGOW 

Wonderful  opportunity  la  purchase  very  modem  fully  lined  pharmacy  m  South  East  Glasgow 
Turnover  lo  30992  (320000  Scripts  average  3.100  per  month  Leasehold  property  Low 
overheads  Oilers  invited  for  goodwill,  futures  and  fillings  plus  SAV 
CONTACT  GLASGOW  OFFICE 
RENFREWSHIRE 

Long  established,  easily  run  commumiy  pharmacy  with  low  overheads  Ideal  for  lust  time 
buyer  Turnover  30992  [194,26?  NHS  items  average  1.550  per  month  leasehold  Qtlers 
mviied  for  goodwill,  f&l  plus  SAV  Finance  may  he  available  io  suitable  purchaser 
CONTACT  GLASGOW  OFFICE 
EDINBURGH 

Long  established  community  pharmacy  wiih  Health  Centre  shares  Turnover  310892 
[179762  Gross  profit  f  55.5 76  NHS  items  average  1.200  per  month  Raie  opportunity  lor 
first  time  buyer  to  purchase  Otters  invited  tor  goodwill,  lutures  and  fillings  Plus  tieehold 
property  Plus  SAV  finance  may  be  available  to  suitable  purchaser 
CONTACT  GLASGOW  OFFICE 
BERKSHIRE 

Turnover  [240.000  -  NHS  appropriately  2.250  items  per  month  High  Street  position  New 
lease  available  Price  tor  goodwill,  I&l  plus  SAV 
CONTACT  BOURNEMOUTH  OFflCE 
DEVON 

Unopposed  pharmacy  with  eicellenl  living  accommodation  and  garden  Tumovei  f 230,000 
NHS  items  1 .600  per  month  Fieebold  available  or  new  lease  Price  for  goodwill.  I&l  [80.000 
plus  SAV  Genuine  retirement  sale 
CONTACT  BOURNEMOUTH  OFFICE 
AVON 

Good  corner  sile  Well  presented  pharmacy  T  O  approimately  [300.000  NHS  items  approi 
1.750  pei  month  Cuiiem  rental  [10.500  pa  Price  lor  goodwill.  I&l  (80.000  plus  SAV 
CONTACT  BOURNEMOUTH  OFFICE 
COVENTRY  BORDER 

Essential  sma'i  pharmacy  T:0  [130.000  NHS  items  1150  pm  Stands  to  smal  shopping 
precinct  with  surgery  nearby  Freehold  or  lease  granted  All  reasonable  oilers  considered 
CONTACT  WALSALL  OFFICE 
DERBS 

Turnover  (203.000  NHS  rtems  average  1750  per  month  Double  fronted  comer  shop  on 
lease  al  tow  lenlal  Price  reduced  lo  offers  around  [50,000  lor  goodwill  plus  S&F 
CONTACT  WALLSALL  OFFICE 

PLEASE   MENTION  CHEMIST 


172  High  Street,  Epping,  Essex  CM16  4AQ 
Telephone:  0992  576144.  Fax:  0992  574181 


1870       MI0  GLAM 

Ok)  established  in  Rhondda  Valley  tfo  E231.250  with  gross  profit  at  26  6^  NHS  items 
average  2500  per  month  Easy  hours  with  two  half  days,  veiy  reasonable  pro  asked  at 
around  [80,000  for  Goodwill,  with  freehold  property  lor  lease  at  (3,000  pai 
CONTACT  WALSALL  OFFICE 
1926      EAST  MIDS 

Tumovei  [340.000  NHS  Items  aveiage  3900  per  monih  Easy  hours  Half  day  Saturday 
Established  20  years  to  piomment  comer  position  ot!  city  centre  New  lease  lo  be  negotiated 
Otleis  invited 

CONTACT  WALSALL  OFflCE 

1808      SOUTH  STAFFS 

Tumovei  (203000  NHS  items  aveiage  2000:monih  4  rJocioi  suigery  nearby  with  crossing 
io  phaimacy  7pm  closing,  halt  day  Saturday  Lease  at  (3480  pa  low  rates  Puce  reduced 
to  [67.500  plus  SAV 
CONTACT  WALSALL  OFFICE 

1932       NORTH  WEST  LONDON 

Long  established  upmarket  pharmacy  Sevei  al  agencies  held  5S  day  week  Turnover  app'Qi 
[195,000  High  profit  margins  leasehole  further  poieniial  to  increase  sales  Sought  alter 
location  Retirement  sale 
CONTACT  EPPING  OFFICE 
1976       BEDS.'CAMBS  BORDER 

Delightful  village  location  Turnover  June  1992  (249  01 1  with  gross  piotit  (72  102  Aveiage 
items  1600  per  month  Possible  accommodation  2  halt  days  Run  undei  management 
freehold  available  Price  asked  (120,000  tor  goodwill,  lutures  and  fittings  plus  SAV  Freehold 
at  valuation 

CONTACT  EPPING  OFFICE 
1969       SOUTH  LONDON 

Prime  trading  posilion  Aveiage  items  1900  per  month  Currently  under  multiple  opeiation 
Spacious  unit  Standard  opening  hour,  Leasehold  Two  self  contained  Nats  above  further 
details  on  requesi 
CONTACT  EPPING  OFFICE 
1971       WEST  SUSSEX 

Ideal  opportunity  loi  owneilmanagei  as  pharmacy  currently  under  locum  Turnover  [240,823 
based  on  1600  items  per  month  freehold  or  leasehold  options  considered  Very  easy  opening 
hours  [85.000  for  goodwill,  futures  and  fillings  plus  SAV  freehold  al  valuation 
CONTACT  EPPING  OFFICE 

k  Druggist  when  respondin 


65  Bath  Street,  Glasgow,  G2  2BX 
Telephone:  041  332  7977.  Fax:  041  332  5626 


!S90      NORTH  YORKSHIRE 

Commumiy  pharmacy  situalerj  on  main  street  0!  thriving  marker  lown  Sales  year  ended 
304  93  [414.000  Gross  prolil  a!  22S  NHS  Hems  2230  per  momh  Tenure  leasehold 
Ample  potential  lor  improvement  Pnce  on  application 
CONTACT  LEEDS  OFFICE 

1696      NORTH  WALES  -  TOORIST  RESORT 

Family  pharmacy,  main  sneer  ot  popular  lourist  centre  Sales  year  ended  30492  1270452 
Gross  profit  at  26  6S  (72  335  NHS  monthly  average  2190  rtams  Tenure  -  reasehok)  Prtce 
lor  goodwill,  futures  and  linings  [140000  megotiatjlel  plus  slock  al  valuation 
CONTACT  LEEDS  OFFICE 

1806  STOCKPORT 

Turnover  (291  000  al  26S  NHS  2600  Hems  per  monlh  Tenure  freehold  leasehold  Pro 
lor  goodwill.  F8F  (155,000 
CONTACT  LEEDS  OFFICE 

1)93      NELSON  LANCASHIRE 

Turnover  (166.153  al  28  8%  NHS  154?  items  per  monlh  Tenure  freehold  at  valuation 
Price  loi  goodwill  tulures  and  fillings  (50000 
CONTACT  LEEDS  OFFICf 

1934      NORTH  YORKSHIRE  COASTAL  RESORT 

Community  phaimacy  situated  in  residential  aiea  ot  papular  Easl  Coast  holiday  resort 
Proe-eled  sales  yeai  entling  30992  (235000  Gross  prolrt  al  27S  (63  8  59  NHS  monthly 
average  2178  items  Tenure  -  leasehold  or  Ireehold  with  substantial  4  bedroom 
accommodatroo  Puce  lor  goodwill,  fuluies  and  fittings  E 11 0  000  plus  stock  al  valuation 
CONTACT  LEEDS  OFFICE 

1972      AIREDALE  -  NEAR  SKIPTON 

Village  pharmacy  in  substantial  tieehold  properly  Sales  year  ended  31  1291  (169203 
Gross  pioht  al  31%  (51,963  NHS  aveiage  1500  items  pei  month  Ptrce  lor  goodwill  Idlings 
and  linings  (75,000  Price  tor  tieehold  erica  (65000  Stock  in  trade  at  valuation 
CONTACT  LEEDS  OFFICE 

1981       WEST  LANCASHIRE 

Suburban  pharmacy  situated  in  heavily  populated  area  sales  ye  31  3  92  (164  661  gross 
profrr  at  26  6S  (43  747  NHS  1541  items  per  month  Tenure  -  freeflow  with  possible 
leasehold  Pnce  loi  goodwill,  t&l  (35000  plus  siock  at  valuation 
CONTACT  LEEDS  OFFICE 

G  TO  THIS  ADVERTISEMENT 


5  York  Place,  Leeds,  LS1  20R 
Telephone:  0532  439061.  Fax:  0532  423304 


517  Christchurch  Road,  Bournemouth  BH1  4AQ 
Telephone:  0202  395832/396711.  Fax:  0202  303793 


Tudor  House,  Bridge  Street,  Walsall  WS1  1EZ 
Telephone:  0922  28748.  Fax:  0922  612737 


PRODUCTS  &  SERVICES 


A  LIMITED  NUMBER  OF  STOCKISTS  REQUIRED 


FOR  OUR  EXCLUSIVE  'PERSONALISED*  RANGE 
OF  VITAMINS.  MINERALS  AND  SUPPLEMENTS! 

*  Produced  with  YOUR  pharmacy  it.unp  on  the  packs! 
*-  f  FtEEi  promotional  leaflets,  also  carrying  your  name! 
•*-  BIG  F'FtOrrt    MA  H  G/NS  -  68*.  mark-up  minimum! 

*  lOO^.  MARK  UP  possible  on  larger  orders! 
*-  Retail  prices  designed  to  BEAT  THE  COMPETITION} 

*  16  FA  S  T-  MOVING  lines  In  a  sensible  range  of  pack  sizes! 

*  High  HI  I  'I  AT  business  &  customer  loyalty  generated' 
*■  Outlets  limited  to  ensure  EXCLUSIVITY  In  each  area! 

*  An  OU/rv  L.ABE  1     opportunity  with  no  set  up  costs  to  you'  *"  ^/S^ 

Please  contact    Ella  Craig,  Sales  Director 
27  Hartwood  Green,  Chorley,  PR6  7BJ 
Telephone  0257  232518 


PORTASTOR 


HIGH  SECURITY 


DRUG  CABINETS 


1 

mi 

IDEAL  HIGHLY  SECURE 
STORAGE  FOR  DRUGS 

Larger  sizes  available 

Contact  Richard  Lewis  on  0904  624872 

or  write  to  PORTASTOR  PRODUCTS 
(4/D002/DC).  PORTASILO  LTD.  YORK 
Y03  9PR  Fax  0904  61 1760 


/  2V 


VETCHEM 


Panacur  dog/horse 
wormers 

Nuvan  Top    Acclaim  Plus 
Nuvan  Staykill 

Obtainable  from 
Brian  G.  Spencer  Ltd, 
Common  Lane,  Fradley, 
Lichfield,  WS13  8LA 

Telephone:  0543  262882 

One  of  the  Vetchem  Group 
of  Distributors 


SPECIAL  OFFER  TO  CHEMIST  & 
DRUGGIST  SUBSCRIBERS 

POWERLITE  Pill  Box  Dual  Timer  Clock. 
*The  unique  new  gift!!  Compact 

*  Stylish  *  Attractively  packaged 

*  Special  Christmas  promotion 
£6.00  +  VAT  inc  P&P 
RRP  £10.99  (Min  2  units) 

Counterfeit  Money  Detectors  —  Before  you  buy  a  £50-£60-£80 
machine,  check  out  our  price!!  Direct  delivery  for  just  £29.99  inc  VAT 
&  P&P.  12  mth  guarantee.  Plug  inc.  *  Solid  metal  unit  '  Till  stickers. 

Order  direct  from  POWERLITRE  LTD.,  19  Haughton  Green  Road, 
Denton,  Manchester  M34  1QW.  or  Tel.  Order  Line  061-335  9790. 
Access/Visa/M.Card  welcome. 


PHARMACY  COMPUTER  SYSTEMS 


Check  Out 
EPOS 


Patient  Records 
Interactions 
Labels 
Leaflets 
Stock  Control 


Now  supplying  the  NPA 
promoted  Book-Keeping  packge 

Anna  Butler,  MRPharmS, 
Dept  G.B.,  Hadley  Hutt  Computing  Ltd. 
George  Bayliss  Rd,  Droitwich,  Worcs  WR9  9RD. 
Tel:  0905  795335.  Fax:  0905  795345 
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FINANCE 


Finance 

Numark  has  negotiated 
competiti  ve  terms  from  British 
Joint  Stock  Hanks,  to  provide 

finance  to  independent 
pharmacists  for  the  purchase  of 
new  pharmacies,  or  re-finance 

existing  loans,  with  no 
trading  ties. 

If  you  would  like  an  application  form,  which  includes  full 
details  of  the  scheme,  please  contact 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tamworth 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 

f 

W  A  I  BROOK 


PHARMACY  COMPUTER  SYSTEMS 


PA«(5eta 


LABELLING 
SYSTEMS 
THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security         •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


John  Richardson  Computers  Ltd 


PMR 


I  Update  1 1/92 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR5  6BR 


PHARMACY  COMPUTER"  SYSTEMS 


SCAL  VER  T  COMPUTER 
SER  VICES  PRESCRIPTION 
LABELLING  SYSTEMS 

including:- 
•  Patient  records  •  Drug  interactions 

•  Owings  •  Stock  usage 

•  Controlled  dosage  sections  for  (Nomad  etc) 

•  Software  from  £99.00  plus  VAT  to  £249.00 

plus  VAT 

•  Complete  systems  for  less  than 

£1899.00  + VAT 

•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 

S  CALVERT  COMPUTER 
SERVICES  AT  83  PONTEFRACT 
LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)484746 


SHOPFITTINGS 


EXDkUM 


STOREFITTERS. 

■■■■■MB 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR  THE 
 RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


PROFESSIONAL 

PHARMACY  DESIGN  &  INSTALLATION 


OFFICE  &  SHOWROOM  0935-20724 
LONDON  OFFICE  0883  622151 

OXFORD  ROAD,  PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 
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STOCK  FOR  SALE 


DIRECTLY 

IMPORTED  EE4 

S  ETHIC ALS 

 CURRENT 

SPECIAL  OFFERS 

INCLUDE 

■   DISCOUNT  PERFUMES 

RRP 

■         JUST  A  FEW  OF  THE  1000'S  OF  XMAS  OFFERS  RING  FOR  A  FULL  PRI 

CE 

LIST 

ANAIS                EDT  30ML 

SP 

1  7.95 

9.75 

BEAUTIFUL      EDP  15ML 

SP 

20.40 

12.95 

OPIUM               EDT  36ML 

SP 

33. OO 

16. 70 

BENETTON  COLORS 30ML 

EDT  SP 

12.50 

4.50 

SAMSARA         EDP  50ML 

SP 

34. OO 

23.25 

GIORGIO           EDT  30ML 

SP 

21  OO 

13.99 

YOUTH  DEW  EDP  65ML 

SP 

21  .00 

13. 50 

BOSS                 ASL  50ML 

1  7.00 

8.50 

JAZZ                   ASL  50ML 

1  6.50 

9.99 

AZANTAC  &  ADALAT  AR  IN 

STOCK! 

Disc  +  Settl 

Net 

Price 

AZANTAC  30 

1  50mg 

7  +  5 

13.15 

ADALAT  AR  50 

20mg 

1  2 

+-  5 

8 

07 

AMOXIL  12 

500mg 

20 

+-  5 

3 

19 

RENITEC  28 

5mg 

22 

+-  5 

5 

82 

PROZAC  14 

20mg 

32 

+-  5 

9 

66 

VOLTAREN  RETARD  10 

1  OOmg 

41 

i-  5 

2 

49 

SERC  100 

8mg 

25 

+-  5 

7 

65 

ZOVIRAX  CREAM 

3g 

35 

+-  5 

5 

1  7 

ZANTAC  20 

1  50mg 

8 

-1-  5 

8 

67 

TAGAMET  30 

400mg 

25  +  5 

7 

33 

ZESTRIL  28 

5mg 

36  +  5 

5 

99 

NEW  KODAK  GOLD  II  TO  25%  OFF 

SPECIAL  OFFERS 

GOLD  II  GR  135-24  1 0O          1.69              GOLD  III 

GS 

135-24  200  1 

.87 

GOLD  II  GR  135-36  1 0O         2.05              GOLD  II 

GS 

135-36  200  2 

.31 

! 

PLUS  MANY  OTHER  SPECIAL  OFFERS 


NATIONWIDE  NEXT  DAY  DELIVERY           RING  FOR  A  FULL  PRICE  LIST 


WE  HAVE  MOVED 


FROM  30  NOVEMBER  1992 
NEW  TEL:  081-810  5001 

FAX:  081-810  4748 
AGENTS  WANTED  UK  WIDE 


SHOPFITTINGS 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES 
TRADITIONAL  OR  CONTINENTAL  DISPENSARIES 

6f|0PHTpN<; 


CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


Pharmacy  Shelving  and 
Dispensary  Fittings 

Consult  us  for  planning,  design  and  installation  expertise,  at 
lower  than  budget  prices 

Call  (081)  337  4969  or  (0932)  850284 

AB  Shelving  and  Design  Ltd  


SHOPFITTING  SYSTEMS  &  SERVICES 

30+  YEARS  EXPERIENCE  IN  PHARMACY  PLANNING 

INDEPENDENT  ADVICE  FOR  THE  INDEPENDENT 
PHARMACIST 

CHOICE  OF  SYSTEMS  TO  SUIT  INDIVIDUAL  BUDGETS 
UP  MARKET  OR  UNBEATABLE  LOWEST  PRICE  PACKAGE 

:REDERICK  MOORE   0525  222526  _ 


G  HE  Ml  LINES 

UNIT  18,  FLEETWAY  WEST  BUSINESS  PARK, 
14/16  WADSWORTH  ROAD,  PERIVALE,  MIDDLESEX  UB6  7TJ. 


CURRENT  TEL  NOS:  081  908  0124 
081  904  0177 
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STOCK  FOR  SALE 


TOP  PRODUCTS/ 
BOTTOM  PRICES! 

W  ARAMIS 
120ml  Aftershave 
£12.99 

Sg^YARDLEY 

Ptblack  label 

100ml  Aftershave 
£3.50 

■^CHANEL  5 

50ml  EDT 
£17.50 

BjK^WORTH 

■PTe  reviews 

30ml  EDT  Spray 
£2.25 

w 

PARIS 
50ml  EDT  Spray 
£15.95 

JT  TWEED 
25ml  PDT 
£2.75 

P"VANDERBILT 

15ml  EDT  Spray 
£3.50 

Sk^worth 
p^pour  homme 

100ml  Aftershave 
£4.95 

HSp^PACO 

RABANNE 
200ml  Aftershave 

£15.95 

ARAMIS 
60ml  Aftershave 
£9.95 

^^CWWLIE 

100ml  EDT  Spray 
£4.95 

F^RAFINEE 

60ml  PDT 
£4.95 

30+  DAYS  CREDIT  -  24  HOUR  DELIVERY 

FOR  FULL  PRICE  LISTS  CONTACT 

^?Md.E.  Pharmaceuticals 

DERWENT  HOUSE.  PRUDHOE  STATION,  NORTHUMBERLAND  NE42  6NP 
TELEPHONE:  0661  835755    FAX:  0661  835839 

BYZANCE  EPT  SPRAY  30ml  £7.25 

CHLOE  EDT  SPRAY  30ml  £10  75 

DUNE  EDT  SPRAY  50ml  £20.00 

GIORGIO  'RED'  EDT  SPRAY  50ml  £20.40 

L  AIR  DU  TEMPS  EDT  SPRAY  30ml  £8.85 

YOUTH  DEW  EDP  SPRAY  65ml  £14.75 

ARAMIS  AFTERSHAVE  60ml  £9.99 

EAU  SAVAGE  AFTERSHAVE  50ml  £12.80 

GIORGIO  AFTERSHAVE  50ml  £10  75 

QUORUM  AFTERSHAVE  50ml  £6.90 

NOT  TO  LATE  TO  ORDER  YOUR 
SHULTON  &  COPY  GIFT  SETS 
ABOVE  AND  MANY  MORE  AVAILABLE  FROM 
WAYMADE  PLC  —  BASILDON,  ESSEX  —  (0268)  531111 


SHOPPINGS 


The  Complete  Service  ■ 

■ 

PATERSON     JEFFERIES  I 

Pharmacy.  Design,  Installation 

The  Old  Bakery  Workshop 
Rear  of  23  Downend  Road, 
Kingswood,  Bristol  BS15  1RT 
Fax:  (0272)  353540 

Telephone:  (0272)  607323 

Full  range  of  shelving,  joinery  items,  specialised 
fittings.  Up  to  date  design  &  installation. 


LADIES  FRAGRANCE  OFFERS 


Item  R.R.P.        Cost  Order 

APRIL  VIOLETS  BODY  SPRAY  2.50   7.00   

BLACK  LABEL  PRE  ELECTRIC  6.15    2.95   

ENGLISH  ROSE  GIFT  SET  8.95    3.95   

ENGLISH  ROSE  COL  SPRAY  5.50    2.50   

ENGLISH  ROSE  SOAPS  x  3  4.95    2.50   

FREESIA  TALC  100GM  2.85    7.45   

LAVENDER  TALC  100GM  3  25    7.75   

LAVENDER  30ML  SPR  &  TALC  7.95    3.95   

LAVENDER  SOAPS  x  3  4.95    2.95   

MISS  DIOR  30ML  ED  T  SPR  A  Y  18.00    70.95   

CHARLIE  100GM  EDT  SPRAY  14.95    6.95   

PAGAN  25ML  COLOGNE  SPRAY  5.95    3.50   

ROSES  TALC  150GM  3.85    7.99   

ROSES  SOAPS  x  3  4.95    2.25   

SWEET  PEA  TALC  100GM  2.85    7.50   

SPRING  FLOWERS  TALC  2.85    7.50   

SPRING  FLOWERS  SOAPS  x  3  4.95    2.50   

LILY  O  VALLEY  TALC  160GM  3.75    7.99   

TWEED  30ML  PDT  SPRAY  8.50    3.95   

TWEED  50ML  SPRAY  6.95    3.50   

VOLUPTE  50ML  EDT  SPRA Y  27.00   78. 90   

KNOWING  15ML  EDP  SPRAY  19.95   73.65   

FLAIR  (YARDLEYS)  LANTERN  3.25    7.77   

RIVE  GAUCHE  50ML  PDT  SPRAY  28.00   75.95   


*1 

KNIGHTS 

FRAGRANCES' 

MINIMUM  ORDER 
QUANTITY  1  PER  LINE 
CARRIAGE  PAID 
ORDERS  £200 
(EXCL.  V.A.T.) 


EXTENDED  CREDIT 


TERMS  AVAILABLE 
PHONE  FOR 
DETAILS 


HOW  TO  ORDER 

*ff  Tel  021  477  4646 

Fax:  021  476  8225 
E]  Freepost: 

KNIGHTS  FRAGRANCES 
FREEPOST  (BM4536) 
BIRMINGHAM  B31  1BR 


MENS  FRA 


Item 

QUORUM  AFTERSHAVE  100ML 
RAPPORT  50ML  AFTERSHAVE 
ARAMIS  60ML  A/SHAVE  NEW  PACK 
ARAMIS  A/S  120ML  NEW  PACK 
FENDI  50ML  AFTERSHAVE 
KOUROS  AFTERSHAVE  100ML 
WORTH  FOR  MEN  A/S  100ML 
GOLD  AFTERSHAVE  75ML 
GOLD  CLASSIC  A/SHAVE  75ML 
NOIR  DEOD  BODY  SPRAY 
NOIR  ANTI  PER/SPRAY 


R.R.P. 

Cost  Order 

21  75 

...  9.95   

10.95 

..  5.95   

17  00 

.  70.99   

24.00 

...15.99   

18.00 

...  7.95   

26.00 

.  76  50   

15.00 

...  6  95   

4.95 

2.99   

4.85 

2  99   

4.95 

...  2.50   

4.95  .. 

...  2.50   

THANKYOU  FOR  CHOOSING  KNIGHTS 
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STOCK  FOR  SALE 


K.  WATERHOUSE  LIMITED 

Chemist  Wholesalers 

UNIT  22,  SHERATON  BUSINESS  CENTRE,  WADSWORTH  CLOSE,  PERIVALE,  MIDDLESEX  UB6  7JB 

Tel:  081-998  9715  (4  Lines)       Fax:  081-998  0657 

*  NOW  IS  THE  TIME  TO  NEUTRALISE  THE  NORMAN  LAMONT  EFFECT  * 

★  WITH  A  LITTLE  HELP  FROM  YOUR  USER  FRIENDLY  WHOLESALER  * 
INCREASE  YOUR  PROFIT  MARGINS  -  RING  FOR  FULL  LIST  -  NOW! 


CURRENT  SPECIALS 


CHANGE  YOUR  NAPPIES  NOW! 
SWITCH  BACK  TO  PAMPERS. 
YOU  CAN  AFFORD  TO! 

GENERICS  TO  GO! 
QUANTITY  PRICES 
NEGOTIABLE 


•  MAKE  MUMS  MERRY 


•  CUT  THROAT  COMPETITION? 


•  GIFT  SETS  AVAILABLE 


PAMPERS 
EXTREMELY  CHEAP 
IF  YOU  PAY  AND  COLLECT 


EXAMPLES 
DILITIAZEM  100's  -  £6.00 
SALBUTAMOL  INHALERS  -  99p 
NIFEDIPINE  5MG  -  £3.60/100 
NIFEDIPINE  10MG  -  £3.60/100 


SPECIAL  PROMOTION  ON  TOMMEE  TIPPEE  AND 
PUR  FEEDING  RANGES.  THE  BRAND  LEADERS 


NOT  WITH  GILLETTE  SPECIAL  PRE-PRICE 
INCREASE  OFFERS  ON  THE  WHOLE  RANGE 


LYNX  -  BRUT  -  FENJAL  -  DENIM  -  IMPULSE 


PLEASE  CONTACT  VINAY  SHAH  OR  SURENDRA  SHAH  FOR  FULL  TERMS  &  CONDITIONS 


JALARAM  IMPORTS 


ESTEE  LAUDER.  PARCEL  RRP 

3  Spellbound.  15ml  Sp.  15.00 

6  Y/Dew.  65ml  Sp.  21.00 

3  Estee.  30mJ  Sp.  22.00 

3  White  Linen.  30ml  Sp.  25.00 

2  White  Linen.  60ml  Sp.  34.00 

3  Cinnabar.  30ml  Sp.  21.00 
1  Private  Collection.  30ml  Sp.  32.00 
3  Knowing.  30ml  Sp.  34.00 
3  Beautiful.  15ml  Sp.  21.00 
3  Beautiful.  30ml  Sp.  32.00 
1  Beautiful.  75ml  Sp.  48.00 
TOTAL  RRP  £784.00  -  COST  £511.35 
FOR  A  COMPREHENSIVE  PRICE  LIST  PLEASE  TELEPHONE 


TEL:  081-422  3269/423  5835  FAX:  081-907  8323 
FOR  PRICE  LISTS 


★  ★★★★★ 

1  FREE 
WHITE  LINEN 

15ml  Sp. 
WITH  EVERY 
ORDER 

★  ★★★★★ 

OVER  100 
ITEMS  ON 
OFFER . 
THIS  MONTH 


ID  Aromatics  has  over  100  Essential  Oils 
and  over  80  Perfume  Oils  always  in  stock. 
Best  quality  Aromatherapy  Oils 
and  Absolutes. 

Exclusive  imported  Brassware,  including 
the  FRAGRANCER  (c). 

Pot  Pourris,  Joss  Sticks,  Incenses. 

Highly  competitive  prices  and  fast  efficient  service. 
Vist  our  Retail  outlet,  or  enquire  for  Retail  and 
Wholesale  details. 

Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  SDL 
Telephone  0532  424983 


□nun 


LIBRA  DISTRIBUTORS 

WHOLESALERS  OF  FRAGRANCES    PHOTOGRAPHIC  FILMS  &  BATTERIES 
TEL:  081-445  4164    FAX:  081-445  1399 
BUY  IN  SINGLE  AND  NOT  IN  THREES  YOUR  PROFITS  WILL 
HAVE  A  NICE  SCENT 


ALYSSA  MUSK  OIL  7ml 
ARPEGE  EDT  50ml  SPRAY 
BENETTON  EDT  30ml  SPRAY 
CHANTILLY  EDT  30ml  SPRAY 
FIRST  EDT  60ml  SPRAY 
PASSION  EDT  25ml  SPRAY 
VANDERBILT  EDT  30ml  SPRAY 
YARDLEYS  IN  STOCK 
DUNHILL  AFTERSHAVE  50ml 
FENDI  AFTERSHAVE  100ml 
GIORGIO  AFTERSHAVE  50ml 
JAZZ  AFTERSHAVE  50ml 
LACOSTE  AFTERSHAVE  50ml 
QUORUM  AFTERSHAVE  25ml 


£3.57 
£1 1 .99 

£5.13 

£5.96 
£17.16 
£10.21 

£6.10 

£1  1  .86 
£10.40 
£9.36 
£10.82 
EV.S6 
£4.96 


Feel  free  to  call  (or  a  price  list  on  081-445  4164    Nationwide  Delivery  Next  Day 

30  DAYS  CREDIT  ON  ALL  ORDERS  OVER  E350  •  ALL  PRICES  ARE  EXCLUSIVE  OF  VAT 


ARE  YOU  TAKING  ADVANTAGE  OF  PASSPORT  PICTURE 
OPPORTUNITIES?  BIG  POTENTIAL.  FOR  A  FREE  DEMO  AND 
MORE  INFORMATION  PLEASE  CALL  US  NOW! 


STOCK  WANTED 


Old  Chemist  Shop  fittings  in  mahogany. 
Complete  shop  interiors  purchased. 
Drug  runs,  bow  cabinets  etc. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  0533  515460  Eves:  515488  Fax:  623847 
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Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


 LOCUMS 

LUTON,  BEDS  -  Locum  required  from 
January  '93  for  one  or  two  Jays  a  week 
with  a  view  to  joining  as  a  manager, 
leading  to  possible  purchase.  Tel:  0582 
581302  after  9pm. 

STOCKPORT,  CHESHIRE  -  Locum  re- 
quired for  two  weeks  from  December 
21-31  inclusive.  Tel:  061-872  6719. 


DISPENSING  TECHNICIANS 

HARROW  and  surrounding  areas  -  Full 
time  dispenser  available.  Tel:  081  -427  3318. 


COUNTER  ASSISTANTS 

XORTHOLT.  MIDDLESEX  -  Part  time 
counter  assistant  required.  Experience 
necessary.  Further  training  will  he  given. 
Tel:  081-841  1585. 


SITUATIONS  WANTED 

WEST  MIDLANDS  AREA  -  Locum  avail- 
able for  short/long  term  or  regular  days, 
booking  now.  Tel:  021-471  4979. 

NOTTINGHAM  and  surrounding  area  - 
Locum  available.  Tel:  0602  863737. 

LONDON  AREA  -  Experienced  pharmacist 
available  for  long/short  term  locum  or  on 
daily  basis.  Tel:  081-671  0067  (anytime) 
071-373  2798  (after  8pm)  or  081-771 
1902  (after  6pm). 

DURHAM/CLEVELAND  AREA  -  Also  Kent/ 
Last  Sussex.  Experienced,  friendly,  effi- 
cient, highly  regarded  full  time  locum 
pharmacist  available  early  December, 
mid-January,  end  ol  February  and  early 
March.  Tel:  0388  608813  Joan 
Sutherland. 

WEST  &  SOUTH  YORKSHIRE  and  sur- 
rounding areas.  Rest  assured'  Exper- 
ienced locum  has  dates  available  mid- 
December  to  mid-  January.  All  reason- 
able otters  welcome.  Tel:  091-232  5039  A 
S  Iqhal. 

ESSEX/SUFFOLK/London  Home  Coun- 
ties -  Community  pharmacist  available 
December  25.  26,  27  &  28.  Tel:  0255 
672845  (work),  or  0255  676626  (home). 

LONDON  AREA  -  Experienced  pharmacist 
available  for  locum  work  on  daily/short 
or  long  term  basis.  Tel:  081-671  0067. 
081-771  1902  or  071-373  2798  (after 
8pm). 

MID-ANGLIA  -  Michael  J  Sharman 
MRPharmS  will  give  your  patients  the 
personal  service  they  expect  from  you. 
Wide  experience  in  all  size  pharmacies. 
All  bookings  confirmed  in  writing.  Tel: 
1 195  i  50281. 

CARDIFF  and  adjacent  areas  -  Reliable 
locum  pharmacist  available  lor  odd  days 
and  short  or  long  term  contracts.  Tel: 
0222  45371*. 

WEST  MIDLANDS  -  Experienced  locum 
available  to  cover  short  and  long  periods. 
Tel:  (1203  504155  for  availability, 

SOUTH  WALES  -  Pharmacist  experienced 
in  busy  retail/  management,  and  hospital 
pharmacy  seeks  regular  mornings  (full 
days  considered).  Tel:  0633  891831. 

LONDON/HERTS/MIDDLESEX  -  Exper- 
ienced locum  available.  Tel:  081-445  1861. 


BUSINESSES  FOR  SALE 

CHISWICK,  LONDON  W4  -  Modern  lock- 
up pharmacy,  T/O  £265,000  -  NHS  2200 


per  month.  New  Lease.  Price  G/W,  F&F 
£135,000+SAV.  Please  contact  S  Popat 
on  081-994  5177 
FEELING  THE  PINCH!  -  Want  to  improve 
your  purchasing  power?  I  have  one  phar- 
macy and  three  drug  stores  for  sale.  T/(  • 
tl.M.  Reduced  for  quick  sale.  Price 
£150,000.  Tel:  0234  353582. 


EXCESS  STOCK 


TRADE  LESS  30%+VAT  -  30  Zantac  effer- 
vescent 300mg  (exp  1/921:  148  One- 
Alpha  0.25mg  (exp  12/92);  25]  Securon 
80mg  (exp  8/93);  02  Trental  iOOmg;  70 
Cordarone  IOOmg  (exp  3+5/93).  Tel. 
0792  892308. 

12  x  1ML  EPRF:X  (epoetin  alia)  4  liu  ml. 

Trade  less  40%+  VAT  (exp  5/93).  Tel/fax: 
0384  77555. 

3  BEROTEC  INHALERS  70  Danol 
IOOmg;  120  Sodium  Amytal  hOmg  caps; 
loo  Sodium  200mg  caps;  38  Endoxana 
lOmg;  90  Indomod  75mg;  224  Cordilox 
160mg;  so  Miraxid  450mg  labs:  loo 
Nystan  tabs;  1  x  5.5ml  Suprefact  vial. 
Trade  less  40%+VAT+postage.  Tel:  081- 
788  3053. 

TRADE  LESS  30%+VAT  -  2  x  100  Imuran 
25mg;  2  x  30  Megace  KiOmg;  1  x  100 
Lioresal  lOmg;  1  x  100  Orimeten  250mg; 
1  x  56  Corwin.  Tel:  02S5  651431. 

TRADE  LESS  40%+VAT+POSTAGE  - 
102  Catapres  IOOmg;  SO  Froben  IOOmg; 
100  Hydrea:  200  Isordil  Tembids;  290 
Ismo  4()mg;  154  Mexihl  PL  Perlongets. 
Tel:  0247  459575. 

TRADE  LESS  70%+VAT  -  72  Pro-actidil; 
111  Neo-Mercazole  20mg  (exp  12/92); 
trade  less  50%+VAT  -  100  Fortral  25mg 
tabs  (exp  1/93);  89  Tegretol  Retard 
200mg  (exp  1/92,).  Tel:  02,22  526470. 

LESS  50%  -  2  boxes  Eschmann  30  <  Imni 
closed  bag  with  filter  44mm;4  x  Simpla 
Foley  silicone  catheter  10ml  male  CH14. 
Tel:  051-549  1818. 

TRADE  LESS  40%+VAT+POSTAGE  -  25 
Zovirax  200mg  tabs;  2  Aerobec  50  Auto- 
halers:  1  Fucidin  II  cream  30g:  28  Accu- 
pro  lOmg;  1  Pulmicort  Turbohaler  200; 
60  Adifax  caps;  2  x  84  Persantin  25mg 
tabs;  100  Dolobid  500mg  tabs;  and 
others.  Tel:  0232  401837. 

TRADE  LESS  40%+VAT+POSTAGE  -  18 
Convatec  S263;  12  Convatec  S355;  1 
Tagamet  syrup;  1  Moduretic  solution;  S 
Largactil  syrup;  3  Largactil  Forte  syrup;  7 
x  56  Corwin;  3  Sodium  Valproate  syrup 
200mg/5ml.  Tel:  0279  654172. 

50%  OFF  TRADE+P&P+VAT  -  SO  Esbatal 
lOmg  (exp  12/92,1;  10  Franol  tabs  (exp 
2/93);  12  Fentazin  4mg  (exp  2/92,);  12 
Hydergine  4.5mg  (exp  11/93):  30%  off 
trade  -  41  C.estanm  tabs;  7(1  Fentazin 
2mg;  100  Isoniazid  IOOmg  tabs;  and 
many  others.  Tel:  081-684  1352. 

2  X  10  HOLLISTER  4138  -  4  x  5 
Coloplast  protective  sheets  3220; 
Folatex  catheters  22ch  10ml;  Fola- 
tex  catheters  20ch  10ml.  Tel:  0563 
41 145. 

TRADE  LESS  40%+VAT+POSTAGE  -  10 

x  5  EMS  Nelaton  catheter  12ch  Cat  No 
T1012;  22  x  5  Simcare  Nelaton  catheters 
12ch  Cat  No  WS850-12-E.  Tel:  072,:', 
578277. 

COST  LESS  30%  -  Flemoxin  Solutab 
750mg;  Orimeten  250mg;  Alrheu- 
mat  50mg;  Trandate  50mg;  Franol, 
Discahd  and  many  more.  Tel:  0480 
214355. 


FOR  SALE 

STOCK  -  Range  of  vitamins;  medicines; 
baby  lines;  Scholl  stand;  Dylon  sland; 
Toiletries  and  hair  colourants/perms,  etc. 
Tel:  022,4  S54220  for  details. 

HONDA  ACCORD  2.01  -  II  Reg.  FSH.  War- 
ranty. Air  cond.  Cause.  AliS.  PAS.  Electric 
everything.  Stereo.  Stunning  car  for £9,000 
ono.  Tel:  0752,  692480.  Must  sell. 

SHORT  WAVE  RECEIVER  -£120  (Yaesu 
FRG7).  Mint  condition.  Suit  short-wave 
listener  or  radio  amateur.  Tel:  029S  871249. 

BP'S  &  BPC'S  194S  to  1963;  Martindale  Vol 
1.  22nd  &  22,rd  editions.  £5  each  on- 
o+p&p.Tel:  0924  402542. 

EPSON  PCE  -  Computer  system  used  for 
dark  P.MR  records.  Excellent  condition. 
Sensible  offers.  Buyer  to  collect.  Tel:081- 
9S9  3,353. 


WANTED 

OXYGEN  GIVING  SETS  -  Also  port- 
able oxygen  sets.  Please  telephone 
0423  862117  with  price  and 
particulars. 

SANDIMMUN  CAPS  -  25mg  and  IOOmg. 
Tel:  02 '17  460001. 


ACCOMMODATION 

LOVELY  PORTUGUESE  VILLA  in  quiet 
sheltered  hillside  situation  with  sea 

views.  Sleeps  4,  Pool.  Very  reasonable 
rates  for  long/short  winter  lets.  Tel:  0252 
713999. 

POYNTON,  MANCHESTER  -  Superb  2/3 
bed.  town  house.  Full  furnished.  Avail- 
able short/long  term  let.  £-475  pern.  Tel: 
0625  878577. 


IMPORTANT 

Because  demand  for  free  Business  Link  entries  exceeds  the  space 
available,  subscribers  are  asked  to  comply  with  the  30-word  limit. 
To  avoid  delay  in  publication,  please  ensure  that  brand  and  drug 
names  have  the  correct  spelling  and  that  the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 
EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 
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Aboutpeople 


Pharmacy  life  begins  at  40 


Pre-registration  pharmacist 
Janet  Bussell  is  no  stranger  to  the 
Bridgwater  branch  of  Boots  the 
Chemists  as  her  career  with  the 
company  started  ten  years  ago 
when  she  set  up  the  canteen  at 
the  store. 

Janet  left  school  with  eight  0 
levels  and  entered  catering 
management.  She  left  to  have  her 
daughter  Nicola  and  eventually 
returned  to  work  at  Boots  in 
1982. 

During  her  time  in  the  Boots 
canteen  she  also  worked  in  the 
shop.  The  manager  at  the  time 
suggested  she  become  a  trainee 

Mrs  Janet  Bussell,  pre-registration 
pharmacist  at  the  Bridgwater 
branch  of  Boots  the  Chemists 


dispenser  which  she  did  and  on 
her  training  course  subsequently 
earned  a  distinction.  However, 
Janet  enjoyed  her  dispensing 
work  and  wanted  to  learn  more 
about  the  subject. 

After  further  study  with  the 
Open  University  to  obtain  the 
necessary  qualifications  she 
began  the  three  year  pharmacy 
degree  course  at  Brighton 
Polytechnic.  Having  gained  a  first 
class  honours  degree  in 
Pharmacy,  she  is  back  in  the 
Boots  branch  in  Bridgwater  for 
her  pre-registration  training. 

After  a  busy  day  in  the 
pharmacy,  Janet  still  finds  time  to 
help  her  husband,  a  self  employed 
chef,  run  bed  and  breakfast 
accommodation. 


Fisons 
Olympic 
campaign 

The  Sanatogen/Radian  B  Olympic 
challenge,  organised  by  Fisons 
Consumer  Health,  raised  £50,000 
for  the  British  Olympic  Appeal, 
and  meant  that  50  British 
athletes  were  able  to  compete  in 
the  Barcelona  Olympics. 

The  money  was  raised  by 
children  at  over  200  schools 
throughout  the  country  who  took 
part  in  a  sports  challenge.  The 
aim  was  also  to  raise  awareness  of 
the  health  benefits  of  sport 
among  young  people. 

A  cheque  for  the  £50,000  was 
presented  to  George  Nicholson, 
appeals  secretary  of  the  British 
Olympic  Association  by  Tom 
Rigsby,  commercial  director  at 
Fisons  Consumer  Health,  who 
said  the  company  was  proud  to  be 
associated  with  the  appeal. 

Also  present  at  the  event  were 
two  members  of  the  British 
Olympic  team,  the  swimmer  Suki 
Brownsdon  and  the  athlete  Todd 
Bennett.  Suki  Brownsdon 
thanked  the  26,800  school 
children  who  had  taken  part.  The 
money  raised  had  meant  that  50 
athletes  had  represented  their 
country  in  Barcelona,  she  said. 

Five  youngsters  representing, 
the  top  five  fundraising  schools, 
were  also  present  at  the  event. 
Each  received  a  British  Olympic 
Association  certificate,  a 
Sanatogen  T-shirt  and  a  Halina 
Zoom  camera. 


Pharmacist  Sarla  Patel  of  Hockley,  Essex,  was  the  winner  of  weekend  for 
two  at  any  one  of  the  180  Forte  Hotels  nationwide  in  a  prize  draw 
organised  by  Creighton's  Naturally  at  Chemex.  She  is  pictured  receiving 
her  prize  from  Mr  Bill  Franklin,  an  agent  for  Creighton's  Naturally 


Gerard  Rooney  of  Belfast  and  Peter  Bradley  from  Londonderry,  both 
Numark  pharmacists,  took  first  and  second  place  in  the  Ulster  Chemists' 
Golfing  Society  Golf  Day,  played  at  Donaghadee  Golf  Club.  They  are 
pictured  receiving  their  trophies,  including  the  63  year-old  McMullan  Cup, 
from  Arthur  Shaw  (right),  managing  director  of  Sangers  Northern  Ireland 


CI  iff  e  retires 
as  Boots 
director 


Dr  Eric  Cliffe  is  retiring  from  the 
board  of  the  Boots  Co  pic  on 
December  7  after  33  years  with 
the  company.  By  then  Dr  Cliffe 
will  be  60  years  old,  the 
company's  normal  retirement 
age  for  directors. 

In  1979  Dr  Cliffe  became  a 
main  board  director.  In  1983  he 
was  appointed  managing  director 
of  the  pharmaceuticals  division, 
which  contributed£120.8  million 
to  group  profits  in  the  last  full 
year. 

Dr  Cliffe  is  a  Fellow  of  the 
Royal  Society  of  Chemistry  and  of 
the  Institute  of  Biology.  He 
continues  as  Governor  of  the 
Nottingham  Trent  University  and 
a  director  of  Nottingham 
Development  Enterprise. 

The  former  pharmaceuticals 
division  now  operates  as  three 
separate  businesses:  Boots 
Pharmaceuticals,  Boots 
Healthcare  International,  and 
Boots  Contract  Manufacturing 


Triathlon  girl 

Maxine  Colduck,  an  admin- 
istration assistant  for  Sants 
Pharmaceutical  Distributors  of 
Staffordshire,  has  competed  in 
the  women's  World  Triathlon 
Championships,  held  recently  in 
Huntsville,  Ontario,  Canada. 

Maxine  swam  1,500m  in  open 
water,  cycled  40km  and  finished 
with  a  10km  run.  She  was  invited 
to  compete  in  the  World 
Championships  following  her 
success  in  the  Windsor  Triathlon 
held  earlier  this  year,  where  she 
was  sponsored  by  Sants. 
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UNDERESTIMATED 

DEMAND 

SOLD  OUT 


YOU  CAN  COPE 

WITH  KALMS 


A  traditional  herbal  remedy 
made  from  natural  plant  extracts. 
Available  without  prescription. 
No  known  evidence  of  habit- 
forming  side  effects.  A  massive 
advertising  campaign. 


Relieves  periods  of  worry 
rriiability,  stresses  &  strains 
Promotes  natural  sleep. 


A  traditional 
natural  plant  remedy 


Tablets 
A  traditional 
natural  plant 

remedy. 


No  wonder  Kalms  is  Britain's 
best-selling  method  of  relieving 
stresses  and  strains. 

Order  a  healthy  supply  of 
Kalms  today.  And  you  won't  end 
up  feeling  harassed. 


LEADERS  IN  NATURAL  HEALTH  CARE 
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Making  profit  is  child's  pla\ 
when  you  display  and  recommend  th< 
O  i  brand  leader. 

■V 

SalesofInfacolgrewbyover35%*  last  year,  and  it': 
on  track  to  do  even  better  in  the  coming  months 
Increased  promotional  support  will  tell  mums  that  it  i 
medically  proven  to  help  relieve  colic  and  painful  wind  - 
quickly  and  effectively. 

Its  pleasant  tasting,  alcohol  and  sugar-free  formulatior 
contains  no  artificial  colourants  and  is  available  in  a  ready-to 
use,  100  dose  pack  -  making  the  most  of  valuable  shelf  space 
Stock  Infacol,  the  brand  leader,  and  you'll  be  reall) 
chuffed  by  the  results. 


lnracol 
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llacol  li^uiJ  h.i>  been 
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piping  pain  and  hImi 
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